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Editor’s Note

Lakhimpur Commerce College Research Journal is a
concerted endeavor to ensure a diverse podium to explore
the traditional and emerging issues with current challenges
and innovative ideas through original research papers with
insightful approaches.  The Journal is a peer-reviewed
publication that disseminates the theoretical or experimental
novel information contributing to the understanding and
development of Social Science , Commerce, Humanities and
its related subjects. The journal aims to publish research
papers of high quality by maintaining a transparent process
and by following the ethical principles of publication. The
prime objective of the journal is to bring to the fore the
research topics that critically analyze the various spheres of
study through wider perspectives.

India-Bangladesh and the Future of their Cultural and
Educational Exchange by Dr. Buddhin Gogoi throws ample
light on the friendship between India and Bangladesh as a
glaring example of cooperation between the two
neighboring countries. It focuses on the history of shared
culture as the most vital marker that talks in itself about
strengthening the relationship and reflecting the past, the
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present and the future pertaining to the cultural and educational
exchanges between the two nations.

Dr. Joydev Gogoi’s Rural Entrepreneurship: a Key for Growth
and Development of Rural Areas of Northeast India focuses on
the role of rural entrepreneurship in the economic growth and
development of Northeast India, the challenges of rural
entrepreneurship in Northeast India, and the Government
initiatives toward entrepreneurship development in the region. The
paper emphasised on promoting a campaign for the overall
development of entrepreneurship in our rural youth and makes it
our national culture so that we can change our rural Northeast
Region of India.

The Challenges and Legislative Background around Waste and
its Management Policy of India by Dr.Sikhamoni Borgohain  and
Dr.Sangeeta Borthakur Tamuli  made an attempt to discuss  on
waste management system  as a strategy to dispose, reduce, reuse
and prevent waste and waste management as a global challenge in
the 21st century. This research paper delves into the challenges and
legislative background around waste and its management policy
of India and suggested adequate measures to improve the waste
management system to accommodate the future waste
generation  and regulate waste management effectively .

The research paper on Motherhood:  Indian Myth and Feminist
Perspectives by Dr Rupjyoti Bhattacharjee focuses on the theme of
motherhood throughout literary history. The paper poignantly
explores the conventional ideological social forces that are evidently
imposed  on  women within the periphery of reproduction and
nourishment and  redefines motherhood that challenges  the
cultural, psychological, social, and biological myths  by subverting
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authoritative versions of womanhood that helps in scrutinizing
motherhood from different perspectives.

Tourism as an Alternative Livelihood: A Study of Ziro Valley in
Arunachal Pradesh by Dr Barnali Patowary and Dr Harini Patowary
studied sustainable tourism as a key component of tourism planning,
development and management with special reference to Ziro Valley
in Arunachal Pradesh. The paper tried to assess the role of
community participation as a tool in sustainable development in
this valley and identify the sustainable tourism principles to preserve
the inherent ethnicity making it economically beneficial for the local
people.

Library and Development of Intellectual Property Rights in India
by Mrs.Runjun Baruah and Mr. Hemanta Borah throws ample light
on the aspects and significance of   contemporary culture and
intellectual property rights (IPR).from an Indian viewpoint. The
main focus of this research paper is on copyrights and libraries,
which includes various copyrights-related topics before moving on
to the library’s role as a hub for information and its obligations
regarding copyright works.

Bohnisikha Bordoloi’s research paper on  Digital Marketing for
Small Business in India throws ample light on  the different
strategies  that should be followed by the small businesses in the
digital marketing with the limited financial resource and on different
sources of digital marketing  such as Search Engine Optimization,
Pay Per Click, Social Media Marketing, Content Marketing, Email
Marketing, Mobile Marketing, Marketing Analytics and Affiliate
Marketing. The paper concludes that digital marketing for small
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business is a wide platform where each and every business has
the scope of improvement by investing a little it can display its
product to every hook and nook corner of the world.

Digital Finance for Green Projects: Prospects of Assam by   Dr.
Rinti Dutta highlights the deteriorated environmental issues as a
threat to the global environment and some prospects of green
activity such as production, marketing and other which are in need
of finance. It elaborately analyses the concepts of digital finance
for green activity such as production and marketing and also on
the main objectives of green finance in developing, implementing
and promoting projects that can have sustainable impacts or
sustainable business models.

Influence of Hinduism on Tribal Religious Tradition: A Case of
the Dibangiya Deoris by Dr. Mandira Bhagawati gives a
descriptive representation of the religious tradition of Dibangiya
Deoris who are the inhabitants of Assam and Arunachal Pradesh.
The study gives an insight into the continuity and change of the
pristine faith and beliefs, including representation of deities, the
practices of the Dibangiya Deoris, and the nature of influence of
other religion specially, Hinduism on tribal communities with
special reference to Dibangiya Deori community. The paper tries
to understand the two way exchanges with special reference to a
few rites and rituals prevalent in both Deori and Hindu traditions.

Illegal Migration and Related Issues: With Special Reference to
Assam by Nisha Rani Dutta investigated the problems of illegal
migration and its impact on Assam. This study mainly
concentrated on issues created due to migration for a particular
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region  in search of job, better medical facilities, higher education
etc and  social and ethnic violence in Assam,  the stringent measures
against the illegal migrants who have  become a real threat to the
security of the country.

Understanding the Kaibartas: An Anthropological Study in A
Rural Kaibarta Village of Dhemaji District of Assam by Dr. Jyoti
Hazarika through this study intends to understand some aspects
of Kaibarta population especially about their education, occupation
and family types among the Kaibarta population inhabiting in a
rural Kaibarta village of Dhemaji District of upper Assam. It is
observed that the socio-economic profile of the Kaibarta population
inhabiting in Deodubi village are still not satisfactory in spite of
the  various schemes and strategies implemented by government
to develop the population due to the lack of awareness.  This study
emphasizes on conducting more awareness programme to create
consciousness among the population and implementing various
developmental plans for their upliftment.

Rupsikha  Kalita’s paper on  Hinduism : Annihilation or
Assimilation of Local Tribes highlights  the evolution  of
Hinduism  in  India  through  ages  by exploring  various  regional
cults  from  Puri, Coorg, etc  and  countering  arguments  regarding
this  process  of  incorporating  the  local  relation  with mainstream
Hinduism.  The paper concludes that  Hinduism is  expanded  not
by  annihilating  the  local  cultures  but  by  assimilating  and
appropriating  them.

In the study Contribution of Street Vending to the Society: An
Analysis, Dr. Dadul Rajkonwar tries to explore the important roles
played by the street vendors in the aspects like creating additional
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employment opportunities, extending help to a section of people
in the society, maintaining their family with their meager incomes
etc. The study highlights on readymade garment vendors, fast
food vendors ,fruits vendors , their additional employment scope,
their environmental responsibility, problems like lack of sufficient
funds, permanent spaces, management skills etc. to expand their
business.

The research paper entitled Madhabdevor Anupam Shristi
Namghosa by Dr Monjumoni Saikia and Dr Lima Baruah
foregrounds a series of profound philosophical theories of Ek
Saran Nama Dharma and also as a devotional scripture. This paper
is a comprehensive analysis of the history and evolution of Naam
Ghosha, the crowning literary work of Madhabdev, the
spiritualism in its splendid hymns, an attempt to explain of some
of the verses and its lucid style of writing. It also reflected on this
scripture as a proclamation of true devotion with special reference
to Kabir and the Bhakti Movement in India and also on its impact
on the common folk.

Dr Bibha Dutta’s study on Sishu Sahityat Poranik Akhyanar
Probhav Samporke Ek Alusona analyses the impact of traditional
narratives in children’s literature. The paper tries to explore how
the inclusion of traditional  stories in the curriculum uniquely help
the children to promote their  mental world by enabling them to
develop a positive outlook in understanding and appreciating the
tradition and culture. The study highlighted how children
literature incorporating traditional tales help the children to
develop their sense of self, their moral code, ability to communicate
and  also to cultivate wisdom.
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Mridushmita Hazarika’s research paper entitled Sampratik
Samoiyot Satriya Nrityaloi Pratibondhokota Ohar Prodhan
Karon Aru Samadhanor Upai reflects on the origin of this dance
form, Sankardev’s contribution in creating such a unique classical
dance, its emergence from the sanctum of Assam’s Sattras , various
genres of Satriya Nritya, its accompaniment of the traditional
instruments , the obstacles on the path of developing this
traditional dance form etc. The study illuminated the style and
techniques of this living tradition of Assam and stressed on the
collective effort to popularize and nurture this elegant dance form
among the new generation and develop this treasure to the pinnacle
of its glory.

The research journal thus incorporates the most original and
thought provoking research papers with an attempt to impart
knowledge by ensuring the authenticity of the papers. I am
indebted to the peer reviewers for their ceaseless support and
guidance in reviewing the research papers and offering valuable
suggestions for improving quality of the papers.  The academicians
tried to explore new vistas of meaningful research in diverse
disciplines and contributed weighty research ideas that illuminated
this journal.

Dr. Sangeeta Borthakur Tamuli
Editor

Lakhimpur Commerce Research Journal (LCCRJ)
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The Future of Indo-Bangladesh
Educational and Cultural Exchange : A

Perspective of Robust Growth

Dr. Buddhin Gogoi

Introduction

The friendship between India and Bangladesh, the neighbours who
share 4,000 km of land boundary (Source: spmrf, the-future-of-India-
Bangladesh-relationship), the 5th largest shared land border in the world has
emerged as a glaring example of cooperation between the two neighboring
countries. The countries together host, care and share 54 rivers. The two good
friends share a historic past that transcends the lands, the seas and the skies.
The history of shared culture is the most vital marker that talks in itself about
the strength of the relationship.

The world has witnessed an example of “Neighbourhood First” in recent
decades when it came to building strong friendships with a neighborhood friend
through Socioeconomic, cultural, educational, and technological exchanges
initiated by India. Looking at the friendship through the lens of political
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cooperation makes us realize that India has been there for a democratic,
progressive, culturally rich and advanced Bangladesh. India supported the
liberation and independence led by ‘BangaBandhu’ Sheikh Mujibur Rehman
celebrates its freedom.

In this paper, we look into the past, the present and the future pertaining
to the cultural and educational exchanges between the two nations. Turning to
various phases of the Indo-Bangladesh cultural, economic and educational
exchange as neighbours will help us understand the beautiful and ever-evolving
friendship between India and Bangladesh. With a glimpse of the inception and
evolution of Indo-Bangladesh relationship, a walk to the future will be a
complete and experiential journey that pushes us towards the impossible as
humanity. Through necessary steps and cooperation will be able to interpret
the progress of the present and in turn, will be able to look into the future of
the bilateral relationship considering what the coming future holds in terms of
flourishing cultural exchanges and pushing toward a robust educational
exchange between both countries.

The Inception of friendship
The India-Bangladesh friendship goes back to a shared civilization

that surpasses all geographical borders even today. It is the culture, the intent,
the history and the knowledge that ties both our nations together. Indo-
Bangladesh borders are the most peaceful borders that we see today. The
progress in the bilateral ties of both the nation has been possible because we
have recognized the need of a stable and flourishing neighbhourhood. India
has been there always for Bangladesh through thick and thin and has looked
forward to the future we are experiencing today.

There were some unsettling situations too but with a keen eye for holistic
individual future goals, we made it a win-win relationship.

Both the countries strived forward to prosper as individual identities
while maintaining absolute sovereignty, the interest of the respective nations
alongside the continuous exchange of culture, economic support and knowledge
share. The shared history smiles back at both the friends for having their backs
for each other in all the scenarios and that the preference for each other always
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remains intact. India’s cordial and supportive relationship with Bangladesh
was a confidence booster for our ties with a farther neighbours, Myanmar, and
northern neighbours Nepal and Bhutan. The BBIN (Bangladesh Bhutan India
Nepal) and BBMIN (Bangladesh, Bhutan, Myanmar, India Nepal) are the
closest neighbours who share history, culture, economy and knowledge with
each other since time immemorial. This robust and growth-oriented knitting
saw its light due to great policy initiatives instigating curiosity, and wanting to
know more and learn more among the youth of both India and Bangladesh.

Bangladesh has seen multi-fold growth in the country as a whole starting
from emerging as a powerful economy, to maintaining its identity, culturally
flourishing and educationally and technologically advancing shines a light on
how the right steps in the right direction topped with trust, love, faith on oneself
and our neighboring country can work in the best interest of a nation.

The Ever-Evolving Indo-Bangladesh ties
There are so many areas of exchange and cooperation as we discussed

above while turning back the pages of historical and civilizational friendship
between India and Bangladesh. However, staying true to the discussion in
progress, I would like to draw your attention to the cultural and educational
aspects with some light on the socio-economic growth Bangladesh is
experiencing and looks so ready to emerge as a role model. India on the other
hand, has made significant efforts to ensure Bangladesh receives all the support
it needs from its neighbour. Indian High Commission has been taking herculean
initiatives to open doors of Indian Institutions that allow students and knowledge
seekers from Bangladesh to achieve their career best and know more about
our country and its culture. There have been many initiatives under the Cultural
Exchange Programme or CEP, and various fellowships from the Indian Council
of Cultural Relations that allows the vibrant youth of Bangladesh to study and
participate in various exchange programs between the two countries. (Source:
High Commission India, Dhaka)
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The Neighbour First Policy initiatives of India (Source: Ministry of

External Affairs, India) in recent years have created many paths through which
both Indian and Bangladeshi diaspora can dive in for new stimulators of growth
engines like Culture,  Education & Technology and Commercial initiatives
for economic growth.

Bangladesh as a country has shown the world the power of the South
East Asian Economy. From textiles to marines, the economy of the country
has proved to be very promising and future-oriented. Adding more to this
futuristic approach are the constant efforts of the Indian and Bangladesh
governments with emphasis on educational and work opportunities across their
borders.  The present times of the Indo-Bangladesh cultural and educational
exchange look pleasant and motivate us to work further and try our best to
build on the platforms provided and devise more ways.
With this, I would like to bring your attention to our perspective of the future
and some suggestions that may help to create a golden future for the Indo-
Bangladesh culture and education exchange.

Into the Future: India-Bangladesh Culture and Education Exchange
The existing nature of cooperation and exchange of assets that felicitate

growth for both nations ensures unimaginable returns if we keep innovating at
godspeed. Addition of the current technological assets like Artificial
Intelligence, Machine Learning, Edtech or Education Technology to the field
of learning. The growing participation of students, thinkers, researchers, and
academia in the fields of Ayurveda, Unani and Homeopathy in Medical Science,
High-level exchanges and meetings, Skill development initiatives for getting
the very competent youth of both the nations by the Government of India and
Bangladesh are helping the friendship to thrive.

Here are some methodologies that may be applied to take the exchange
programmes and its beneficiary demographic to next level:

Post-Pandemic revival of the frequency of the exchange programs and
education initiatives

The Covid-19 pandemic brought a shock to the entire planet but we as
conscious humanity adapted to the conditions and found scientific and ethical
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solutions to the deadly viral impact. Kudos to us there as the highest thinking
and most conscious beings on this planet Earth.

However, some good side of the entire havoc was that we gained trust
in Human capabilities of adaptation and creation and that collective conscience
brought us even closer as people. The world turned into a global village post
the advent of the Internet but Covid-19 made us feel like a family.

Technology played a great role to keep us all on our feet and not stop
moving. But, we lost the physical touch as people and as sovereign nations.
The bio bubble and the lockdowns took a toll on the entire process of exchange
of knowledge and culture we created with decades of work. With the lockdown,
the movement of people came to a halt and thus the interaction that allows the
exchange of ideas and culture with the core human touch of emotions that we
can feel while interacting outside the Zoom calls, Tweets and Facebook Live
went very low, almost to a zero level physical events and meetings. When it
comes to the continuous exchange of information, knowledge, infrastructure
and trade between two countries, consistent exchanges play a vital role.

We may work towards bringing back the frequency of exchanges and
meetings among ourselves and invite energetic and entrepreneurial minds to
the table of knowledge sharing and technological asset sharing. The speed we
have acquired in the development of the relationship between India and
Bangladesh has the potential for multi-fold growth at unimaginable momentum.

1. The Act East Policy
The Act East Policy (Source: PIB) which aims to closely connect India,

Bangladesh and our other South East Asian Neighbours via North-Eastern
States of India as a focal point has great potential to propel the cultural
exchanges between the countries and others. Looking East and Acting East
are the initiatives that can bring all of us who share our civilisational history
and contemporary culture alongside its own requirement together to build a
better world.

2. Expansion of the areas of educational initiatives by both countries
It is very important to keep adding to the ongoing process in order to

upgrade our programs and cooperation with the fast-changing and evolving
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needs of the citizens of our nations. The fields of shared knowledge and
expansion of Education programs to more fields of Information Technology,
Engineering, Clean Energy and Trade.

Inviting students and academicians and researchers to our premier
institutions for higher education, skill development and jobs. More avenues
and common platforms for students to exchange their ideas with each would
add to the growth and bright future of the youth and the countries as an
affirmative result of the initiatives.

3. Training more youth in job-oriented and career enhancement courses
and research fields
Boosting educational exchange via the introduction of Bangladeshi

students in research fields like Space Science, Environment Science and Bio
Technology are the fields of study that may be taken with special focus.
Development of space tech, medical tech, defense tech and clean energy may
be looked into for unfolding immense possibilities of cooperation and
knowledge sharing.

Cooperating and adding building blocks in the form of education and
expanding in the futuristic fields will increase our power as sovereign and
developed nations. Shouldering the responsibility of skilling the youth in all
the important and high-level fields of education would mean everything for
this friendship to get its never-ending and ever-growing path.

4. Creation of Job Opportunities for the vibrant youth of India and
Bangladesh
We must work towards empowering our youth to go get their dreams.

Funding their dreams, encouraging them and supporting them with platforms
where they can come to get trained in various vocational and non-vocational
training and find the right jobs for themselves.

This can be possible when we develop ways to bring the eligible and
empowered youth of both countries after training or education on a single
platform. We may take the help of Edtech to develop a virtual platform that is
easy to use, accessible and result-oriented.
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This will help to add multiples to the growth we are looking at out of
the cooperation between both the countries. The objective of the educational
exchanges may look towards the current course of requirements of the young
minds.

Example of one such possible activity towards boosting job
opportunities: Job festivals between both the countries to invite participation
from competent job seekers with desired skills and companies looking to hire
young and talented people from both the countries.

5. Cultural exchange with the help of modern methods of trade and socio-
economic upliftment of India and Bangladesh
Initiatives like Border Haats ( Source: Wikipedia) along the Indo-

Bangladesh borders are welcomed by the people of both sides. However, to
safeguard our micro-cultural exchange like haats from impacts of the pandemic
of non-physical contact, we may introduce E- Border Haats. We may figure
out ways to add robust growth to local trade and local items. An exchange of
goods and items that boasts about the culture and tradition of the two respective
nations. This will also ensure income security for the people reliant on Border
Haats, exotic food items and handicraft trades. We must be very much aware
that such micro-level cultural exchange would mean an addition to the force
of change on the macro level.

6. Initiatives encouraging entrepreneurship
Entrepreneurial Encouragements work like a booster for both the

economies by pushing them further toward self-reliance and local productions
and services. Encouraging the spirit of self-employment alongside the creation
of job opportunities will be a win-win for the socio-economic front. This wave
of opportunities will also boost the confidence of the nation as a whole.

Education and skilled professionals play a big part in the exchange of
ideas and resources across borders and as far as Indo-Bangladesh bilateral
relations are considered, it is only going to be greater and more purposeful and
raise the standards of consistent development for the countries of South East
Asia and the world as a whole.
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7. Investment in Modern Infrastructure and Communications

Building Modern Infrastructures like Research institutions, Medical
Technology, Space Technology, Indo- Bangladesh communication channels
viz. Roadways, Waterways and Airways. Looking East and Acting East in its
entirety means looking within ourselves as nations with a shared history and a
great future and taking both countries towards the objective of leaving the
cage of dependency on the western countries.

With a rapidly growing economy and the fastest developing societies,
we can very strategically push towards commercial independence. Information
Technology must be considered a very important infrastructure in the age of
AI, ML and Digital Gene Sequencing.

Investment in the Medical Research Infrastructure can play a pivotal
role in diversifying the offerings of data and knowledge along with
improvement in the health care sector. This will support boosting the medical
science and research sectors of India and Bangladesh.

Engaging and Investing in the modern infrastructure is the next big
step we need to take collectively and diligently.

As we look back into the discussion, we find, the need for discussions,
dialogues and exchanges has become much more necessary than in previous
decades. It is the era of disruptive ideas, great spirit and never-ending growth.
As neighbours, let us help each other reach our collective and individual goals
as a nation.

We are very thankful and appreciate the opportunity to be able to share
our thoughts and exchange our perspectives with you all. We also hope you
enjoyed the read. We would love to initiate more dialogue on the methodologies
and formulas we may devise to encourage us all to strengthen the Indo-
Bangladesh relationship and the initiatives of development by both the
neighbouring countries.

Though we have put together a perspective near you all ladies,
gentlemen and others today, the potential of the shared future of India and
Bangladesh is unfathomably huge. Let’s work towards bringing our goals and
vision into reality.
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Abstract
Northeast India comprises eight states – Arunachal Pradesh,

Assam, Manipur, Meghalaya, Mizoram, Nagaland, Tripura, and
Sikkim. In Northeast India, the entrepreneurial process is seen in
agriculture, agricultural-related activities, small business, village
industries, rural artisans, and rural arts. Although rural
entrepreneurship seems dormant, if channelized, it has the potential
to drive the rural economy to new heights in a short span. Tourism,
organic, and food processing industries have a massive potential for
the rural youth of the region. Rural entrepreneurship is a key figure in
the economic progress of North East India. This article mainly focuses
on the role of rural entrepreneurship in the economic growth and
development of Northeast India, the challenges of rural
entrepreneurship in Northeast India, and the Government initiatives
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toward entrepreneurship development in the region. The North Eastern
Region (NER) of India is unique in terms of growth prospects because
it has the potential to become India’s economic zone, with a thriving
source of energy, oil, natural gas, coal, limestone, and other natural
resources.
Keywords: Northeast, Entrepreneurial, rural, entrepreneurship,
Tourism, organic, growth, development, challenges etc.

Introduction
India has a rural economy where more than 72 percent of people

live in rural areas. According to the 2011 census, there are 6,49,481
villages in India. Agriculture continues to be the backbone of the rural
society of India. The agricultural workforce is 70 percent of the country’s
total workforce. Cultivators who own farmland come to about 68
percent of this workforce, while agricultural labor accounts for the
remaining 32 percent. These cultivators have been increasing over the
years, but the significant increase was among the agricultural labour.
It goes up from 20 percent to 32 percent of the rural workforce. India
has completed 75 years of independence, and many of the Indian
population remains in poverty. Of the 121 crore Indians, 83.3 crores
live in rural areas, while 37.7 crores live in urban areas. In the North-
Eastern states, this number is 45,421. The size of northeast India is
2,62,230 sq. km. Its population is 4,55,87,982 as per the 2011 census
report, i.e., 3.1 percent of the total Indian population. Northeast India
constitutes about 8 percent of India’s size. In Northeast India, about 70
percent of holdings are held by small and marginal farmers, which
lead to overcrowding on the agricultural land and diminishing farm
produce. It also results in the migration of farm workers in large
numbers from rural areas to urban areas. In northeast India, the total
rural population is 327.71 lakh, 84.34 percent of the region’s total
population, as against 72.2 percent in India. (Census 2011)
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Northeast comprises eight states – Arunachal Pradesh, Assam,
Manipur, Meghalaya, Mizoram, Nagaland, Tripura, and Sikkim. The
land of eight sisters is placed with natural beauty, a rich and diverse
cultural heritage, and enormous potential. In Northeast India, there
are many problems like unemployment, illiteracy, health and sanitation,
poverty, etc. These problems can be overcome only through rural
industrialization or rural entrepreneurship.

The rural economy of Northeast India is genuinely
entrepreneurial. In Northeast India, the entrepreneurial process is seen
in agriculture, agricultural-related activities, small business, village
industries, rural artisans, and rural arts. But the development of rural
entrepreneurship in Northeast India is not smooth. Although rural
entrepreneurship seems dormant, if channelized, it has the potential
to drive the rural economy to new heights in a short span. Tourism,
organic, and food processing industries have a massive potential for
the rural youth of the region. Entrepreneurship development in rural
areas is significant for the growth and development of a country, but it
is not so easy. Once Mahatma Gandhi said, “the poor of the world
can’t be helped by mass production but only by production by masses.”
This sentence always guides our policymakers in the process of
planning.

Rural areas’ economic growth and development are more linked
to entrepreneurship. People of Assam are job seekers instead of getting
involved in small business or entrepreneurial activities. But the people
of other states of the Northeast always want to be an entrepreneur.
Over the last two decades, there has been a paradigm shift in the
mindset of the rural youth from job-seekers, particularly government
jobs, to job-creators amongst the people of the Northeast. The youth
population, in particular, is realizing the significance of innovation to
face the local challenges rather than expecting someone else to resolve
them. As the Northeast region has received distinguished attention
from the Government, the youngsters have been leveraging the
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opportunity wholeheartedly. An Entrepreneur of Arunachal Pradesh,
Tage Rita brews the world’s first variety of kiwi wines. Her venture is
predominantly fuelled by the intention to find a market for the
abundantly grown kiwi in Arunachal Pradesh. Another entrepreneur
from Meghalaya, Bestarly Marwain’s aromatic plantations, is inspired
by his intent to restore green coverage in the mining wastelands of
Meghalaya. While entrepreneurship is slowly emerging in the region,
it demands a lot of hard work, perseverance, grit, and entrepreneurial
skills to survive the initial failures. The Northeast region also has a lot
of prospects as a tech innovator; digital advancement has yet to be
explored in the region, though there are few tech start-ups. A radical
change in mindsets, thorough market research, understanding the
needs, determining prospective customers, and getting the right
entrepreneurs are prerequisites for entrepreneurial success in the
region.

Review of Literature
Many works have already been done on the challenges and

opportunities of rural entrepreneurs in different parts of India. But it
is observed that minimal work has been done on the role of rural
entrepreneurs in Assam and other northeastern states. It is also
observed that rural entrepreneurs play a significant role in the
development process of a region or society. Here, the literature has
been reviewed to find out the research gap.

Rural entrepreneurship helps a country/region to have balanced
regional development and also it helps to utilize the resources in a
better way to improve the rural economy. The major challenges faced
by the rural entrepreneurs are competition from urban market, lack of
family support, market related issue, lack of transportation facilities
and resources (Hemalatha, C., et al.-2022). Rural Entrepreneurship is
an important opportunity for those who want to migrate from rural
areas to urban areas. Most rural entrepreneurs face a lot of problems
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due to the lack of support & services in rural areas. Illiteracy, shortage
of funds, inadequate skills and marketing are the challenges for
entrepreneurs to promote jobs or businesses in the rural sector
(Viswanathan, S.K.-2021). Lack of education, insufficient technical and
conceptual ability, production and distribution of goods and services,
and other primary amenities like water supply, availability of electricity,
transport facilities, required energy and limited sources of fund are
the major challenges for the rural entrepreneurs to establish industries
in rural areas (Jayadatta S- 2017). Rural entrepreneurship was a
neglected domain throughout the past, but with the unfold of education
and awareness among the agricultural enterprisers the image has been
changed and thus the agricultural enterpriser has emerged as today’s
most haunting and sacred entrepreneurs. Commercialism of product,
entrepreneurial traits and skills, and limited infrastructural facilities
are the major challenges (Patel, A.A. et al., 2019). Rural entrepreneurs
see the bigger picture but wisely start their business as a very small
unit. The story behind to achieve the dreams into reality is to set massive
goals for themselves and stay committed to achieving them regardless
of the obstacles they get in the way, with the ambition and the
unmatched passion towards achieving the goal. It looks fascinating,
attractive and motivating after listening stories of the entrepreneurs,
but success is not as easy as it looks always (Das, Dilip Ch, 2014).
Entrepreneurship is the process of designing, launching and running
a new business. It has been defined as the capacity and willingness to
develop, organize and manage a business venture along with any of
its risks in order to make a profit. With the ongoing challenges facing
traditional rural sectors, the future success of the rural economy is
inextricably linked to the capacity of rural entrepreneurs to innovate,
and to identify new business opportunities that create jobs and income
in rural areas (T.Santhiya Rani, 2019). The rate of economic progress of
a nation depends upon its rate of innovation which is turn depends on
rate of increase in the entrepreneurial talent in the population. They
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channelize the resources from less productive to more productive areas
to create wealth. Through efficient and effective utilization of national
resources, they act as catalysts for economic development as well as
agents of social transformation and change (Reddy, R, 2020). Present
day Rural Entrepreneurship is a potential area for the people who
essentially migrate from rural areas or semi-urban areas to urban areas.
The majority of rural entrepreneurs are facing many challenges due to
nonavailability of primary amenities in rural areas especially in
developing countries like India. For the economic development of a
country, rural entrepreneur is certainly one of the most important inputs
(S.R. Deepa, 2021). Rural entrepreneur is one of the most important
inputs in the economic development of a country and of regions within
the country.  Due to lack of education, majority of rural people are
unaware of technological development, marketing etc. Most of the rural
entrepreneurs face various common problems like illiteracy, fear of
risk, lack of training and experience, limited purchasing power
and competition from urban entrepreneurs. Promotion of
entrepreneurship in rural areas is a key to change the rural environment
and backward towns (Saxena, S., 2012). Women entrepreneur faces
many problems like family conflicts, less education and awareness,
less government support, management issues, limited mobility, social-
culture barrier, problem in arranging finance and raw material ( Sonu,
2019). In a developing country like India, there is an opportunity of
growth and development of rural entrepreneurship (Indhumathi, V.,
2021). Entrepreneurship is critical to sustainable development and
supporting both economic and social gains. The opportunities in
India are immense, and the talent pool has lot of aspirations
(Nataraja). Lack of education, financial problems, insufficient technical
and conceptual ability are the challenges (Nirmala. M, 2014). It is a
vehicle to improve the quality of life rural people. Entrepreneurship
can also control migration to urban areas and improve the Rural
Entrepreneurship Ecosystem (Kumar, S). The major problem of rural
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women entrepreneurs is the Production and Marketing Problem
followed by General Problem and finally the Financial Problem (T.H.
Lalrokhawma, 2020). Entrepreneurial activities are influenced by socio-
cultural support, skill, and motivational factors (Chatterjee, R., et al.,
2022). Entrepreneurship is critical to the economic growth and
development.  Entrepreneurial skill of rural people in Assam is not
effective (Borah, P., 2019). The problem of this region can be tackled by
harnessing entrepreneurship, by promoting Micro and Small
Enterprises. This needs creation of an ecosystem grooming the youths
with the relevant skills, inspiring motivation, igniting entrepreneurship
and innovations (Deb, S., 2018). North-East India has always remained
neglected for decades now; in terms of their economy, prospects for
growth, development of its people and above all the confidence to grow.
Although progressing at a tortoise’s speed, things are however
changing today for better with a lot of forums and entrepreneurial
ventures erupting from North East (Santoki, S., 2016). Lack of education,
financial problems, insufficient technical and conceptual ability it is
too difficult for the rural entrepreneurs to establish industries in the
rural areas. Major problem faced by rural entrepreneurs especially in
the fields of Marketing of products (Kadimpalli R.B., 2016). The
literature review found that no work has been done on the rural
entrepreneurship for growth and development of rural areas of
Northeast India. So, this work attempts to bridge the research gap in
rural entrepreneurship and growth and development of Northeast
India.

Objectives of the paper
This study emphasises on five issues related to rural

entrepreneurship in Northeast India.
1. To study the role of rural entrepreneurship in the economic

growth and development of the rural area with particular
reference to Northeast India,
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2. to highlight various challenges of rural entrepreneurship in
Northeast India,

3. to bring to light different government initiatives toward
entrepreneurship development in the region, and

4. to forward some suggestion to overcome various hurdles of rural
entrepreneurship in the region.

Methodology
This paper is a descriptive one. Secondary data have been use

to discuss about the rural entrepreneurship in the Northeast India.
Information and data for the study have been collected from different
journals, published materials, government reports, websites and books.
Collected information and data have been discussed and analysed to
have a real picture about the role of rural entrepreneurship in the
growth and development of Northeast India.

Scope of this paper
The study emphasizes to highlight the role of rural

entrepreneurship in the eight northeastern states – Arunachal Pradesh,
Assam, Manipur, Meghalaya, Mizoram, Nagaland, Tripura, and
Sikkim. The study highlights the role and functions of rural
entrepreneurs in the growth and development of the Northeast states
of India. It also discusses the government initiatives for the promotion
of rural entrepreneurship in the region.

Entrepreneurship stimulants
Several social, economic, political, and cultural factors are

stimulating entrepreneurship and thus generating economic growth
and development. Capital formation, availability of capital, ability to
transform scientific and technical developments through new
institutional development, supportive government programmes,
involvement of NGOs, availability of required training and inputs,
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collaborative relationship between private and public organizations,
research and development, marketing environment, socio-economic
development of the society, growing academic interest, technological
changes, deregulation on private enterprises, increasing demand of a
variety of products, growth of service sector, government incentives
and subsidies, the flow of information, use of social media, more
accessible resources, entrepreneurial education, return on investment,
short gestation period, and high regards to the self-employed are some
of the stimulants to an individual to conceive a business idea and/or
start a new industry.

Rural Entrepreneurship in Economic Growth and Development of
Northeast India: Findings and discussion

Rural entrepreneurship sustains agriculture, agricultural-related
activities, micro industries, small businesses, rural artisans, and other
related areas with economic gains or profits. The rural entrepreneurs,
with their ability to develop new business ideas, analyze and identify
opportunities in the socio-economic environment, transform them into
business propositions through the creation of economic entities. They
always try to create wealth by channeling resources from less
productive to move productive use. They act as catalysts for economic
development and change, social transformation, and change agents
through efficient and effective utilization of local resources. Joseph
Schumpeter mentioned that the rate of economic progress of a nation
depends upon its rate of innovation and depends on the rate of increase
in the entrepreneurial qualities of individuals. Union Minister of State
(Independent Charge) Development of North Eastern Region (DoNER),
MoS PMO, Personnel, Public Grievances, Pensions, Atomic Energy and
Space, Dr. Jitendra Singh said that the Government has initiated and
implemented several initiatives to promote entrepreneurship in North-
Eastern Region. Different steps have been taken to improve the
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environment and vibrant eco-system to allow entrepreneurs to tap the
region’s potential.

In Northeast India, MSMEs play a crucial role in the region’s
socio-economic development; despite only accounting for 1.5% of
India’s MSMEs, in Northeast India, they contribute nearly 62% to the
economy in terms of employment, output, and exports. MSMEs in the
Northeast region faces numerous challenges, from the global COVID-
19 pandemic to increasingly tougher competition – not only against
their counterparts from outside the region but also from large entities.
Some of these challenges facing Northeast MSMEs that have
constrained the sector’s growth are poor infrastructure, lack of capital,
and inadequate market linkages. UNDP has been working closely to
assist the development of the MSME sector across India and has been
helping many MSMEs in Northeast India and, most recently, the
challenges related to the COVID-19 pandemic. UNDP and India Exim
Bank partnered in 2018 to address some of these key challenges by
promoting the export potential of the existing MSMEs of the
Northeastern States, particularly in the States of Assam and Mizoram.
Apart from aiming to strengthen the handloom, handicrafts, and agro
and allied sector, this collaboration also generated awareness and
brought together the enterprises that are opting for environmentally
and socially sustainable solutions.

The 73rd round of the National Sample Survey found
approximately 633.88 lakh non-agricultural MSMEs in the country, out
of which more than 99 percent are micro units. MSMEs have a strong
position in the country’s rural and urban areas, their percentage share
being 51 percent and 49 percent, respectively. They constitute 35 percent
of direct exports, employing over 28 million people. Eighty percent of
the total number of industrial enterprises in India are MSMEs. But the
North Eastern Region (NER), is currently home to only 1.5 percent of
MSMEs in India.
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The North East Region is home to 65.2 percent of the total
handlooms in India, with Assam alone accounting for 47 percent of
them. 49.8 percent of the total weavers in the country are in the North
East. Assam accounts for 30 percent of them. The handloom sector has
been an important cottage industry in NER and has traditionally played
an integral role in maintaining the heritage and culture of the region.
It has also played a dominant role in rural masses’ cultural and
economic development. The North East Region of India is the home of
many tribes and sub-tribes. They have a strong craft tradition, and every
tribe excels in craftsmanship: this excellence manifests itself in the
various products its members produce. For centuries, the North East
has been a hub of multiple cultures.

The institutional framework for the promotion of
entrepreneurship in NER is provided by several institutes like the
Indian Institute of Entrepreneurship (IIE), Guwahati; three Indian
Institutes of Information Technology(IIIT) in NER, Institutes of Hotel
Management at Guwahati and Shillong, Film and Television Institute
at Jollang-Rakap (Jote), Arunachal Pradesh, and National Institute of
Design (NID), Jorhat, Assam. These institutes provide an opportunity
for skilling and nurturing young creative talent and design aspirants
from North East Region and boost entrepreneurship. Under PMYUVA,
25 project institutes have been selected for the pilot project on
Entrepreneurship Development in Assam and Meghalaya. Further,
KrishiUdaan Scheme to evacuate local produce, 586 Van
DhanVikasKendras, Zoram Mega Food Park, etc., will boost
entrepreneurship, trade, and commerce. In Assam and Meghalaya, the
PMYUVA Pilot is being implemented in selected Industrial Training
Institutes (ITIs), Polytechnics, Pradhan Mantri Kaushal Kendra
(PMKKs) centres, and Jan Sikshan Sansthan (JSS). It is noteworthy that
rural entrepreneurship is essential for the national economy, mainly
the rural economy. Rural entrepreneurs can give a new direction to
the rural economy through entrepreneurship.
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Challenges of rural entrepreneurship in Northeast India
Entrepreneurship growth is still slow in North East India due

to  discouraging social factors such as unfavourable family background,
lack of education, lack of aptitude and training, absence of
individualistic spirit, lack of confidence to choose a job according to
ability, the influence of sex, caste, kinship, custom, and family burden,
etc. The hindering economic factors for entrepreneurship growth in a
rural area are inadequate infrastructural facilities, shortage of capital
and technical know-how, transport and communication facilities, and
absence of cheaper and regular power, raw materials, and labour. The
environmental factors like - political situation, lack of security, absence
of ideal market conditions, improper government schemes, and
corruption in administration are also discouraging rural
entrepreneurship. Northeast societies lack entrepreneurship not
because they lack money or raw materials but because of their attitude.
The mindset of rural people is not favorable towards entrepreneurship.
Lack of entrepreneurship knowledge and skill is the main barrier to
the growth and development of their venture.

Government initiative toward entrepreneurship development in the
region

The Government of India set up the Indian Institute of
Entrepreneurship (IIE), a national institute at Guwahati, to act as a
catalyst for entrepreneurship development, focusing on the Northeast
Region. The institute’s main aim is to provide training, research, and
consultancy activities in Small and Micro Enterprises, with a special
focus on entrepreneurship development in the country. The institute
has seven state offices in Nagaland, Sikkim, Arunachal Pradesh,
Mizoram, Manipur, Tripura, and Meghalaya. The Government of India
has also introduced several schemes and programmes to develop rural
industries, provide financial assistance and credit, skill enhancement
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training programmes, technological and quality up-gradation,
infrastructure development, and marketing assistance. Some significant
initiatives by the ministry of small and medium enterprises (MSME),
the Government of India are – PMEGH, CLSS, CGTMSFs, ASPIRE,
CGTMSES, ESDP, GV, SFURTI, MSE, GV SFURTI, MSE-CDP, etc. The
self-help group scheme of microfinance is a very successful  programme
in the region. With moves like other ongoing establishments of the
first Multi-Model Logistics Port at Jogighapa and the presence of the
Assam start-up incubation Hub in Guwahati, there have been a few
attempts to foster entrepreneurship in the region. Pradhan Mantri
MUDRA Yojana (2015) is an initiative to create an inclusive, sustainable
and value-based entrepreneurial culture by providing loans up to
rupees ten lakh to the non-corporate, non-farm small/micro-
enterprises. Promoting rural entrepreneurship has been the central
objective of many government plans and policies. In Assam, the BJP-
led Government promises to make the state the most entrepreneurial
in India, creating 10 lakh entrepreneurs through the Swami
Vivekananda Assam Youth Employment Yojana (SVAYEM) and
support 2 lakh youths every year for the next five years. Startup India
is a flagship initiative of the Government of India, intended to build a
strong eco-system for nurturing innovation and sustainable economic
growth and generate large-scale employment opportunities in digital/
technology, agriculture, manufacturing, social sector, healthcare,
education, etc.

Suggestions for entrepreneurship development in rural areas of
Northeast India

Rural entrepreneurs can approach different institutions for various
information and financial support. Motivational aspects and skill factors
may lead to a new era in entrepreneurial growth in Northeast India.
Information on entrepreneurship development programmes of the
Government must be reached in the region’s rural areas through
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different media and panchayat representatives. At the same time rural
youths must come forward with entrepreneurial mindsets and choose
entrepreneurship as a career option. There is a need for financial literacy
among entrepreneurs for the survival and growth of their enterprises.

Conclusion
The role played by the entrepreneurs is significantly important

in a developing country like India, as it permits the growth of both the
public and private sectors. But the success of entrepreneurship and
enterprise solely depends on innovation, technological advancement,
and systematic commercialization. Development of local skills,
productive utilization of local raw materials, and encouragement to
entrepreneurs in backward and tribal areas are new directions for future
rural entrepreneurship development. If enterprises in rural areas of
North East India are to expand, rural entrepreneurship in North East
India should also develop. The enterprises and entrepreneurship need
to be nurtured, supported, cultivated, polished, reared, developed, and
built up. Let us embark on promoting a campaign for the overall
development of entrepreneurship in our rural youth and make it our
national culture so that we can change our rural Northeast Region of
India.
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The Challenges and Legislative
Background around Waste and its

Management Policy of India

Dr. Sikhamoni Borgohain
Dr.Sangeeta Borthakur Tamuli

Abstract
Waste management system is the strategy that an organisation

uses to dispose, reduce, reuse, and prevent waste. In other words, waste
management includes the processes and action required to manage
waste from its inception to its final disposal. The collection, transport,
treatment and disposal of waste, together with monitoring and
regulation of the waste management process and waste-related laws,
technologies, economic mechanisms, etc. are related in this process.
Waste management deals with all types of waste including industrial,
biological, household, municipal, organic, biomedical, radioactive
waste.
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Waste management is now become a global challenge in the
21st century. Although around half of the world’s total solid waste is
generated in the highly income developed countries, but it goes on
decreasingas waste management grows there since some decades. But
in developing countries, there are generated large amount of waste
within very short period and increases day by day as a result of growing
population, migration from rural to urban, industrial development,
indiscriminate natural resource exploitation, economic development,
increase in per capita income, development in health facilities, etc.
Globalization is also an important factor of waste generation for
developing countries.  In the era of globalization, electronic waste (e-
waste) is one of the main sources of solid waste in a remarkable rate.
There is a close relationship between waste and climate. Improper
disposal of waste not only causes pollution, it causes many diseases,
affects ground water, local flora and fauna, etc. So effective solid waste
management is a big challenge for India. In June 2018, Mr. Narendra
Modi, the Prime Minister of India, announced that India would
eliminate single use plastics by 2022. Besides this, under Swatchh Bharat
Ayojan (Clean India Mission), a zero -waste management policy is
implemented by the central and state governments and citizens of India
for making both the urban and rural areas pollution free healthy
environment and sustainable society.The objective of this paper is to
discuss the challenges and legislative background around waste and
its management policy of India.
Keywords: Waste management, challenge, environment, pollution,
etc

Introduction:
Waste management is now become a global challenge in the

21st century.Although around half of the world’s total solid waste is
generated in the highly income developed countries, but it goes on
decreasing as waste management grows there since some decades. But
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in developing countries, there are generated large amount of waste
within very short period and increases day by day as a result of growing
population, migration from rural to urban, industrial development,
indiscriminate natural resource exploitation, economic development,
increase in per capita income, development in health facilities, etc. Most
of the countries have effectively addressed much of the health and
environmental pollution issue associated with waste generation. Hence,
waste management has proved to be a challenging issue in the 21st

century and many researches are conducted on it.
Prior to discussionabout thewaste management, we have to

know the definition of waste. Waste is a material that the owner labels
it as a waste (Dijkema et al, 2000). Waste can be defined as any product
or material which is useless to the producer (Basu, 2009). According to
Basu, the processing of waste is a necessary step needed to safeguard
public health. Although, waste is an essential product of human
activities, it is also the result of inefficient production process whose
continuous generation is a loss of vital resources (Cheremisinoff, 2003).
By defining waste as a discarded material which is generated after its
primary use, Raju classified waste material in to various types based
on different parameters like nature, source, toxicity, effect on
environmental pollution and hazardous for environment (Raju, 2021).
Vergara and Tchobanoglous (2012) stated that due to increasing
population and their increasing purchasing power, more goods are
produced to meet their needs, as a result more waste are produced.
Waste can be defined as the useless by- product of human activities
which physically contains the same substance that are available in the
useful product. (White et al, 1995)

Statement of the Problem
Current systems of waste management of India are not sufficient

to the huge volume of waste generated by increasing population. The
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improper management of waste impacts on the environment and health
of the people.

Methodology
This paper relied completely on secondary data. Some books,

Journal Articles, government reports are also used for better study.

Challenges of Waste Management Policy in India:
Like other developing countries, in India, increasing population

levels, rapid urbanization and rise in living standards of the people,
have greatly accelerated the municipal solid waste. India is the second
highest populated country. It generates the highest amount of waste
in the world. The volume of waste generation has been increasing
rapidly over last few decades. India generates approximately 133760
tonnes of Municipal Solid Waste per day and per capita waste
generation in India ranges from approximately 0.62 kg per day in cities
and 0.17 kg in small towns (Kumar et al). Government of India
estimates, every year waste has increased by 5% annually in India.
Kumar and Agarwal expected that India to reach 260 to 300 million
tonnes of waste generation per day in the year 2047.
Various studies have identified factors which influence in the generation
of waste. According to Sejauddin et al., the generation of waste is
influenced by family size, their education level and their monthly
income.

However, in India, solid waste management has emerged as
one of the massive challenges. The volume of waste is increasing in
such a high rate that India could not manage it efficiently. As a result,
it impacts on the environment and public health. The main challenges
of solid waste management faced by India are as follows,

1. Lack of money is a major problem in this matter. For the proper
management new equipment have to be used. To purchase new
equipment more money is needed.
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2. Like other developing countries, India also suffers from lack of
technically skilled human resources to execute the management
processes. So, a massive part of the fund is misused.

3. One of the basic challenges of solid waste management of India
is to ensure proper segregation of waste at source. If it is possible
to segregate biodegradable waste from the rest, it would reduce
the load of landfill sites.

4. Low awareness of the people about the devastating impacts of
waste on health and environment.

5. Most of the solid waste is dumped in open spaces due to the
lack of efficient waste management, it results environmental
degradation, pollution emanating from the dump site, clogging
of drainage which usually course of problem during rainy
season.

6. Due to high demand for food product and other essentials, public
bins are filling up faster than ever and causing cluttered streets
and negative impacts on health and environment.

7. E-waste materials which are non-biodegradable and contain
toxic materials are very harmful for human health and
environment. Toxic smoke derive from recycling processes
causes threat to health of the people.

8. Bio-medical wastes are very dangerous for the environment.
9. In the process of recycling, it has to determine whether the

substances present in the product have hazardous properties.
Therefore, to know about the raw materials of the product,
checks and control at every stage of the recycling process is
necessary.

10. Unreliable data collection and reporting is also a major challenge
of waste management.

Legislative background
In India solid waste management is a major problem where

increasing population, economic growth, urbanization have resulted
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in increasing municipal solid waste. Now, effective solid waste
management becomes a major challenge for India, basically in urban
areas. Waste management in India falls under the preview of the Union
Ministry of Environment, Forests and Climate Change (MoEFCC) in
2016, this ministry released the solid wastage management rules, 2000
which had been in place for 16 years.The government also constituted
a Central Monitoring Committee under the Chairmanship of Secretary,
MoEFCC to monitor the overall implementation of the rules. To monitor
the implementation of the rules, the committee tried to meet various
stakeholders  of the central and state government once in a year.

There are several legislative provisions in India for waste
management. These are

 Bio-Medical Waste Management Rules, 2016
 Plastic Waste Management Rules, 2016
 Construction and Demolition Waste Management Rules, 2016
 E-Waste Management Rules, 2016
 Solid Waste Management Rules, 2016
 Action Plan for Management of Municipal Solid Waste
 The Municipal Solid Wastes (Management and Handling) Rules,

2000
These rules are the sixth category of waste management rules brought
out by the ministry as it has earlier notified plastic, e-waste, bio-medical,
hazardous and construction and demolition waste management rules.
The rules have not pushed for a decentralized management of waste,
but have encouraged centralized treatment such as waste to energy,
which is not good in the country. Moreover, the informal sector has
been considerably neglected in the new rules.

The new rules cover not only municipal areas, but also urban
agglomerations, census towns, notified industrial townships, areas
under the control of Indian Railways, airports, special economic zones,
places of pilgrimage, religious and historical importance, etc.In order
to channelise the waste to wealthby recovery, reuse and recycle, the
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new rules have mandated the source segregation of waste. Abide by
the rules, waste are now segregated into three streams- Biodegradables,
Dry(Plastic, Paper, metal, wood, etc) and Domestic Hazardous Waste
(napkins, mosquito repellents, diapers, etc).

The new rules directed the institutional waste generators, such
as, market associations, hotels, restaurants and event organisers for
segregation and sorting the waste in partnership with local bodies. The
manufacturers are addressed to increase awareness about the proper
disposal of waste product and directed to provide a pouch for disposal
of used napkins or diapers.

The new rules are in favour of integration of rag pickers, waste
pickers, etc from informal sector to formal sector by the state
government. The new rules state clearly about the zero tolerance for
throwing, burning or burying the solid waste generated on streets, on
open public spaces, or in the drain or, water bodies. As per new rules,
the landfill site must be 100 metres away from a river, 200 metres from
a pond, 500 metres away from highways, habitations, public parks and
water supply wells and 20 km away from airports. The new rules have
not permitted to construct landfills on hilly areas.

Conclusion:
In India, the volume of waste generation has been increasing

at a very high rate over the last few years. But, the prevailing systems
of waste management system from collection to disposal of waste is
not adequate and skilled and trained officials for running of
appropriate methods are very limited. Waste management must be
treated top most priority compared to the other public amenities
because sustainable development of a country depends on
environment and health of the people. Therefore, to improve the
waste management system some strong regulations and enforcement
are needed. Furthermore, adequate planning should be adopted to
accommodate the future waste generation so as to prevent harmful
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practices of build-up open dumps. To regulate waste management,
an independent authority must be appointed so that it can control
the regulation and enforcement effectively of the management
system. For the effective functioning of the management system
heavy financial penalties should be included which help in crating
alertness among the people.Some awareness programme about what
to purchase, how to reuse or recycle, how to compost, etc., must be
organized among the people to reduce the amount of waste.
Government must take initiatives to provide technologies to
municipal cooperation of every state for segregation of municipal
solid waste and to clean drains. Marketing of waste and promotion
of waste to energy plants will make gainful utilization of waste.
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Motherhood : Indian Myth and
Feminist Perspectives

Dr. Rupjyoti Bhattacharjee

Abstract

Motherhood has been the principal focus throughout literary
history. Motherhood is distinguished as a heavenly fundamental truth
with all mortal flaws, with the Divine Mother who not only nourishes
but also preserves, protects and destroys in her different manifestations
representing both creative and destructive universal forces. She is the
power to give life – sustaining and supporting them through her body,
heart and will. Multifarious books have been written in an attempt to
understand and analyze the concept of motherhood. Each woman
acknowledges differently to the travails of motherhood and has her
destiny connected with her family reflecting the patriarchal realities.
The conventional ideological social forces evidently imposed various
restrictions to women within the periphery of reproduction and
nourishment. In modern world, however, motherhood is redefined by
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challenging the cultural, psychological, social, and biological myths
about motherhood. They are acutely conscious of domestic and
hegemonic injustice and prevailing   notions for ages. Thus, strategies
such as re-interpreting mythology, subverting authoritative versions
of womanhood, and using traditional names and stories ironically,
helps in scrutinizing motherhood from different perspectives.
Key words: motherhood, myth, literature, feminism, patriarchy.

INTRODUCTION
Myths and religious fables help to reflect an implication of prolix

ideologies for women in traditional Indian society.  A woman is
bestowed with pregnancy, childbirth, lactation, and nurturing. Apart
from these a mother is entrusted with other extension duties including
cooking, washing, or other necessary activities entailed by the
patriarchy from which others/fathers are released. A woman provides
the physical and psychological care needed for a child.Women mostly
occupy an elevated position in conventional society but they are
subjugated in one way or the other. It has been stated that, of the seed
and the womb, the seed is supercilious and all creatures of life presume
the qualities of the seed. These notions have been inculcated in our
Indian consciousness. The social construction of Indian motherhood
has been highly influenced by the archaic texts.  As a mother, woman
has been ennobled and glorified in the Indian society since time
immemorial. She has been revered as a goddess, sanctified as nature
and nation, appreciated as the contributor of life, nourishment,
fondness, and affection. This interwoven cultural consistency is thick
and durable enough to enfold the experience of motherhood since ages.
In the Indian society, the mothers are ideologically ennobled as Shakti
or power. But this applauded portrait of the mothers often becomes
the realm of disdain and insolence. Motherhood is a pre-social reality
and its varied personification in constructing the quintessential mother
figure underwent a myriad of variation, fitting flawlessly into different
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concepts and narrations and is a prominent question in feminist theory
and ideology. The theme of motherhood has been a topic of discourse
in various branches of the humanities.

OBJECTIVES
This paper makes an attempt to study the concept of motherhood

and interrogate themyths encompassing the mothers and motherhood
in India. It will try to establish the profound importance of women’s
mothering for family structure as mentioned in literature and mapping
out an indicator of women as mothers.

METHODOLOGY
The paper is based upon analytical and descriptive method. The

secondary sources have been collected from different books, journals,
edited volumes, periodicals, research papers, research articles, paper
clips, newspapers, internet etc.

MOTHERHOOD AND INDIAN MYTHOLOGY
Mythology mostly represents mothers who reveal magnificent

strength and vigour displaying exceptional love, dedication and
courage. Motherhood is an emblem of Divinity, Fertility, Nature and
Creation.  Mother is an embodiment of strength who represents the
feminine aspect, the energy and power of the supreme divine power–
the hallmark of empowerment and protection. Every culture respect
mother and give her at a place of dignity. Virgin Mary of the Christian
faith, the multitudinous deities of Hindu religion and also of other
religions occupy an esteemed and dignified position which evidently
reflects that mother are always respected, loved, adored and
worshipped. Religions concede very important place to motherhood
and its glorification process is idealized and sentimentalized by
different religious traditions. Motherhood signifies the ways of
experiencing and distinguishing motherhood in society and implies it
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as the result of social construction. Motherhood is seen as a status that
clings to the social standards and expectations of society and is a
standardizing status that a woman achieves after childbirth. Societies
lay down few assumptions from their members and in an ideal society;
such outlooks are fulfilled by its members. Motherhood is one such
expectation from women. Mothers are the resource of life on earth
conferred with the responsibility of nurturing and upbringing a child.
She is the first instructor of her child who teaches the child the basics
of culture, behaviour and other important aspects of life. She is the one
who sows the seed of potency in the child, which is only stimulated by
the other factors of the child’s life. It is familiarly said that mothers are
created in this world as God couldn’t be present everywhere. There
are numerous instances in the mythology where resplendent mothers
have been influential in the lives of illustrious sons. These mothers are
an encouraging epitome for every woman in society who has shown
exceptional courage in overcoming obstacles or in showing unique
strength and vigour even in the most crucial period. Indian mythology
relevantly adores mother as God or God as mother which has been
intrinsically woven into a continuous living tradition so much so that
the essence of universal divinity dribbles as personification of a personal
mother. Sita, Parvati, Yashoda, Kaushalya and many others are the
laudable images of mothers in Indian mythology.  Sita, a predominant
personality is a bold mother of their twin sons Luv and Kush, who
were born and brought up by her alone not amidst the luxuries of
palace, but in the hermitage of Rishi Valmiki. The exiled queen deserves
appreciation as an embodiment of patience and perseverance. Similarly,
mythology evidently focuses the image of Shakuntala who too was
abandoned by her husband, but she proved to be a strong and a proud
mother who brings up her son in the lush anonymity of the forests to
eventually challenge their father as do Sita’s twin sons. Hidimba, an
epitome of boldness can be poignantly marked as an independent single
mother who raises her mighty son as a warrior in the wilderness of the
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forests. She is often recalled for her undeniable contribution as a mother
and can be regarded as a feminist icon. Goddess Parvati, the trinity of
Hindu Goddesses is worshipped as the Mother Goddess of fertility,
love and devotion, is the token of gentle and nurturing aspect of Shakti
(strength) who creates her son, Ganesh, not from her womb but out of
clay, out of her own vitality, ingenuity and for her own reason. Yashoda,
the adoptive mother of Lord Sri Krishna is the incarnation of love and
affection. Her enigmatic love for Lord Krishna was such that the world
today takes her name as the mother of Krishna before that of Devaki,
his birth mother. The Yashoda-Krishna paradigm glows inner self ,
folk songs and the arts with the theme of the eternal mother and child.
Their love is forwarded into Vakula, the foster mother of Lord
Venkateswara . Mythology narrates that Yashoda is reborn as Vakula
when she weeps to Krishna that she could not be part of his later life
and could not even attend any of his marriages. He assures her that
she would get the same opportunity later in the next Yuga and Yashoda
becomes Vakula. The varied illustrations of Indian mythology mostly
portray motherhood as a hallowed and angelic gift of the Almighty
and also an embodiment of virtue and purity.

The concept of motherhood is difficult to understand. However,
it is necessary to reflect on its ethos and their glorified traditions in
India.Females are biologically different from males because they
reproduce. But still in the patriarchal setup they are considered inferior
and bear a subjugated position. A woman’s life is centered on the
expectations of conceiving, bearing and then rearing children. But she
often develops self-stigma and bears taunts and experiences
confrontational behaviour from her in-laws and others around them
when they fail to give birth to a child. It is pertinent to be pointed out
that women with biological offspring receive dignity and respect from
the in-laws and the society. Moreover, there are various myths around
motherhood that signifies the ritual and religious importance given to
mothers. Pregnancy is considered as a boon in the Indian society and it
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brings solace from the doubts about potency and the insecurity of
childlessness. So, motherhood remains the main feature of her adult,
highly female clouded identity. Mothers carry the ideological burden
of glorification. Being a mother is considered a virtue solely because of
its sacrificing character. In layman terms, children help accord a woman
a social status that cannot be attained otherwise. It is pertinently noticed
that gender stereotyping develops disoriented perceptions that lead
to discrimination and inequality. In a patriarchal society there are
various examples of gender stereotypes. Girls are given dolls to play
with to practice their maternal love and nurturance while boys play
with toy trucks. They are often taught to look for achievement in life
by becoming mothers. It is relevant that attainment of motherhood is
valued by women as a way of conforming to the existing value system
as rooted in the Indian society. A woman perceives after achieving
motherhood that she derives the fondness and approval of society and
thus embodies the cultural and social standards of marriage and
childbirth. Indian society trains a woman to play specific roles to be an
ideal mother even before attaining maturity. The discourse in Indian
society from early history to the present marks various instances of
naturalness of motherhood and her attributes like fertility, maternal
love, maternal instincts and nurturance and so on and so forth. Family
institutionalized and legitimizes propagation and these cultural codes
of tradition get exhibited through motherhood. Children are strings to
resume this pass on tradition of the family. A mother is assigned to
shower love and affection to her children and it has been extensively
acknowledged that having children and rearing them up is an important
aspect of a woman’s life. Social conventions presume that women will
get married and have children and women who don’t prefer so are
seen as aberrant and peculiar.

MOTHERHOOD AND MODERNITY
The literary texts representing different cultures encapsulate the
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changing perspectives towards the notion of motherhood.  The
contemporary women writers have different perspectives regarding
concepts of motherhood in the global literary horizon. In the Indian
context, though motherhood is ideologically glorified in an exalted
realm yet the mothers are neglected and disregarded in reality.
However, the present age offers us a different worldview of
motherhood in India where mothering is as diverse as mothers
themselves. There is a number of working mothers, single mothers,
divorced and widowed mothers in present scenario of India.  Feminists
believe that since motherhood often becomes the linchpin of women’s
incarceration to the private sphere of life and everyday domesticity, it
becomes necessary to scrutinize the supposedly natural phenomenon
from women’s viewpoint. It is relevant to note that now there is a
diverse familial structure in India, with working mothers, extended
families and changing models of parenting. Motherhood, a highly
gendered term is a potent weapon of patriarchal dominance.  Nancy
Chodorow focuses on the ambiguity of societal and reproductive roles
in which women’s maternity is trapped, she fathoms the essentialism
of women’s maternal power to the construction of social reproduction.
She writes:

Women’s mothering is central to the sexual division of labor.
Women’s maternal role has profound effects on women’s lives, on
ideology about women, on the reproduction of masculinity and sexual
inequality, and on the reproduction of patriarchal forms of labor power.
Women as mothers are pivotal actors in the sphere of social
reproduction. (Chodorow 11).

The feminist scholar Jessie Bernard defines “motherhood” in
her seminal work The Future of Motherhood as “more than the
biological process of reproduction.” (Bernerd 2).  It is noteworthy that
maternal ideals are adored and acclaimed in all cultures. But patriarchal
societies often present a woman’s prime target as her reproductive
function and motherhood and mothering remain intertwined with
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contexts of a woman’s specification. Motherhood is a pre social reality
and its ostensible political and cultural institutionalization has always
been a rudimentary interrogation in the history of feminist theory and
ideology. Adrienne Rich candidly brings to the fore about motherhood
as an “institution” and as an “experience” in her influential book Of
Woman Born: Motherhood as an Experience and Institution that has
led to the reanalysis of the concept of motherhood as well as the
supposed breach between the notion of the mother and the task of
mothering.

The notion of motherhood in India thus needs to be revisited.
Feminism in India has been wrapped up with the implications of
motherhood and its apparent legendary reality. The Indian feminists
are exhibited to a perilous stage as well as reality on the concept of
motherhood. Motherhood has huddled a legendary and iconic presence
in the Indian social and literary arena. The diverging substantiality of
motherhood in the Indian social realm has been bewilderment to the
feminist theorizing of motherhood in India. The writers like Cornelia
Sorabji, Ashapurna Devi, Amrita Pritam and Toru Dutt integrated the
female subjectivity into their texts and tried to establish a voice in the
voiceless through their fictional works. Tharu fascinatingly projected
the ideology of motherhood as “to question and expose the twin
structuring of the ideology as it exists in society and is confirmed by
literature.” (Tharu and Lalitha 265)    Jasodhara Bagchi inInterrogating
Motherhood interrogates the potent contradiction between ideological
exaltation of motherhood as Shakti (power) and the inefficacy faced
by mothers in reality. Hence Indian feminist theorizing has put forward
views regarding the confinement of women to reproductive periphery
of ‘home’ and denying them access to the ‘world’.(Bagchi 2) The feminist
interrogates some of the prevalent heterosexual and patriarchal
doctrines linked with the concept of motherhood in India. The Indian
traditional and patriarchal social barometer gravitates to burden the
mothers with the hope of a male heir for her husband’s lineage. The
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ideological extolment of mother-son affinity often degenerate the
relationship between mother and daughter.  In Indian society the birth
of a male child is still highly expected and desired for which results in
the upsurge of what Geeta Aravamudan mentions as the “disappearing
daughters” syndrome. Rich observes in her Of Woman Born:
Motherhood as an Experience and Institution, “The cathexis between
mother and daughter - essential, distorted, misused - is the great
unwritten story. Probably there is nothing in human nature more
resonant with charges than the flow of energy between two biologically
alike bodies, one of which has lain in amniotic bliss inside the other,
one of which has laboured to give birth to the other” (Rich 258) .Kakars
pertinently point at the excess emotional involvement surrounding the
mother-son relationship since ages. The mother’s presence is persistent
in a daughter’s life but she is never appraised. Literature, myth and
history are evidences to the association of maliciousness with the
mothers in the daughters’ lives. Radhika Manoharan poignantly
focused on the decoding layers of misappropriation that a mother-
daughter relation has endured in the domain of patriarchy. There is
abundance of mythical instances of mother-son glorification with heaps
of textual evidences while there is a “curious silence on the thematic of
mother-daughter relationship.” (Manoharan 20) She states the reason
of such depreciation of mother-daughter relationship as the lack of
insight into the female experiences that has caused the literal and social
indifference regarding this thematic concern. She writes:

Not a skeletal blueprint exists for the narrative of mother-
daughter relationships within the master discourse of Indian fiction.
This is not to say that there are no significant female characters in Indian
mythology at her, this particular relationship is not valorised.
(Manoharam, 20)

In the 21st century, medical intervention has given a new
dimension to the concept of motherhood. Now, homosexual marriages,
IVF conceptions and surrogacy are significant topics of discussion of
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modern society. There is an increasing trend of unmarried single
mothers in India who dare to adopt a bold new path. Many have chosen
the track of becoming a single mother and are exclusively selecting
this new dimension of motherhood. Women today set themselves
amidst this constantly shifting traditional ideologies and societal
expectations of motherhood and thereby strike a balance between their
lives as mothers and working women. In the mid-twentieth century
contraception was introduced in India in that reaffirmed and recycled
the coercion of women as the modes of biological experimentation.
Jasodhara Bagchi in Interrogating Motherhood states:

Genetic mothering is the new language of female oppression
while surrogacy, being promoted by public figures, easily becomes
exploitative of underprivileged women. While it promises happiness
– this commodification of the birthing process tends to become more
exploitative in the hands of patriarchy for which women have to dearly
pay. (Bagchi 92)

The embarking on such a fascinating domain in Indian literary
sphere captivates the readers with multifarious exemplifications of the
new motherhood with numerous overtones. But these reflect maternal
torment and the jumbled female discourse within the discursive
strategies of ambiguity and the new social insights. Kristeva points
these strong associations of twenty-first century motherhood as the
“maternal anguish, unable to be satiated within the encompassing
symbolic” (Kristeva 12). The maternal psyche repents at the loss of
individuality in transgressing the self and the persuasive play of
remorse cocooning into the maternal psyche with the irresistible desire
to nullify the long resurfacing trauma of bygone social identification
with the inner desire to fulfill the attributed social expectation of being
a perfect and self-sufficient mother.

CONCLUSION
The Indian society and literature has been exposed to myriad of
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myths, theories and societal penetration .The approach of motherhood
is emulated according to the demands of the time. The concept of
motherhood is a social construction as reflected in literature -a medium
of social uncertainty, of the attempted ruptures through fluctuations,
of the revolts against the staunch patriarchal periphery and of the
impending termination of the modification sought. The notion of
motherhood is dependent on the way how society constructs it. The
ideology of motherhood differs in accordance with the socio-cultural
context, ethnicity, class & caste. In the Indian patriarchal society, the
mother who fits into the institution of womanhood, motherhood, family
& marriage is considered to be dignified. So, motherhood attributes to
the way families are structured.  The feminists consider family and
marriage as prime weapons of patriarchy to subjugate a woman. It is
crucial to understand reproduction and motherhood. The structure of
the patriarchal family causes inequality among the genders and of the
understanding of motherhood in this society. Women in India
internalize the value of motherhood which is considered the ultimate
achievement for them and especially if they give birth to a son.  In
literature, there has not been any gradual change of outlook regarding
the mythical historicity of motherhood. But there are some exertions
of concepts regarding the same even scorching the modernity in the
contemporary society. The standpoint of   motherhood and mothering
is not stable in most of the times. The role of the mothers   sometimes
experienced exaltation and sometimes underwent distressing
suppression assuming dominancy and anticipated silence. Literature
brings to the fore the gradual shifting of perspectives regarding
mothering and motherhood. Today women and mothers are
skyrocketing and the changing trend from the patricentric literature
and to a matricentric feminism gives glimpses of a motherhood rejoicing
and relishing in the realm of their own distinctive glory. So, Andrea
O’Reilly poignantly states that matricentric feminism requires a room
of its own in the house of feminism for women’s empowerment.  She
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further writes that this repositioning is not to replace traditional feminist
viewpoint but to focus that the category of mother is distinct from the
category of woman and also highlights the various social, economic,
political, cultural, psychological problems faced by mothers .She
stressed that mothers are obviously oppressed under patriarchy as
women and as mothers.
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Abstract
The studies regarding sustainable tourism indicate that poverty

reduction and the upliftment of the socio-economic conditions of the
local community is a key component of tourism planning, development,
and management. Sustainability has been used to refer to the
achievement of development goals taking care not to alter the
maintenance of the natural systems. It was stated in the Brundtland
Report, published in 1987, that environment and development issues
be discussed as one single issue. It had also established partially that
poverty and economic backwardness has also led to the exploitation
of natural resources (viz. illegal poaching, tree-felling, etc.). Hence,
sustainable development emphasizes on integration of environmental
and social issues in the development processes. The scope of tourism
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as a means of sustainable development is far reaching. Therefore, this
study based on qualitative and quantitative research is conducted to
find out the prospect of sustainable tourism in Ziro valley of Arunachal
Pradesh.
Key Words: Sustainable Development, Community Tourism, Natural
Resource Management

Introduction:
Sustainable tourism is a concept based on the new paradigms of

development that involves the community as one of the major
stakeholders that can reap the benefits of the industry and in return
contribute to maintaining the natural and cultural elements as tourist
attractions (Karma et al, 2002). The World Conference on Sustainable
tourism held in Lanzarote in April 1995 paved the way for the
formulation of the Charter of Sustainable Tourism. The Charter declared
that tourism development should be based on criteria of sustainability,
‘which must be ecologically bearable in the long term, economically
viable as well as ethically and socially equitable for the local
community’. However, an important consideration to be made while
evaluating the economic benefits from tourism is that it should provide
complementary or additional income to the local people rather than
being the sole source of earning as it has the tendency of the destination
to fall into the prey of mass tourism is with negative consequences.

Boer (2012) had tried to analyse the impacts of tourism on the
livelihoods of the local communities living around Honda Bay in
Philippines. The study found out that tourism had created significant
numbers of new job opportunities and had led to financial benefits
provided it is managed well. Michael (2009) in his study aimed to assess
the involvement of local people in tourism development, their
participation in decision making process, to assess if tourism businesses
have developed benefit-sharing schemes and to examine the local
people’s views about the contribution of tourism towards poverty
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reduction. The result showed that local people wanted to be involved
in the decision making process. The researchers also agree that tourism
is contributing positively towards poverty reduction.

The Ministry of Tourism in India in partnership with United
Nations Development Programme (UNDP) formulated the
Endogenous Tourism Project (ETP) in 2003 with the objectives of
poverty reduction, women empowerment, income generation and
sustainable development. The scheme covered 107 rural tourism
projects which were later evaluated to assess the impact of tourism
development on rural economy.

The proposed study has tried to incorporate the emerging
concept of sustainable tourism and its application in Ziro Valley of
Arunachal Pradesh in Northeast India.

Objective of the Study:
The main objective of the study is
To assess the role of community participation as a tool in

sustainable tourism development in the study area.

Location of Study Area
The present study explores the tourism potentiality of Ziro

Valley, located in Ziro Block I in the Lower Subansiri District. Ziro
Valley, known as the “Rice Bowl of Arunachal Pradesh” is home to the
Apatani tribe, who are one of the most advanced tribes of North East
India. There are mainly seven traditional villages in Ziro known as
Hong, Hari, Bulla, Hija, Dutta, Mudang Tage and Bamin Michi, which
together form the Ziro valley, drained by the Kile River and its
tributaries.

The Apatanis practice permanent wet rice cultivation which is
unique among the hill tribes of the region which is integrated with
pisciculture. The same has attracted the United Nations Educational,
Scientific and Cultural Organization (UNESCO, 2014) to propose the
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Ziro valley as a World Heritage Site.
As tourism is still in its nascent stage in Ziro, it is imperative to

study and identify the sustainable tourism principles to preserve the
inherent ethnicity thereby making it economically beneficial for the
local community. To examine the relationship between sustainable
tourism development and community participation, a mixed method,
including both qualitative and quantitative approach, is used in the
study as it is said that integrating both can contribute towards
increasing the validity and reliability of the study (Rittichainuwat and
Rattanaphinanchai, 2015).

Data base and methodology: It may be observed that the earlier
research studies have considered community participation as one of
the most important strategies for successful tourism development (Zhu
et al, 2017; Poon, 1994; Lepp, 2007). The present study covered
community members from five of the villages of Ziro valley namely;
Hong, Hari, Siro, Tajang and Dutta. Out of the total population of 5,611
residing in the sampled villages (2011 census), a total of 460 respondents
were selected randomly which represented almost 8.2 per cent of the
population. A total of 500 questionnaires were distributed, from which
only 460 could be collected which were completed.

To analyze the participation of local community in tourism, the
respondents need to respond either positively or negatively. Those who
respond positively need to identify the sector of their involvement in
tourism like administration, accommodation, transportation and the
like. The extent of participation is studied in terms of the duration of
involvement and income from tourism. Similarly, the role of community
in tourism planning and development is studied in terms of their
participation in tourism meetings, the issues of discussion in such
meetings, whether opinions are asked from the participants, and
whether those opinions are incorporated in planning of tourism. In
order to understand the relationship between the socio-economic
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background of the local residents and tourism participation, there is a
need to analyze demographic profile to measure the participation level
in tourism. Therefore, the following relations have been considered to
be analyzed:

a. Relation between the income groups of respondents with
participation in tourism.

b. Relation between occupations of respondents with participation
in tourism.

c. Relation between marital statuses of respondents with
participation in tourism.

d. Relation between educational levels of respondents with
participation in tourism.

e. Relation between age groups of respondents with participation
in tourism.

f. Relation between genders of respondents with participation in
tourism.

The above relations have been tested using statistical tools like
Analysis of Variance (ANOVA) and Student T-test using the Statistical
Package for the Social Science (SPSS) for windows program. Maps
showing the location of Ziro valley and the study villages have been
drawn with the help of GIS software, which includes Arc GIS 9.3 for
GIS analysis and map making and ERDAS 9.1 for remote sensing
analysis. The processed data has been presented in tabular forms and
different diagrams, such as pie, bar and line graphs, to analyze and
illustrate the data. In the present study, one-way ANOVA is employed
to whether participation of community in tourism differs with respect
to their demographic characteristics. In case of the above relations,
variables such as income, occupation, age, marital status and education
level are treated as the independent variables, while participation in
tourism is treated as the dependent variable. The level of significance
is 0.01, which indicates that the p-value less than 0.01 are considered to
show a significant difference between the independent variable with
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the dependent variable. In order to analyze the relation of gender with
participation in tourism, Student T-test is applied, since it is test which
is used to measure the difference between the means of two groups.
The significant level is set at p = 0.05, where a t test less than 0.05
indicates that there is a significant difference between the independent
variable and the dependent variable. If the p-value is greater than 0.05,
then the result is considered to be insignificant.

Results
Demographic profile of the surveyed respondents including

gender, age, marital status, educational level, occupational status and
income have been presented in table 1. Of the total 460 respondents,
majority was male (58.5%) while remaining was female (41.5%). Among
them, few belonged to below 18 years of age group (15.2%), 19-25 age
group (18%), majority was in the age group of 26-40 years (41.1%), 41-
60 age group (23 %), above 60 years (2.6%). An analysis of marital status
shows that 57% were married and 40.4% were unmarried, while
remaining 1.3% were widowed and another 1.3% divorced. When the
sample is analysed according to their educational levels, 15.4% were
illiterate, 7.2% were literate but below primary level of education,  5.7%
were educated till primary school level, 6.1% till middle school level,
15%  passed secondary education, 18% educated to higher secondary
level; while a majority of 32.4% were graduates or post graduates.
Occupation as a demographic variable is an indicator of the economic
well-being of the community. Although basically an agrarian
community, occupational variation is observed among the Apatanis.
The sample reveals that 20.2% were engaged in cultivation as their
main occupation, 25% employed in the government or private sector,
16.5% in private business, 4.6% were casual wage earners, while
remaining 33.7% consisted of housewives, students, retired persons
and the unemployed. The monthly income is an important variable to
understand the economic background of the community and their
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requirement for an additional source of income. Among the surveyed
respondents, almost 28% were having monthly income up to Rupees
10,000, 30.4%  having monthly income between the ranges of Rupees
10,001 to 25,000, another 33.3% fall in the slab of Rupees 25,001 to 50,000,
6.5% were earning between 50,001 to 75,000. The remaining 1.7% was
having monthly income above Rupees 75,000.

Table 1: Demographic Profile of Respondents
Frequency Percentage

Gender Male 269 58.5
Female 191 41.5

Age Below  18 70 15.2
19-25 83 18.0
26-40 189 41.1
41-60 106 23.0
Above 60 12 2.6

__________________________________________________________________________________________
Marital Status Married 262 57.0

Unmarried 186 40.4
Widowed 06 1.3
Divorced 06 1.3

Educational Illiterate 71 15.4
Literate but below primary 33 7.2
Primary 26 5.7
Middle 28 6.1
Secondary 69 15.0
Higher Secondary 83 18.0
Graduate or Higher 149 32.4
Others 1 0.2

__________________________________________________________________________________________
Occupational Cultivation 93 20.2

Service/Salaried Employment 115 25.0
Private Business 76 16.5
Wage Earner 21 4.6
Housewife 05 1.1
Student/Retired 83 18.0
Others 67 14.6

__________________________________________________________________________________________
Monthly Income (Rupees) Up to 10,000 129 28.0

10,001-25,000 140 30.4
25,001-50,000 153 33.3
50,001-75,000 30 6.5
Above 75,000 08 1.7

Source: Primary Survey 2014-16



Lakhimpur Commerce College  Research Journal(LCCRJ), ISSN-2320-5415, Vol.4, No.2

70

Participation of respondents in tourism

Out of the 460 respondents, 24.1% were engaged in tourism
related occupation. In order to understand the variation in the
participation level amongst the sampled villages, the analysis of
participation level of each selected village has been done. The result
shows that among the five chosen villages, Siro village has got the
highest participation level followed by Hong village (fig 2).

                                                  Fig. 2

Source: Primary survey, 2014-16
The participants who are actively engaged in tourism in the

sampled villages consist of the members of the non-government
organizations, the families offering homestay facilities to tourists, the
resorts, the local tour guides and the tour operators and the members
of the self-help groups (SHGs).  The SHG members mainly consist of
women participants who supply food items like fish, meat, vegetables,
and handicraft and handloom products. Besides, they also arrange
cultural performances for the entertainment of tourists.

Among the respondents, 38.3% had direct contact with the
tourists. The respondents consisted of the local guides, tour operators,
coordinators and homestay families that are directly dealing with the
tourists as well as the local villagers. Others like the self-help group
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members do not frequently come in direct contact of the tourists. 1.3%
was engaged in tourism administration, while a maximum of 10.2%
were involved in offering of accommodation facilities to the tourists in
the form of homestay services, resorts and hotels. Further, 5.4% were
engaged in tourist transport service, another 5.2% were working as
tour operators, travel agents or local guides, 4.8% had souvenir shops
of local handloom and handicraft products, whereas only 0.4 per cent
was involved in giving consultation to tourist attractions. It is also seen
that 2.8% of the participants were involved in other tourism activities
like promotion and marketing, and organizing capacity building
programmes under the coordinators of community-based
organizations.

It is seen that most of the participants have been involved in
tourism activities only recently and the maximum time given in this
sector by them is just 1 or 2 hours per day. The average time given to
tourism by the participants was 4.3 hours per day, while the average
year of involvement was 5.7 years. This indicates that tourism as an
economic activity is in a nascent stage and it has been started as an
additional business by most of the respondents.

It is said that community-based tourism has been a tool for
villagers to seek additional income and is not initially aimed for high
income generation (Strasdas, 2005). When asked about the proportion
of personal income attributable to tourism, out of the 111 participants
in tourism, 30.6% have indicated that tourism has only been providing
less than 25% of their annual income while for another 31.5% of the
participants; it is generating 25% of their annual income. Further 12.6%
of the participants indicate that it is less than 50%, for another 8.1%, it
is 50 per cent of their annual income.  For around 3.6%, it is above 50%
but less than 75% and for 9% it is 75% of their income. Only 4.5% of the
respondents have taken tourism as the main occupation. The result
indicates that tourism has so far been only taken as an alternate or
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supplementary source of income by the participants, which is a positive
implication of sustainable development.

The involvement of the host community in tourism planning
and development have been analyzed by questions relating to their
participation in tourism meetings, about the issues that were being
discussed in such meetings and their views on opinion of local
communities being incorporated in planning of tourism. Among
sampled respondents, only 22.2% have participated in tourism related
meetings, while 61.1% did not participate and another 16.7% indicated
that they do not know about such meetings being held in their
community. The result reveals that more awareness about tourism and
its significance has to be communicated among the community
members. As the local communities are the major stakeholders in
tourism development, the involvement of local people could be
enhanced by introducing tourism education which would enable them
to adopt strategic development plans (Nkemngu, 2012).

The respondents were given some tourism related issues that
were discussed in the meetings in which they participated. The study
results show that in the tourism-related meetings, marketing and
promotion of tourism is the main issue of discussion; in contrast, benefit-
sharing issue has been rarely mentioned. Of the total respondents who
attended tourism meetings, 15.7% mentioned the topic of discussion
as marketing and promotion, while 9.1% indicated that cultural issues
were being discussed. Another 9.1% mentioned about conservation
issues, while 7.4% mentioned that tourist need and satisfaction and
infrastructural development issues were discussed. The remaining 5.2%
mentioned about tourism product improvement. Only 0.9% indicated
benefit sharing issue being discussed in the tourism meetings, which
is one of the most important considerations in community participation.

The study result also shows that 9.6% of the total respondents
from the surveyed villages have been asked about their opinions on
tourism many times in the tourism meetings. While another 14.6% have
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been asked only once or twice about their views, 61.3% have indicated
that they have never been asked about their opinions on tourism
development in their community. The remaining 14.6% did not respond
to the question.

When asked about the views of the villagers being incorporated
in all planning decisions of tourism development in Ziro valley, out of
the total respondents, 43% of the respondents indicated that their views
have been considered, while 48.3% of them responded negatively. The
remaining 8.7% did not respond to the question. This indicates that
the local community has a positive impact in tourism planning and
development. Adopting a participatory development approach is a key
to success of community-based tourism in a destination (Tosun et al,
2003). Majority of the respondents (58.3%) were of the view that the
major decisions concerning tourism in their community are made
primarily by people outside the community such as the government
officials, tour operators, non-government agencies, financial
contributors, etc. While 22.8% have indicated that the decisions are
taken by a group of people in their community, only 5.4% have
indicated that the whole community is involved in decision making.
Another 5% believe that it is both people outside their community and
a group in the community who take the major decisions of tourism
development. The remaining 8.5% did not respond to the question.

Demographic profile analysis
The demographic profile of the respondents has been

analyzed to measure the participation level in tourism using
statistical tools like Analysis of Variance (ANOVA) and Student T-
test.

Analysis of variance (ANOVA)
In the present study, one-way ANOVA is employed in order to

assess whether participation of community in tourism differs with
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respect to their socio-demographic characteristics such as income,
occupation, age, marital status and education level (Thomas, 2013).

i) ANOVA for significant difference among the income groups of
respondents with participation in tourism.

Table 2: ANOVA of Income and community participation in
tourism

Source Sum of squares df Mean square F p value 
Between 
groups 

5.143 4 1.286  
7.398 

 
.000 

Within 
groups 

79.073 455 0.174 

 
    ** - Significant at 1% level

Table 3: Mean differences and level of significance of different

groups of income and community participation in tourism

Income Number  Mean  SD F value p value 

Up to 10,000 129 .19 .397  

 

 

7.398 

 

 

 

.000 

10,001-25,000 140 .26 .443 

25,001-50,000 153 .24 .426 

50,001-75,000 30 .17 .379 

Above 75,000 8 1.00 .000 

Total 460 .24 .428 

 The level of significance is 0.01, which indicates that the p-value less
than 0.01 are considered to show a significant difference between the
independent variable with participation in tourism. As the p value is
less than 0.01, it can be concluded that there is significant difference
between the income groups of the respondents with respect to
 community participation in tourism (Table 2).
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The overall mean score indicates that people with monthly
income above Rs. 75,000 showed higher participation (Mean=1.00) in
tourism than people with income group of Rs. 50,001-75,000 (Table 3).
This group included the homestay owners, the consultants of non-
government organizations and the tour operators in Ziro valley. People
with income group of Rs. 10,001-25,000 and Rs. 25,001-50,000 show
lower participation (Mean=0.26, Mean=0.24), while people with income
up to Rs. 10,000 and between Rs. 50,001- 75,000 show the lowest
participation (Mean=0.19, Mean= 0.17). The result indicates that the
people with low income level are yet to participate in tourism and get
the economic benefit from the industry.

i) ANOVA for significant difference among occupations of the
respondents with participation in tourism.

Table 4: ANOVA of Occupation and community participation
in tourism

Source Sum of squares df Mean square F p value 
Between 
groups 

19.156 6 3.193  
22.2
29 

 
.000 

     ** - Significant at 1% level
Table 5: Mean differences and level of significance of different

groups of occupation and community participation in tourism

Occupation Number  Mean  SD F value p value 
Private Business 76 .63 .486  

 
 
22.229 

 
 
 
.000 

Wage earner 21 .24 .436 
Agriculture 93 .08 .265 
Service/Salaried 115 .25 .436 
Housewife 5 .00 .000 
Student 83 .01 .110 
Others 67 .31 .467 
Total 460 .24 .428 
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Since p value is less than 0.01 (Table 4), it can be concluded that
there is significant difference between the occupational status of the
local people with respect to community participation in tourism. Based
on the overall mean score, people who are engaged in private business
and other occupation are participating more (Mean=0.63, Mean=0.31)
in tourism, while those engaged in agricultural activity and the students
have lower participation level (Mean=0.08, Mean=0.01) (Table 5).

i) ANOVA for significant difference of marital status of the
respondents with participation in tourism.

Table 6: ANOVA of marital status and community participation
in tourism

Source Sum of 
squares 

df Mean square F p value 

Between 
groups 

3.010 3 1.003  
5.634 

 
.001 

Within 
groups 

81.205 456 .178 

 ** - Significant at 1% level
Table 7: Mean differences and level of significance of marital

status and community participation in tourism

Marital status Number Mean SD F value p value 

Married 262 .31 .463  

 

5.634 

 

 

.001 

Unmarried  186 .15 .353 

Divorced 6 .33 .516 

Widow 6 .17 .408 

Total 460 .24 .428 

 Since p value is less than 0.01 (Table 6), it is considered that there is
significant difference between the marital status of the community
people with participation in tourism. From the overall mean score, the
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divorced group showed more participation (Mean=0.33), followed by
those who are married (Mean=0.31). Those who are single and widowed
have lower participation (Mean=0.15, Mean=0.17) (Table 7).

i) ANOVA for significant difference among the educational level
of the respondents with participation in tourism.

Table 8: ANOVA of educational level and community
participation in tourism

Source Sum of squares df Mean square F p value 
Between 
groups 

3.296 7 .471  
2.630 

 
.011 

Within 
groups 

80.919 452 .179 

 
  * - Significant at 5% level

Table 9: Mean differences and level of significance of education
level and community participation in tourism

Education level Number  Mean  SD F 
value 

p value 

Illiterate  71 .24 .430  
 
 
2.630 

 
 
 
.011 

Literate but below primary 33 .33 .479 
Primary  26 .15 .368 
Middle  28 .14 .356 
Secondary 69 .41 .495 
Higher secondary 83 .16 .366 
Graduate or higher 149 .23 .421 
Other  01 .00 .428 
Total  460 .24  

 
Since p value is less than 0.05 (Table 8), it is considered that there

is significant difference between the educational level of the
community people with participation in tourism. The descriptive
statistic states that people with secondary education have more
participation (Mean=0.41) than others who are illiterate and
graduates or post graduates (Mean=0.24, Mean=0.23) (Table 9).

i) ANOVA for significant difference of age group of the
respondents with participation in tourism.
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Table 10: ANOVA of age group and community participation in
tourism

Source Sum of squares df Mean square F p value 
Between 
groups 

3.005 4 .751  
4.208 

 
.002 

Within 
groups 

81.211 455 .178 

 ** - Significant at 1% level
Table 11: Mean differences and level of significance of different

age groups and community participation in tourism

Age in years Number Mean SD F value p value 
0-18 70 .09 .282  

 
4.208 

 
 
.002 

19-25  83 .18 .387 
26-40 189 .31 .465 
41-60 106 .26 .443 
Above 60 12 .25 .452 
Total 460 .24 .428 

 
Since p value is less than 0.01 (Table 10), it is concluded that

there is significant difference between the age group of local people
with participation in tourism. The people with the age group 26-40
years have the highest participation (Mean=0.31) in tourism, while the
younger generation are less engaged in the industry (Table 11).

 Students T-test
Student T-test is used to measure whether the means of two

groups are statistically different from each other. The student t-test is
used to test differences in means between two groups, when the
dependent variable is a continuous interval or ratio scale variable and
the independent variable is a two-level categorical variable. In the
present study, it is applied for examining community participation
based on gender differences.
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Table 12: Student T-test of gender and community participation in
tourism

Gender N Mean SD t value Df p value 

Male  269 .22 .412  

-1.529 

 

458 

 

.127 Female 191 .28 .449 

 Total number of respondents = 460; * - significant at 5% level.
The result of Student T-test reveals that there is no significant

difference between male and female with respect to community
participation in tourism, as p value (0.127) is greater than 0.05 (Table
12). There is no significant difference in in scores for males (Mean =
0.22, SD = 0.412) and females (Mean = 0.28, SD = 0.449). Therefore it
can be concluded that both men and women actively participate in
tourism activities.

Analysis
The analysis of the demographic profile of the respondents in

the study area indicates that although gender disparities are not
prevalent in the Apatani community, but like the other parts of
Arunachal Pradesh, the Apatani women folk also hold a lower social
status than their male counterparts whereas they share equal
responsibilities in maintaining their family as well as contributing in
agricultural and other economic activities. It is seen that the respondents
belonging to age group of up to 18 years also take active participation
in tourism. Although they play active role in agricultural or other
community activities, it is also seen that mostly in the homestays, the
owner does not appoint any outside staff for offering services to the
tourists. The children offer a helping hand in conducting different
household activities as well as dealing with the tourists.

It is observed that in many cases people do not have one clear
profession but have multiple sources of income like fishing, forest
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products and weaving, besides rice cultivation. They also take on other
tasks when there is not much work to be done on the land. Of all the
respondents only around 24% respondents indicated to be working in
the tourism industry in multiple ways, like homestay programme and
at the same time also working as a guide, or in any other combination.
For those engaged in farming, working in the tourism industry is often
an extra activity. A huge difference of income is seen between the lowest
income group with no other alternate source of income and the highest
income group who were engaged in private business and other
employment.

An analysis of the participation of the respondents in tourism
indicates that community tourism has been started only recently in
Ziro valley and more awareness and participation of local people needs
to be enhanced so that they can collectively work as a tourism committee
and contribute to the future tourism initiatives.

 Tourism so far has been mainly a supplementary source of
income for the local community, as the proportion of income
attributable to tourism is just 25% for most of the participants (31.5%)
and the time allotted to it is just 1 to 2 hours per day.  More than half of
the surveyed respondents revealed that they did not take part in any
tourism related meetings held in their community nor take any major
decisions concerning tourism development in the community. This
indicates that the community is to be involved as an integral part of
the tourism planning and development process.

The findings of the ANOVA show the result that there is
significant difference between the participation in tourism which is
the dependent variable with independent variables such as income,
occupation, marital status, education, and age of the respondents in
the sampled villages. While the T-test analysis shows that there is no
significant difference between participation of local community in the
tourism development with respect to gender.
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The results of one-way ANOVA indicate that the demographic
characteristics such as income, occupation, marital status, education
and age have a significant impact in the participation in tourism. The
study results have shown that people with higher income level and
who are mostly engaged in private business have higher participation
in tourism. It is also seen that people who are in the age group of 26-40
years and who have secondary education have higher participation
than the younger generation and above 60 years of age group and from
those who are illiterate or highly educated. Also those who are married
or divorced are more related to the industry than those who are single.
The result of Student T-test indicates that there is no significant
difference in the gender difference and participation, as p value (0.127)
is found to be greater than 0.05. It means both male and female have
equal participation in tourism.

Conclusion
As tourism industry is growing in Ziro, the respondents are positive

about the economic, socio-cultural, and environmental impacts and its
scope of providing employment and income generation. The findings
of the study have established that there are some planning and decision
making issues which need to be addressed for the involvement of the
indigenous tribe which would help in sustaining the valuable
traditional knowledge of the Apatani community and bring economic,
social and cultural as well as environmental benefits.

It is imperative that a proper planning to maximize the local
participation is integrated in the tourism development process as it
has been found that a majority of the surveyed respondents have agreed
that the decisions taken for tourism development in the valley were
mainly taken by people outside their community. Hence, a sense of
deprivation has been felt by these people who are preventing them
from taking part in the major aspects of the planning process.
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The Apatani valley has prospects of many alternate forms of
tourism, namely, cultural and rural tourism, agro-tourism, adventure
tourism, ecotourism which can be integrated in a package tour. It has
been observed that these forms of tourism activities can attract the new
tourists searching multifaceted tourist products provided a well-
definite programme of action is evolved.
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Introduction:
Novels, poetry, and plays are considered literary works, as are

performances by performing artists, recordings made by phonogram
makers, and radio and television shows produced by broadcasters.
The ability to use inventions, literary and artistic works, symbols, and
other creative creations is known as an intellectual property right (IPR).
The power to forbid others from utilising the creator’s creation was
granted. In terms of intellectual property and corporate rules, the
Industrial Revolution brought about a number of developments. It has
established a number of its own laws and norms. The Universal
Declaration of Human Rights’ Article 27 outlines these rights. The
earliest conventions to recognise its importance were the Berne
Convention for the protection of Literary and Artistic Works (1889)
and the Paris Convention for the protection of Industrial Property
(1883). (1886).The international features of contemporary International
treaties have a strong foundation in the Paris and Berne Conventions.
These international agreements guarantee the protection of intellectual
property rights on a global scale and establish a framework for the
administration of intellectual property laws. Even the rules governing
domestic laws are derived from international conventions and treaties.
The Berne Convention (1886) and the Paris Convention (1883) were
both important international pillars that profoundly changed how
intellectual property was employed. Intellectual property rights
fundamentally cover the laws of property that an individual creates
using their mind. If other individuals are interested in purchasing the
goods or inventions, it can add value.

Objectives of the study-:
The primary goals of this article are to:
1. Examine the importance of intellectual property rights; 2.
2. To determine the crucial obligations the library has regarding

copyright
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3. To assess the value of copyright in the digital age.

Methodology-
The majority of secondary data were employed for this study’s

purposes. In order to complete this study, the data were gathered from
a variety of primary and secondary sources, including books, journal
and magazine articles, and internet sites.

Historical Development of IPR:
Although it is not a contemporary idea, it has existed since the

dawn of civilisation. People with talent and those who have the
intellectual capacity to come up with inventions have always been
recognised and respected in society since the dawn of civilisation.
Consequently, the inventions’ financial and commercial advantages.
The first modern patent in history was granted to an Italian inventor
in the year 1421. The history of intellectual property may be traced
back to Sybaris in Ancient Greece, when a baker was given a year of
exclusivity to create their culinary discoveries, such as inventions
connected to cooking and kitchens, etc., around 600 BCE, according to
former Lord Justice of Appeal Robin Jacob. The monopoly position in
1623 gave a small number of people the confidence to rule their sector.
Publishers at the time controlled the majority of the rights to written
words, leaving authors with little or no authority over their creations.
The “Status of Anne” law, which granted writers 14 years of renewable
protection for their original writings, was passed in 1970. The concept
of universal intellectual property rights protection was discussed by
legislative bodies in the early 1800s. The TRIPS was first established in
the 1800s.. In the year 1883, the Paris Convention promoted
understanding and collaboration among the international authorities.
The first convention to begin globally safeguarding intellectual property
rights was this one. Three years later, in 1886, the Berne Convention
gave written statements the same protection (Literary and Artistic
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works). Following that, the Madrid Protocol provided further
worldwide protection for trademarks. WIPO (World Intellectual
Property Organization) was incorporated under American control in
1966. The World Trade Organization, an agency of the United Nations,
is now in charge of overseeing all international agreements including
Trade Related Aspects of Intellectual Property Rights (TRIPS).

Needs of Intellectual Property Rights-
For the creative work produced by humans, intellectual property rights
are crucial for a variety of reasons.
 Give credit to the inventor is one motivation in particular.
 Reward the author so that people can profit from his monopoly and

financial gains.
 Encourage the owner to be creative and perform better; - Keep peace

among those with various levels of expertise.
 The registration of various forms of copyright.
 Protect both the individual and societal interests.

Kind of Intellectual Property Rights(IPR)-
IPR affects every person who lives in the globe, both directly and
indirectly. Every object is made by a human. For example, an architect
plans and designs a building; scientists invent new technologies;
organisations develop trade marks; and humans produce things like
poems, plays, novels, and articles. The list goes on and on. Therefore,
all of these intellectual properties fall under IPR. These intellectual
property goods may be divided into two main groups:

 Copyright & related rights item
 Industrial property

All literary works, such as novels, short stories, poetry collections,
articles, plays, and artistic creations, such as paintings, photographs,
dance performances, and musical compositions, are covered by
copyrights and related rights, nonetheless, industrial properties also
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include patents, trademarks, geographical indications, and industrial
designs.
Copyrights is also divided into two types on Ethical basis-

 Economic Right
 Moral Rights

Economic rights primarily safeguard the commercial worth of a
copyrighted work by enabling the right owner to profit financially from
others using their creations. The Copyright Act also gives rise to Moral
Rights, which maintain the special bond between an author and their
creations even if the author no longer owns them. Section 57 of the
Copyright Act of 1957 expressly states this. Sound recordings do not
have the same moral standing as artistic, literary, theatrical, musical,
or cinematic creations. As an illustration, a musician still possesses
moral rights in his musical creations even after selling his copyright to
a record label.

Copyrights Law in International Scenario-
The legal framework that controls the ownership and use of

creative works, such as literary works, musical compositions, theatrical
performances, video productions, photography, broadcast, and
architectural works, is known as copyright law. There is no unified
“International Copyrights” for the entire world, in which each and
every country abides by its own copyrights rules. Copyrights are
creations of law in each nation. Most international agreements and
treaties are in compliance with each nation’s copyright laws. A
convention known as “The Berne Convention,” maintained by the
WIPO (global intellectual property organisation), sets guidelines for
the protection of copyright holders’ rights worldwide. Nearly 180
nations have accepted this treaty.

Under specific conditions that have been considerably
streamlined by international copyright treaties and conventions, the
majority of nations provide protection to works created outside of their
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borders. The international copyright agreement mostly adheres to the
following two principles:

1. The Berne Convention for the protection of literary and artistic
works, as well as

2. Universal Copyright Convention(UCC)
Usually, works by authors who are citizens of countries that are
signatories to these treaties, works that were first published in those
countries, or works that were published within thirty days of the first
publication in a country that is a signatory to the Berne Convention
may be eligible for protection under the treaties.
When there is a dispute over a copyright treaty or when a country
adopts or modifies its copyright laws, most nations use the six principal
international treaties and conventions listed below:

a) The Berne Convention, a treaty governing copyright that was
originally established in Berne, Switzerland, in 1886, deals with
the protection of literary works and the rights of their creators.
It gives authors control over how, by whom, and under what
terms and circumstances their works are used. There are 179
parties to the deal.

b)  The Universal Copyrights Convention (UCC), which was
ratified in 1952 and is one of the main international conventions
for copyright protection globally. It was created by UNESCO as
a proposal to replace the Berne Convention. Due to the fact that
the Berne Convention’s provisions were not agreed upon by
everyone in the globe. The UCC was therefore viewed as an
alternative copyright protection pact that nations could not join
if they disapproved of the Berne Convention.

c) The Rome Convention was established in 1961 to provide
performers, phonogram producers, and broadcasting companies
with legal protection. The term “performers” refers to actors,
singers, musicians, dancers, and any other individuals who act,
sing, pronounce, or otherwise perform creative and literary works.
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d) WIPO Copyright Treaty is the full name of the World Intellectual
Property Organization, which was founded by a treaty on July
14, 1967, and which went into effect in 1970. The goals of WIPO
were to advance intellectual property protection on a global scale
by encouraging cooperation between nations and, where
needed, working with other international organisations. The
Paris and Berne agreements and Sub-Treaties’ creation of an
intellectual property union is another goal of WIPO.

e) The World Intellectual Property Organization’s member nations
have ratified the WPPT, an international treaty that supplements
the Berne Convention for the protection of literary and creative
works. It was approved in 1996. (Berne Convention) WPPT was
developed to meet advances in digital communications and
technology, notably the dissemination of works with digital
protection via the internet. It is similar to the WIPO Copyright
Treaty (WCT). 94 states have ratified the agreement.

f) TRIPS, a global accord, is administered by the World Trade
Organization. This agreement covers trade-related IPR issues,
such as the selling of counterfeit goods. It was created as a result
of the increasing importance of intellectual property in cross-
border business transactions. Geographical indications (GI),
industrial designs, patents, trade marks, and trade dress are only
a few of the IP rights that are protected by the TRIPS Agreement.
It also protects copyright rights for creators, performers, and
sound recorders.

Copyrights of  the Owner in India:
Even if he or she may have certain rights to give up the right,

the creator of an original work is often the owner of the copyright. The
term of a copy right refers to the length of time during which the author
of a work that is subject to a copy right is entitled to use that copy
right. The length of copyright varies from country to country. For
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written, spoken, and visual works of art in India, the copy right is valid
for sixty years beginning on the first day of the year following the
author’s passing. For other works, the copyright is remains in force
sixty years after the beginning of the year following the year the work
is published. Any interest in the right may be transferred by a written
licence signed by the owner of the copyright for any current work or
by the potential owner of the copyright for any future work.
The Copyright Act of 1994’s Section 33, subsection (3) states According
to the following clause, “The Central Government may, having regard
to the interests of the authors and other owners of rights under this
Act, the interest and convenience of the public, and in particular of the
group of persons who are most likely to seek licence in respect of the
relevant rights, and the ability and professional competence of the
applicants,” the Central Government may grant a licence in respect of
the relevant rights.

India and Intellectual Property Rights:
The Ministry of Commerce, Government of India, Department

of Industrial Policy and Promotion (DIPP), is responsible for directing
the growth and modifications in the area of intellectual property rights
in India. It functions as a key department and directs India’s intellectual
property rights. In order to bring the intellectual property statute laws
into compliance with those in industrialised nations, revisions are being
made daily. After India joined the World Trade Organization (WTO)
and the Agreement on Trade Related Aspects of Intellectual Property
Rights, this became crucial (TRIPS). India is a member of the World
Trade Organization (WTO) and dedicated to the World Intellectual
Property Organization and Trade Related Aspects of Intellectual
Property, which are in charge of defending intellectual property rights.
The convention was completed in 1967, and it became effective in 1970.
It was made into a specialised agency of the UN. WIPO is an
organisation that deals with several facets of intellectual property rights
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(IPR).The National Intellectual Property Right Policy (2016) was
adopted to guide the Intellectual properties. The main objectives of
Intellectual property right is generating Intellectual property right and
protection it. It also provides legal and strong Intellectual property
rights and laws which protects general public interest as well as the
creators. It basically provides rights for intangible valuable products
and services of human intellect.

Proper management and administration of intellectual property
rights are made possible by intellectual property rights. Additionally,
it aids in modernising the management of intellectual property rights.
It aids in advancing intellectual property rights research, training, and
other activities involving human resources.

Types of Intellectual Property:
Industrial property and copyright are the two main categories

into which intellectual property can be broadly classified.
Patents, trademarks, industrial designs, geographical indications, trade
secrets, etc. are all examples of industrial property.

Patents are intellectual properties that grant its owner the
authority to forbid others from creating, utilising, or commercialising
inventions. The Patents Act of 1970 granted the Patentee’s rights, which
are strictly statutory rights. Only novel and beneficial inventions are
eligible for it.

Trademark: The Paris Convention included measures for
trademark protection in every nation. State insignia, marks, and other
property are protected, and additional provisions are provided under
the TRIPS Agreement. According to TRIPS agreement signs in
particular words including personal names, numerals, combination of
colours and any combination of such signs, shall be eligible for
registration as trademark.
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Copyright is a form of intellectual property that gives the owner
the right to safeguard their possessions. It safeguards “tangible” forms
of original works, such as music, painting, and architectural designs.

Trade Secret: Under the terms of intellectual property rights, a
trade secret is an intellectual property. These are company trade secrets
or sensitive information that may be licensed or sold. It consists of
formulas, procedures, techniques, designs, and other things that the
owner takes reasonable precautions to keep private.

Copy Rights and Libraries-
The effective use of intellectual property rights is crucial. because

we use a variety of intellectual property types every day. Libraries
create a lot of photocopies, therefore their staff needs to be
knowledgeable about copyright breaches. Infringing on someone else’s
copyright is against the law. There are several different sorts of offences;
the first one focuses on infringing copyright or other rights covered by
this Act; the second and subsequent convictions entail harsher penalties;
and the third one is the deliberate use of a computer programme that
has been unlawfully copied.

By giving the right information to the right people at the right
time in a way that complies with copyright laws and author norms,
libraries play a significant role in striking a balance between the rights
of the creator and the user. Copy rights are currently a major topic for
both library staff and scholarly communicators. Any document that is
added to a library’s digital collections and made accessible for wider
use online must clearly display its copyright and must be free of any
infringements on the rights of the author or other rights holders.
Libraries can handle copyrights in the following ways to meet these
particular issues:
Fair use: If any items are uploaded with a limitation that they may
only be used for non-commercial activity, such as academic, private,
or individual study, without the owners’ consent, such as those for
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research, this restriction must be lifted. Regarding academic and
research purposes, it is advantageous for libraries.
Documents in Public domain- Since these documents are currently
available for widespread use in the public domain, one can securely
add them to their digital library. That may be added under certain
circumstances to their collection of digital libraries.
Written  agreements and permissions- A legal agreement stating
explicit, definite permissions, rules, and conditions must first be
obtained from authors or publishers before adding their works to a
digital library collection.
Licensed resources- In some papers, the copyright holder will explicitly
state what can be done and what can’t be done. Depending on their
licences, the library might consider adding such types of documents to
their digital collection.

Role of libraries in detecting plagiarism-
The act of misrepresenting the words, concepts, or other expressions
of another person as one’s own is known as plagiarism. We are aware
that a librarian also has a duty to prevent plagiarism. The librarian’s
main goal should be to educate researchers and students about
plagiarism and how to avoid it. The library checks for plagiarism using
a range of technologies. All research papers, dissertations, and theses
submitted by students must have a plagiarism rate of less than 10% in
order to be accepted.

Copy Rights and Digital Libraries
1) Information is being created, accessed, and stored digitally more

and more. Information seekers can easily access and copy offered
content in digital format according to their needs and goals
without sacrificing any of its quality. The digital library is a data
repository that offers a variety of resources in digital form,
making them simple for users to access and utilise. Users should,
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however, be required to accept a set of terms and conditions
before they may access resources. Since creating a digital library
is different from creating physical libraries, obtaining permission
is the key hurdle. Copyright issues must be taken into account
by librarians while building a digital library. He must be made
to do something.-

2) Fair use
- Rather than printing out the complete book for each user, the

librarian should just print out one chapter.
- A digital library’s collection may be accessed exclusively with

a specific IP address or password. It will stop unauthorised
visitors from misusing the library.
Watermarking could be used as a copyright defence.
Use of the Digital Object Identifier (DOI) - A complete issue or

electronic journal cannot be downloaded to a computer. It is
necessary to obtain permission from the copyright holders.
- One can have access to a paid E-Journal membership through

a library. He may print off a physical copy of the book for private
study and research as allowed by the licence.
Self-images is a piece of software that makes protecting photos

simple..
3) Non-Fair use

- The library may utilise scanned books as a repository if the
owner grants permission.
- the complete electronic publication available to the public on

a network or website. On a writable CD-ROM disc, all of the
electronic resources were copied so that he could read them at
home.

IPR registration can be cancelled-
If it is    -

o Fraud



Lakhimpur Commerce College  Research Journal(LCCRJ), ISSN-2320-5415, Vol.4, No.2

96

o Misrepresentation
o Wrongful Means ,
o Against the rights of some other party / opponent
o Registration prohibited under some law.
o Registration is against public policies or morals

Conclusion :
Copyright is a form of intellectual property that gives the owner the
right to safeguard their possessions. It safeguards “tangible” forms of
original works, such as music, painting, and architectural designs. The
Act is an effective reference work that benefits both readers and library
employees. As it offers legal protection for innovations, it promotes
new creations. It fosters economic growth by generating new industries
and jobs that contribute to the expansion of our nation’s economy. The
right to intellectual property protects the inventors’ and producers’
rights to their creatively produced goods and services. It also aids in
the technological transfer that was made feasible by foreign direct
investment, licencing, and joint ventures.

References :
Copyright Office. (2016). About Copyright Government of India. Retrieved

November 17th,2016 from http://copyright.gov.in/Default.aspx

Intellectual Property Right, https://en.wikipedia.org/wiki/Trade-secret

Patent,https://en.wikipedia.org/wiki/patent,accessed on 30-01-21

The Indian Copyright Act,1957,http:// copyright.gov..in accessed on 31-01-21

Mohammad, N. (2018). Digital Library and Intellectual Issues-Issues in Copyright

and Intellectual Property. International Education Studies, 12 (1913-9020 ), 14.



Lakhimpur Commerce College  Research Journal(LCCRJ), ISSN-2320-5415, Vol.4, No.2

97

Digital Marketing for
Small Business in India

Mrs.Bohnisikha Bordoloi

Abstract
Digital marketing is a platform whereon business can be expanded

worldwide to reach the potential customers and give the knowledge to the
customers about the product and services provided by the business within a
second.Digital marketing can be used as an advertising by the business and
also by the customers by sharing options. In this paper we will study about
the different strategy that should be followed by the small businesses in the
digital marketing with the limited financial resources.
Key Words- Digital Marketing,Small Business,resources etc.

Introduction
Digital marketing is nowadays a household name for every Indian.This
market is growing drastically and is a fast spreading almost to every
business sectors. Without digital marketing it is not possible to be in
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the business world. During the last two years due to the pandemic of
COVID-19 the market has changed considerably and the business sector
has shifted to thisonline marketing.Be it from a small needle to a big
machine everything can be found in the digital market.From young
generation to the older generation everyone is dependent on digital
market. Let us put some instances like education- Nowadays be it
learning music, drawing, examination, taking crash courses everything
is found online.So in case of health- be it buying medicine or taking
Doctor’s advice or taking a health policy everything is found online.
These all are some digital marketing process which has been shifted
from traditional market to the digital market. Digital marketing
industry in India is a booming career today. The key drivers in the
digital markets are-

 As everything is dependent on internet and shifting to 5G
network

 There is a large increase in the sale of Android phones
 Everything is dependent on digitalization say it be eco-friendly

environment, paperless work or cashless transaction
 More scope for extension from a narrower to a wider section of

consumers.
 More options are available then traditional marketing.
 Comparisons are possible which enables competition and helps

the consumers to get quality products at reasonable rates.
 Rising standard of living as a result in decline of poverty rate.

Digital Marketing being the most effective and accurate
marketing medium is perhaps the most resourceful battleground in
marketing front. It has distinct features, which when exercised well
can reap benefits without budgetary restrictions, unlike traditional
marketing mediums, which require budget prioritization over
implementation.
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Professionalism, when it comes to Digital Marketing is not
only limited to serving the customers with just a smile, although
that counts for much, they need professionally packaged product
and services.

Objectives of study-
The objective of this study is to know how the digital market

can help the small business in India to grow.

Methodology-
For the present study the data is collected from various

secondary sources like journals, magazines, published books and other
online sources.

Digital Marketing in India-
Digital marketing in India curve has significantly grown

upwards which can be found in many studies. Today we are living in
the world in which everything and everybody is online, so online
platforms are necessary. This has been possible mainly due to the
lockdowns of COVID-19 pandemic; man has searched for an alternate
way to tackle the situation which led to the increase usage of online. In
this crucial time man has gained abundant knowledge to do variety of
business and to display it before the prospective buyers. As a result
business sectors have shifted to the digital mode in order to reach their
consumers. Digital marketing can take any forms like online video,
display ads, search engine marketing, paid social ads and social media
post. According to Ram Sewak Sharma, Chief Executive of the National
Health Authority of India-

Today we have 1.18 billion mobile connections, 700 million
Internet users, and 600 million smart phones, which are increasing 25
million per quarter. We have a strong connectivity base today, adding
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that India has the highest data consumption which is about 12 GB per
person a month.

Importance of digital marketing for small businesses in India-
Small businesses also dreams of large network of operation of

their businesses which was not possible due to the limited financial
resources which has been signifies as the main hindrance in the path of
growing the business. A well defined digital marketing strategy can
make this dream comes true. Effective digital marketing helps small
businesses learn the online habits of customers so that they can better
target ideal customers. It relies on solid market research to inform the
next course of action. According to Retail Dive, 87% of shoppers now
being product searches online. With this level of upsurge in new
businesses and increase in internet penetration, Digital Marketing is
the ideal option for businesses to reach their potential customers. The
small businesses can show their product, provide offers and can make
sale and can reach their potential customers who are willing to purchase
but were not in the scope of buying the product due to the unavailability
of the platform from where to buy or to reach the seller. Small businesses
can display their product with offers from the limited financial resources
and compete with the branded product which helps the opportunity
to generate a consistent influx of targeted traffic that converts to leads
and sales and can explore to increase their customer base and market
presence. According to the survey conducted by Sales Force, more than
75% of budding small businesses believe in the power of digital
marketing. Almost all of them are investing in social media and are
looking to grow their digital marketing efforts through website
marketing, email marketing and video marketing.” Through digital
marketing small businesses can showcase their potential to the buyers
by offering just what they’re looking for. Small businesses can offer
their price by eliminating the middle man by which they can sale their
customers directly which would be beneficial for them. As they are
directly connected with the customers they can get what their customers
taste are and can plan their future prospect of their business. They can
also target a large group while sitting at their home.
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As reported by Dentsu Aegis Network, the total advertising industry
of India in 2019 was valued at INR 68,475 crores and it was calculated
to be INR 75,952 crores by the end of 2020. That’s a massive 10.9%
growth rate. Globally, at the digital advertising spend in 2020, 2021,
and predictions of 2022.

This goes on to showcase that even during the pandemic, there was an
increase in the amount of money that was channelled into advertising,
especially the digital channels.

Companies are giving so much importance to digital marketing
that some of the biggest ones are restructuring their marketing. In short
the importance of digital marketing are-

 Reaching the right person at the right time.
 Small business can compete with the large business.
 Increase in brand awareness and can increase the sales.
 Can target the ideal audiences by looking at their past

online behaviour.
 It helps in personalisation behaviour.

Different source of digital marketing- Different sources of digital
marketing are-
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 Search Engine Optimization
 Pay Per Click
 Social Media Marketing
 Content Marketing,
 Email Marketing,
 Mobile Marketing,
 Marketing Analytics and Affiliate Marketing

Search Engine Optimization-
Search Engine Optimization means the process of maximizing

the number of visitors to a particular website by ensuring that the site
appears high on the list of results returned by a search engine. The
higher the website is listed; the more people will see it. Nowadays
Search Engine Optimization (SEO) has become an integral part of our
digital marketing because people search many things each day with
an intent to get information about the product quality, viability, place
of production etc. In a short we can say to know about the product that
they are going to procure and also to compare the product with the
other similar products. Search engine marketing is the practice of
marketing a business on search engine result pages by using paid
advertisement. Small businesses should take search engine marketing
because it offers them to display their product infront of  the motivated
customers who are ready to buy their product.

Pay Per Click-
Pay per Click is an online advertising model in which the

advertiser pays every time the user click on the advertisement. Pay
per Click is often found in social media like Facebook, Twitter,
Instagram, Tik Tok etc. In pay-per-click advertising, businesses running
ads are only charged when a user actually clicks on their ad, hence the
name “pay-per-click.” It helps the small business to show their ads on
search result pages and social media pages which help the
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entrepreneurs to grow their businesses and also increase the brand
awareness which had made advertising easy for small businesses.

Social Media Marketing-
Social Media Marketing is a popular way of digital marketing

by creating reels, blogs, channels, short stories in the social platform
by putting forth the new ideas in front of the world.  The major Social
media platforms are Facebook, Twitter,Linkedln, YouTube, Snapshot
etc which helps in creating awareness among the people. With the
invention of the mobile, people are more active in social platforms so
it is the best way to reach the people and to inform the people about
the product its utility, merits and how it is better than its competitors.
As the business grows people comment, tag it in the social media
and ultimately it is circulated and advertised without much effort.
“Successful small businesses rely on social media to raise brand
awareness 44 percent of the time and 41 percent of the time to boost
sales”.

Facebook, Twitter, Instagram, LinkedIn, and Pinterest are some
of the most popular social media platforms that every small business
should make use of.

Content Marketing-
Content marketing targeted special audiences who are

interested in the content by creating blogs, channels etc. Content
marketing helps in getting loyal customers , cost effective and
increase sales. Brand awareness is increased between the people by
using new form of advertising say it storytelling and sharing incident
through social platform. Content marketing includes such things
which are question specific and that cannot be found other else.

Email Marketing-
Email Marketing is one of the popular means of digital
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marketing where advertisement is done directly through emails to
promote business and services. It targets a particular group of
persons or sometimes individuals who are most interested in such
type of services. The business establishment send promotional
services in mass quantities. It shares businesses, new updates, offer
sale to the targeted group through their Email account which are
termed as promotional advertisement.

Mobile Marketing-
Mobile marketing is the most trending marketing system. As

nowadays everyone has a mobile the small businesses can advertises
their product by sending SMS in the mobile. Moreover they can also
send location based advertisement, send MMS, advertise their
product in facebook, Instagram, text remainder etc.

Mobile marketing is a term for a wide range of ways to reach
potential and current customers on their mobile devices. It can include
paid advertisements, newsletters, social media posts, apps and more.
The goal is to meet customers in their space be it in their workplace, at
home or anywhere where they are available. Mobile marketing helps
the business to be always get in touch with the target group because it
is the mobile which always with the person 24x7. It always helps the
user to get what they need according to their past behaviour. Mobile
marketing is extremely cost-effective, particularly when compared to
traditional forms of advertising, such as TV ads. Nowadays most
internet traffic is due to online shopping as people likes to shop online
which is cost effective and create brand awareness, trust among the
consumers.

According to Adweek, 79 percent of smart phone users have
the phone on or near them for 22 hours a day. So, it makes sense to
reach out to them with mobile marketing. And the market is growing
– there are now 8.7 billion mobile devices worldwide, more than there
are people!
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 Marketing Analytics and Affiliate Marketing
Affiliate marketing is such that an influencer promotes a

business in exchange for commission or two businesses help each
other. Affiliate marketing helps in getting broader market and also
it is a low cost advertising. Nowadays affiliate market helps the small
businesses to get a better market worldwide by advertising their
product by creative market technology which otherwise would not
have been possible.

With an affiliate marketing approach, there is little risk of loss
since payments are made on a commission basis only when there’s an
actual conversion or a sale is made.

This makes affiliate marketing perfect for small enterprises on a
tight budget.

Conclusion-
Digital marketing for small business has a number of

advancement and improvements in its strategy. Customers and
marketers have to learn the pros and cons of digital marketing to
get the best out of its. In simple, we can say that digital marketing
for small business is a wide platform where each and every
businesses has the scope of improvement by investing a little it can
display its product to every hook and nook corner of the world. A
best outlet for the small businesses. As today’s world is transferring
itself to the digital world, to keep track with the market it is the best
option to shift towards digital marketing which also helps in
breaking the geographical boundaries. It’s important that
these small businesses understand that a strategic digital
marketing plan and social media campaign management can greatly
help in brand recognition and can show the people what they have
to offer them.
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Digital Finance for Green Projects:
Prospects of Assam

                                           Dr. Rinti Dutta

1. Introduction:
The deteriorated environmental issues are presently threatening

the global environment. Environment is the mutual relationship
between land, water, air, plants, animal and people. The animals and
people need to adjust with each other. Disparity among these creates
unfavorable condition in the environment. The occurrence of any
adverse change on the normal phenomenon threatens land, water, air,
people and economy of the planet. At present these disparities are
created by some not-so-environment-conscious people.

Digital finance is vital for present era. In this paper digital finance
is suggested for green activity such as production and marketing.
Digital finance must reach the producer and seller of green or
environmentally safe products. Only then the aspects of safety of finance
and environment friendly activity will be fulfilled.
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Climate change is the biggest challenges of our time. The current
environmental challenges are linked with technologies big data,
institutional garbage etc. Digital green finance is an innovative solution
to involve and extend sustainable finance and prospect in efficient
projects. Green digital finance is the tool to finance initiatives with a
sustainable development goal. The global financial system undergoing
has immense changes through business innovation by digital finance.
Digital finance which includes an ecosystem of technologies such as
big data, mobile platform is a drive for environmentally sustainable
growth.

Green finance is any structured financial activities that have been
created to ensure a better environmental outcome. It is a system that
creates values and transacts financial assets to serve the long term needs
of an environmentally sustainable economy. Green finance is a method
under the single goal of promoting a green economic transformation
towards low carbon sustainable path. Green finance is the financing of
investment in all financial sectors and assets that integrate
environmental, social and governance criteria into investment decisions
of a more sustainable economy.

Green finance relates to the investments that help improve the
environment and climate. This activity is taken by private and public
entities such as banks, governments, companies, nonprofit organization
etc.

The main objectives of green finance is to take or start different
types of activities and initiatives such as developing, implementing
and promoting projects that can have sustainable impacts or sustainable
business models. It has also objectives of making funds available for
green projects. So green finance leads for a better environment. These
activities could be loans or investment or any financial help.
Green finance helps in supporting green activities such as producing,
marketing of green products. Currently converting to green products
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is an expensive one. Due to developing stage of technologies the cost
of production is high as compared to similar products.
Impact of new technologies on the financing service industry is
available. New methods of finance have arrived through device such
as computers, tablets, Smartphone with the help of internet service.
It stores, transforms, process data, money electronically with utmost
privacy and security.

Green digital finance is to promote and help green activities,
projects, production and marketing through electronic process.

1.1 Objective of the paper:
The objective of the paper is to highlight some prospects of green
activity such as production, marketing and other which are in need of
finance.  Digital finance is most vital form to reach and help the needy
people of Assam and also can contribute for the eco-friendly activity
and for sustainable growth.

2. Benefits of green finance:
1. Helps in renewable energy and energy efficiency projects
2. As a tool of pollution prevention and control
3. Maintain biodiversity conservation
4. Mode of sustainable use of natural resources
5. Simple and secured mode of finance
6. Encouraging and adopting green finance in a large scale means

environmental initiatives get priority over the conventional
concepts.

7. Focusing on these types of financing helps to transparency of
transaction.

8. Creating environment friendly jobs
9. This leads to better human life without spoiling nature.

2.1 Role of green finance:
1. To provide financing for environmental goods and service such

as protection of biodiversity
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2. To prevent, minimize and compensate the damage to the
environment and to the climate.

3. To provide financing to the projects this encourages the
implementation of environmental issues.

4. To provide finance for production and marketing of green
products.

It is highly recommended that digital finance to green activity
is much sustainable than the conventional process. Assam has so many
prospects to local products as green or organic. For that, awareness is
to be made first.  The cultivation of paddy, vegetables, fruits are
practicing organically by the people of Assam since long. But the
cultivator needs financial help to compete with national and global
market through green product, for that they are in need of financial
help. As the green products are very costlier these days, digital finance
and green activity are very relevant these days to finance easily to the
producer and seller.  Marketing channel also need to be developed.
Therefore awareness should be created for green marketing too.
Green marketing is the study of all efforts to consume, produce,
distribute, promote, package and reclaim products in a manner that is
sensitive or responsive to ecological concerns (Dahlstrom, 2011). John
F. Wasik defines green marketing as a guide to the complex issues
involved in marketing and selling a product in an environmentally
responsible way (Wasik, 1997).

The Green Marketing concept is designed not only for the present
population but for the next generation too.  So digital finance is most
viable thing for such activity of production and marketing of green
and local products. There is a growing interest among the consumers,
producers and common people all over the world regarding protection
of environment.
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2.2 Green investments include the following:

1. Waste processing and recycling
2. Biodiversity protection
3. Climate change adoption
4. Renewal energies
5. Energy efficiency
6. Water sanitation
7. Industrial pollution control
8. Other climate change mitigation

2.3 How to promote green finance:
1. Making needful changes in nation’s regulatory framework.
2. Encouraging different sector to participate such activity or

financing
3. Boosting more investment in green technologies
4. Motivating towards green projects
3. Prospect green digital finance in Assam:

Assam has the prospects of green digital finance through organic
tea and natural silk. Both have got GI registration. Assam is well-known
for tea because the key plantation of Assam is Tea. Assam tea got the
GI (Geographical Indication) registration after the Darjeeling tea. Assam
produces both conventional tea and organic tea. Tea gardens of Assam
can be made more sensitive and responsive to ecological concerns
through the process of conversion of conventional gardens into organic
gardens. The input of organic farming are natural and it makes a
contribution to human health, economy and the planet. The market
for organic food is increasing as the consciousness among people is
growing strong. No doubt the organically produced tea of Assam will
make good health, bring employment opportunities and revenue from
national and international markets. The production process is the great
contribution from the grower to the people, revenue and environment.



Lakhimpur Commerce College  Research Journal(LCCRJ), ISSN-2320-5415, Vol.4, No.2

112

Assam tea sector has the prospects of getting green digital finance which
will be under clause of green technology. It is utmost need to produce
green product for environment protection. The input of organic farming
are natural and it makes a contribution to human health, economy and
the planet.

Production of organic tea is a type of green project. So financing
through digital finance in production and marketing of green tea is
green activity.

Assam has other possibility of producing organic foods such as
vegetables, rice, fruits, tea, silk etc. Extending finance for such area is
known as green finance and the marketing is known as green
marketing. Green Marketing is more relevant. This marketing deals
with natural and harmless products.  Producing goods organically
involves high cost of production at present.  So it requires huge amount
of investment.

3.1 Finance for awareness programme:

Green marketing of these products is possible only when the
awareness is created among the common people. The products and
the method of production which are associated with green marketing
should be confirmed as green. NGOs, educational institutions are must
be finance to make awareness among the people and students. It will
need money flow among the organizations, institutions and people.
Digital finance is necessary in this regard.

3.2 Finance for producing and marketing organic tea:
India is one of the world’s leading producers of tea. The

marketing of Indian tea has spread throughout the world’s tea market.
The yearly production statistics of Tea Board of India has proved the
potentiality of tea market in India. The big as well as small tea producers
of Assam have realized the value of Organic Tea and its international
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demand of marketing. It is not easy to convert the conventional tea
garden into organic garden. But Assam has a scope to make small tea
garden as organic tea garden. Because the maintenance cost of small
tea garden can be possible through finance. The strength of youth of
Assam can be made aware and motivated to take step for producing
organic tea. So the financial institution should make finance digitally
for producing organic tea.

3.3 Finance for producing and marketing natural silk:

Assam silk has already extends its market to international level.
Steps need to be taken for survival of sericulture in Assam and also for
the expansion of the market. Sericulture is a village based traditional
industry for the local people of Assam. The village people who are
practically involve in this field are economically very poor. So they
never think about the continuous production of natural silk and also
unable to find proper channel of market to reach both national and
international market.  In this respect finance is most important. The
international market of finished silk product is possible only when there
is a parallel growth of rearing, reeling, spinning and weaving is
maintained.  The development of modern electronic machines for
reeling can attract local people to start the culture. Since, it is difficult
for reeler to reel Muga silk yarn through hand machine, the Sericulture
Training Institute, Titabar is providing modern machineries and
training on sericulture practice. The private rearers near to such
institution can use the machines for reeling and spinning of cocoon.
Finance is needed for purchasing the machinery and availing training
for innovative sericulture activity.

3.4 Finance for producing other green products:
1. Bamboo and Cane products: Assam has sufficient production

of bamboo and cane. Furniture and other utility products can
be produced by these two natural products. Digital finance may
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help in producing and marketing so many products. .  There
are currently thousands of commercial bamboo products on the
market and new innovative uses and application are added
every day. Construction of material of bamboo as medicine,
musical instrument, fabrics, paper, utensils and so on. So these
can be an industry or small business for the youth of Assam
needs finance.

2. King chili and lemon: King chili and lemon is internationally
established vegetable products of Assam. The farmers of
cultivating chili and lemon are very poor economic condition.
They need awareness and finance to help them to make the
continuous production.  Production of Pickle (Aachar) from chili
and lemon is the prospect of industry

3. Banana stems and leaf products: Making of paper plate, water
glass, straw, bags can be made from stem of banana. Banana
leaf can be used to serve food for domestic and commercial
purposes.  Therefore the cultivation of banana has a immense
opportunity for the youth of Assam to make it as a profession.
Banana itself is a high demanded fruit in the market. Therefore
a proper channels of finance is required.

3.5 Challenges of digital finance in green projects:
1. Green projects are very costlier these days
2. Lack of awareness of environmental issues
3. Negligence of environmental act

Conclusion:
Future of digital finance is a big subject which can change the

financial industry. If it reaches the producer, seller and the customers
of green products the demand will be fulfilled to maximum stage. Hence
the digital finance and green projects is more relevant for today’s world
to save.
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Influence of Hinduism on Tribal Religious
Tradition: A Case of the Dibangiya

Deoris of Assam

Dr. Mandira Bhagawati

Abstract

The paper is a descriptive representation of the religious
tradition of Dibangiya Deoris who are the inhabitants of Assam and
Arunachal Pradesh. The Dibangiya Deoris take immense pride in their
traditional heritage of being the priestly class under the Ahom and
Chutiya kings and hence religion plays an indispensible role in their
social as well as personal lives. However, despite being so deeply rooted
to traditional religion and belief systems, evident changes have occurred
in their religion over the course of time.  The study throws light on the
continuity and change of the pristine faith and beliefs, including
representation of deities, and practices of the Dibangiya Deoris. It also
gives an insight into the nature of influence of other religion specially,
Hinduism on tribal communities with special reference to Dibangiya
Deori community. The paper hence gives centrality to understand the
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two way exchanges with special reference to a few rites and rituals
prevalent in both Deori and Hindu traditions.
Keywords: Dibangiya Deori, religious tradition, continuity and
change, Hindu beliefs and practices, supreme deity, priest, purity
and pollution

Introduction
Tribal religion are intrinsically connected with day to day life

and natural events and life experiences and primarily based on oral
traditions. Though different tribal communities have their own diverse
ethnic and linguistic traits yet they have many things in common when
it comes to religion. Religion permeates into every aspect of their life.
Their rituals and ceremonies are aimed at helping and legitimising the
day to day activities and solving the problems of life and sometimes
performed in a collective way. The very essence of human life is change.
Change manifests through various aspects and religion too being one
of the major basis of any culture can be treated as a force which initiates
revolutionary change in society. In the same way it also acts as a
constant force of maintaining statuesque on prevailing social norms,
beliefs and traditions. Hence this two phenomena viz., change and
continuity though appears to be the exact opposite yet both are
necessary for a precise understanding of any religion. “Change and
continuity in itself is a diachronic process, a social mechanism that
introduces dynamics into cultural process. But when change and
continuity is viewed in a point of time, it presents a synchronic
understanding of the dynamics. This situation manifests the cultural
syncretism” (Behera, 2000).  When two communities come in contact
with each other then acculturation, assimilation, diffusion, etc., come
into play which effects amalgamation in varying magnitudes. In
Anthropological perspective this indicates to religious syncretism, an
‘attempt to bring together and combine as harmoniously as possible
diverse religious views’( Encyclopedia of Religion, Vol.IX:739).
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Tribal’s in India have been in a continuous process of
assimilation with Hinduism and one obvious reason Hindus being in
their neighbourhood since ages. 1961 census shows that 89% of the
tribal’s in India stated their religion to be Hinduism. The census report
of 2001 shows that 88.2 percent of the scheduled tribes have declared
themselves as Hindu. Vidyarthi  and Rai (1976:238) claimed that
majority of the tribals in India follows Hinduism and  if not at least
some form of  Hinduism. There is strong undercurrent to unify
themselves within the framework of those larger religious communities.
As a result of cultural contact with such colossal meta-religions
significant changes occur in the tribal life and culture. Due to long
contact with the Hindus, the formidable religious community in India
forced the tribal’s to cast their religious traditions  in the “Hindu way”
by adopting a large number of Hindu cultural traits.  Some examples
are of part assimilation and some are of complete assimilation. The
Tharu (Srivastava, 1958) and Khasa (Majumdar, 1961) are two tribes
who are completely assimilated into Hinduism. They even identify
themselves with the different caste Hindus and completely adopted
the pan Hindu way of life. Similarly in Assam some tribal communities
living far from their villages and primarily in urban areas has
completely adopted the pan Hindu way of life. For example the Koch
community (who were originally a tribal community) and some groups
of the Kachari community have completely assimilated into Hinduism.

Since ages tribal and non-tribal communities in India co-exist
and interact at different degrees. This interaction between tribal and
non-tribal communities has been an interest of study by anthropologists
or sociologists in different settings. For instance concepts like
Sankritisation (Srinivas 1952 & 1963), Tribe Caste Continuum
(Kumar,1999), Rajputisation (Koyal 1986, Chandra 2008 and Sinha
1962), Tribalization (Kalia, 1959), Hinduisation (Saha 1996), Hindu
mode of tribal absorption (Bose 1941) and alike have come up which
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throws insight into the nature of interaction and interconnectedness
between tribal and non- tribal communities.

With this basic background the paper is designed over the
influence of Hindu religion on the Deori community, a significant tribal
community of upper Assam. This is an analytical and descriptive
presentation of the syncretic religious tradition of the Dibangiya Deoris-
a sub tribe of Deori tribe who inhabit in nine districts of Upper Assam.
The sub-tribe is selected for the present study as they are the only sub
tribe of the Deoris who is preserving their indigenous dialect and strictly
maintaining their religious ethos. Further, the population of the
Dibangiyas is bigger when compared to other sub-tribes. Deoris in
general and Dibangiya Deoris to be specific belong to Mongoloid stock
and hence this  study is to understand the influence of non-Mongoloid
Hindu neighbours, offers an opportunity of an interesting academic
discourse.
Objectives

The main objective of this paper is to discuss the religious
tradition of the Dibangiya Deoris and to scrutinize the influence of
neighbouring Hindu traditions on it. It was found that Hinduism of
the Deori is community unique and it is soaking up within traditional
faith and belief system. The author being an Assamese Hindu and a
permanent resident of Lakhimpur District has had the advantage of
pinpointing the Hindu tradition in the form or spirit as prevalent among
the Dibangiya Deori tribal community. The author also cautious to
know whether a specific practice belonged to Hindu tradition or are of
the  Deoris, for two similar practices may exist in more than one cultures
in the line of understanding a ‘psychic unity of humankind’. The paper
tries to analyse the case of the Dibangiya Deoris religious tradition
that it is unique in absorbing some peripheral features of Hinduism,
but fully adopted Hindu religious identity while abstaining from
adopting pan Indian  Hindu social structure or Brahmanical priesthood.
This Hindu tradition of the Deoris invokes a critical analysis of the
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frame of Hindu mode of tribal absorption as discussed by N.K.Bose.

Methodology
The present study is descriptive in nature and is based on field

investigation. The data for the present paper was collected from two
villages namely, Bahgora and Bordeori village situated in Lakhimpur
District of upper Assam. The information was collected through
anthropological field methods like observation methods, interview
method, comparative methods, etc. which provides a glimpse on the
Dibangiya Deori religious tradition. Primarily, the village priests and
religious experts, some members of the village who are integrally
related to the different religious activities and belonging to diverse
socio- economic status and position were interviewed. The observation
method was used for collecting data by attending marriage ceremonies,
religious festivals and other rituals, which provides an understanding
of their religion in practice. Comparative method was used to
understand their religious practices against the neighbouring Hindu
community as well as other cultures to find the variations and
resemblances.  The author further glimpsed into their folklore tradition
and scrutinizes their language for clues and hints.

Apart from primary sources, secondary sources have been also
thoroughly analysed to understand Deori tradition.

Pristine Belief and Practices :
The religious tradition of the Dibangiya Deoris consists of belief

in a supreme deity and several of benevolent and malevolent spirits
who are propitiated in different ways to seek blessings and to gain
prosperity for the villagers. They are essentially polytheistic. Their
polytheism is based on a hierarchical order of the deities. The supreme
deity is placed first and others who are akin to the supreme deity and
that all of them are members of one family. As mentioned by Verrier
Elwin, “Religion is of a type common throughout tribal India, that is to
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say there is very general belief in a Supreme God who is just, benevolent
and good, the witness of truth. Beneath this mighty ruler of the unseen
world there is a host of demons who prey upon mankind and to whose
pacification most of the attention of the tribal priests and shamans is
devoted” (Elwin, 1988: 23). The supreme deity of the Dibangiyas is
Kundi-Mama or Gira-Girachi the dual entity of a male (Kundigira) and
a female (Mamagirachi) of an old married couple. Besides the supreme
deities, other significant deities are Aborchi or Agariarchi, the second
wife of supreme deity Kundi, Pisadema or Balia Baba, the eldest son,
Pisachidema also known as Kechaikhaity or Tamreswari, the eldest
daughter and Kunwar Kundi-the youngest son of the supreme deities.
Other then these important deities there are other minor deities and a
whole lot of benevolent and malevolent spirits with fascinating
characteristics who are worshipped by the Dibangiya Deoris.

The supreme deities and the other principal deities have their
unique way of worshipping and are believed to live at specific places
inside the village shrine called kundiku or midiku. The midiku is the visible
and prominent feature of a traditional Dibangiya Deori village. In
midiku, the ritual offerings in the form of animal sacrifice etc are
performed for the collective as well as individual welfare of the
villagers. However only the principal deities are worshipped inside
the shrine. Other deities are propitiated in different location of the shrine
in distinctive and different ways according to their status in the
extended holy family. The role of priest is very important in all the
rituals and ceremonies and traditionally there are four priests in the
shrine. These priests are also the village priests and traditionally called
Bardeori, Sarudeori, Barbharali and Sarubharali which also refers to their
status as a priest. This traditional belief system of the Dibangiya Deoris
functions as a significant force in strengthening unity and solidarity in
the community. The Bohagiyo Bishu is the most important religious
festival of the Dibangiya Deoris which involves community
participation of the villagers which also serves as the building blocks
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for group solidarity. Customs and rituals associated with the events of
pregnancy, birth, marriage, puberty and death are also integrally
connected with their religion.

Influence of Hindu Religion
Shiva worship and Tantricism are the first indication and

manifestation of Hinduism in Assam. Kakati (2004:10) states, “Both in
legends and history Siva-worship appears to have been the most
popular form of religion in early Assam both amongst the aboriginal
and the Aryanised peoples”. Thus Assam has a long history of  inception
and continuous growth of Hinduism. For example, the Ahoms at the
time of their entry to the Brahmaputra valley followed Mahayana form
of Buddhism with traces of animism and propitiated their traditional
gods and goddesses by making animal sacrifices (Sharma, 2010:243-
247). Gradually they embraced Hinduism of different shades such as
Saivism and Shaktism and Vaishnavism. The Deori tribe is also in a
continuous process of transition from their indigenous pristine religion
to Hinduism from ages and is an excellent example of religious
syncretism. Acculturation is one of the forces of such changes. “Put in
an analytical perspective, syncretism results from the process of
presupposition or parallelization...In the process of presupposition the
syncretism takes the forms of symbiosis, acculturation and superposition
and manifests itself in one the three possibilities” (Behera, 2016:111-
122).

The Deoris  follow Shaktism (doctrine of energy) of the Hindus
along with their own traditional religious flavour. Apart from their
traditional deities they also belief in the Pan Hindu Gods and Goddesses
such as Brahma, Vishnu, Ganesh, Saraswati, Laksmi, etc. They belief
that their dual entity of the supreme deities are Hindu gods Shiva and
Parvati. Other traditional Gods are also identified with Hindu Gods
and Goddesses as well. For example, Pisadema is believed to be Lord
Kartick, Pisachidema, Kechaikhaity or Tamreswari as Goddess Kali and
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goddess Mirushi (goddess of wealth) as the Goddess Lakshmi of the
Hindus.

The celebration of some Pan Hindu religious festivals is also
popular among them. For example, they celebrate Diwali, Holi etc in
the same way like their neighbouring Hindu population. Some
exclusive non-Deori Hindu customs are also seen in their traditional
festivals and rituals. For example, the worshipping of the basil plant
by lighting earthen lamp before it on Kati Bishu day is a newly adopted
belief as basil plant was not recognised as holi plant in their traditional
belief. They use a sacred plant called Khimaru (C.Macrophylla vahl) for
all their rituals and ceremonies. Again the method of construction of
meji (a stack of woods for ritual burning) and offering prayers to the
fire god during Magiyo Bishu is an universal practice among different
neighbouring non Deori tribal and non tribal Hindu communities.

 The concept of purity and pollution is an integral part of the
Pan Hindu tradition. This is extensively seen among the Deoris aswell.
They use a holy water known as suchi-ji, kept  in a small copper bowl
where  tulashi (holy basil leaves), dubari (doob grass) are added and a
copper coin dipped in mustard oil for purification. This practice is
similar to the use of santijal (holy water) which also has the same
ingredients such as basil leaves and doob grass in a copper bowl  which
widely practised by neighboring Assamese non Deori Hindu
communities as well. To perform any ritual or ceremony  saisik nima or
santiyoni nima which is a purification procedure is mandatory.

 Due to the close interactions with other adjoining non-Deori
Hindu communities, some socio-religious traditions of the latter have
also entered into their social structure aswell.  Sindoor (vermillion mark),
the sign of married women and removing the same after the death of
the husband is another pan Hindu religious tradition of the neighboring
Hindu communities which intruded in their society. In the same way,
the ritual of asthi bisarjana, i.e., giving away of the ashes and bones of
the deceased person in river is also a very important ritual among the
Hindus.
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Conclusion
It is seen from the above discourses that the Dibangiya Deoris

are practicing both their indigenous tribal religion along with some
Pan Hindu customs and traditions in an unique way. The present day
Deoris, though Hindu, do not follow the Vedic Hinduism. Their priests
do not belong to the Brahmin caste of Hindu social structure.
Interestingly they also do not adhere to nature worship, ancestor
worship with the same vigour as a traditional tribe would do. Even
they do not worship all supernatural beings represented in
iconography. Yet they have declared themselves as ‘Hindu’ as their
religious identity. This religious affair of the Dibangiya Deoris provides
a perfect example of religious and cultural syncretism. Though the
traditional Dibangiya Deori society, their religious practice, traditional
rituals and beliefs have undergone tremendous changes due to the new
socio-economic and cultural forces yet they somehow preserved their
traditional tribal religious framework with the Pan Hindu diaspora in
an unique and distinctive way.
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With Special Reference to Assam
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Abstract
In this present paper, I want to investigate the problems of illegal

migration and how it made an impact in Assam. This study mainly
investigated the issues which creat due to migration for a particular
region. Movement of people from one place to another due to various
reasons i.e. in search of job, better medical facilities, higher education
etc. It is one of the important demographic variables all over the world.
Peoples from neighbouring countries enter India causing problems as
illegal migration. Illegal Migration in large scale affecting population
of North-East India as this region is attached to country like Bangladesh
which has high population density.  State like Assam facing a lot of
problems from illegal migration and this leads to un-balance situation
in growing population. Beside this, Illegal migration has been posing
a serious security threat to the identity of Assamese people. It adversely
affects the social, economic and political environment of Assam. The
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flow of immigrants started during the rule of British and continued till
today due to pull and push factor. The deportation of illegal migrants
become difficult due to the lack of strong law and political will, as
illegal migrants are used as a vote bank by different political parties.
The illegal migration is one of the major reasons for social and ethnic
violence in Assam. Therefore, it is high time that India takes stringent
measures against the illegal migrants who have become a real threat
to the security of the country.
KEYWORDS : Migration, Population Density, Pull and Push factor,
Assam and Bangladesh.

Introduction :
Migration is one of the important demographic variable. It is a form of

spatial mobility or change of usual residence of person from one well defined
geopolitical area to another. The United Nations defines “Migration as the
geographical mobility of persons between areas, generally involving a change
of residence over a specific period of time.” It is a definition which is most
applicable to relatively settled populations, and it presents problems when
applied to movements of population in developing countries. It happens for a
range of reasons; these can be economic, social, political or environmental.
It is a global phenomenon and will continue to do so in the near future. In 21st

century, migration is active and increasing rapidly all over the world. From
India, people moving many parts of the world. Migration grew steadily to
developed countries between 1950 and 2000. Nearly, 1.25 million Indians
emigrated to the US, Canada, UK, Australia during this period to till now.
Migration to middle-east countries increased rapidly between the late 1970s
and early 1980s. Today, some three million Indians migrants live in Gulf
countries. According to 2001 census, it has recorded that more than 5millions
people migrated to India from the other countries, out of these, 96% came
from Bangladesh followed by Pakistan and Nepal. Included in this are refugees

from Tibet, Sri Lanka, Bangladesh, Pakistan, Afganistan, Iran and Myanmar.

The volume of migrants increased from 98.3 millions in 2001 to 161.4 million
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in 2011, an increase of over 64%. About 37.5% people migrated to India in the

2011 census which is higher than that of the 2001 census (30.8%).

When a person illegally crossed the international boundary to live

permanently in another country by violating the existing emigration laws of a

concerned country is known as an Illegal migrant. It is emerged as a major

challenge to all over the world. The term illegal migration was first entered

into the study of migration in the United States. Sometimes, terms like

‘undocumented,’ ‘clandestine,’ ‘unauthorized,’ or ‘irregular’ migrants are use

to denote ‘illegal migrants’. In large scale, illegal migration is affecting the

population of India especially North-East India as this region is attached to a

neighboring country like Bangladesh, it is the top most densely populated

country in the world. The second largest North-Eastern state is Assam, facing

a lot of problems from illegal migration and this leads to un-balance situation

in growing population.

Assam is the most populous state in the North-East of India bordering

seven states and two countries viz. – Bangladesh and Bhutan. It has an area of

78,438 km2 extending from 89° 422  E to 96° E longitude and 24° 82  N to 28°

22  N latitude. The total population is 31,205,576 persons as per 2011 census

and 2.59 percent of the total population of the country. The density of population

has gone from 286 per sq. km. in 1991 to 398 per sq. km in 2011. This indicates

heavy pressure of population on land. The demographic structure of Assam

have modified because of the large volume of flow of migrants in respect of

religious composition, occupational structure etc, which ultimately leads to

great impact on the population and socio-economic condition in Assam during

the last two, three decades.



Lakhimpur Commerce College  Research Journal(LCCRJ), ISSN-2320-5415, Vol.4, No.2

130

Types of Migration
In general, migration can be broadly divided into two parts-

Internal migration and International migration. When people migrate
from one place to another within the country or region is called Internal
migration, it is also known as in-migrant. While migration of people
from one country to another country by legally or illegally is termed
as international migration or immigration. According to the World
Migration Report, 2003 migration includes the migration of refugees,
displaced persons, uprooted people and economic migrants.

The place from where people move into another region is termed
as ‘place of origin’ and the place they move to is termed as ‘place of
destination’. During a particular period of time, when a large number
of migrants move from an area of origin and arrive at an area of
destination is known as streams of migration. Under the internal
migration, four streams are identified – 1. rural to rural, 2. rural to
urban, 3. urban to urban, 4. urban to rural. There is another type of
migration such as Intra-State Migration, which takes place between two
regions of the same state. Another one is Inter-State Migration, which
takes place in between two states. It is much smaller than the intra-
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state migration due to increase in distance. Most of the inter-state
migration takes place between two neighbouring states along the
border.

Migration Streams 2011 

(Volume 
Million) 

2001 

(Volume 
Million) 

Growth rate 

(In %) 

Rural-Rural 69.1 53.3 29.6 

Rural-Urban 32.1 20.5 56.8 

Urban-Urban 32.9 14.3 130.3 

Urban-Rural 11.4 6.2 84.6 

 
Causes of Migration

Generally, there are two sets of factors that influence migration
- Push and Pull factors. The push factors make the place of origin seems
less attractive for reasons like unemployment, poor standard of living
conditions, unfavourable climate, natural disaster, epidemics, political
disorder etc. The pull factors are those which make the place of
destination seems more attractive for reasons like higher wages, better
education and medical facilities, better job opportunities and living
conditions, peace and stability, pleasant climate, security of life etc.
 Among them, the most common social, economic, environmental and
political factors are as follows:
1) Social Factor is one of the important factor of migration, which
motivates the needs and desires of human being to achieve a better
quality of life. People move to ensure better opportunities for
themselves like sending their child to a better educational institution
or finding a job that would have not only a sufficient salary, but also
important benefits and career growth prospect. Marriage is another
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important social factor of migration. After marriage, every girl has to
migrate to her in-law’s house in our society. So, the entire female
population of India has to migrate over short or long distance, it is
termed as inter-state rural- urban migration.
2) Economic Factors: People always wants to live in a place where they
can find their basic needs for surviving. But in the rural or less
developing area, they don’t find the basic needs and work
opportunities. That’s why people migrate to a developing or developed
areas where they’ll get more job opportunities and higher wages easily.
It is also common that people specially move from rural to urban areas
because there is a vast scope for employment in the secondary and
tertiary sectors.
3) Environmental Factors are those which could displaced the people
from one region to another for their safety. For example: In some places
where natural calamities such as- earthquake, landslides, tsunami are
occurred frequently, most of the people lose their lives, homes,
properties there. That’s why they migrate to the other places for their
safety and security. Crop failure and pollution are other environmental
factors of migration. Due to crop failure, food scarcity occur and
agricultural productivity lowered down, which promote people move
to other places for better opportunities. Pollution of air, water and land
make the whole environment polluted and also effect on living beings
by various diseases. That’s why people want to migrate to a better
place where they can find clean environment beneficial for everything.
4) Political factors:  People lives in a nation like India, where politics is
a major factor to control the whole nation and citizens respectively.
There is no doubt about that the politics and its government protect
the people of its own nation but at some point the political factors create
disturbances for the people even to live in that particular place. That
kind of disturbances like war, widespread gang activities, terrorism
etc. Therefore, people migrate from that disturbance place to a safe
area where they can find mental peace and freedom over their living.
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Consequences of Migration
Migration affects the country when population of a country

undergoes or over populated. Under population and over population
both cause instability situation in a country. Politically there is always
an issue of original citizen identity. In present day Assam is very much
affect by political issues like Bangladeshi people. Government of Assam
is providing Adhar Card and NRC (National Register of Citizens) to
the peoples with proper verification, to overcome this problem.
Economically, migration affecting the market value prices of good due
to increase in demand. Socially, migration led to unemployment in
Assam as migration increases the population of Assam.

Due to increase of illegal migration in our state, people were
cleared large area of forest for settlement and cultivation, which
ultimately leds to declining percentage of land area under forest. The
flow of immigrants creats a serious threats among the indigenous
people of Assam and day by day the rate of unemployment is
increasing. In the BTAD regions, recently Bodo-Muslims violence has
taken place due to the issue of illegal migration. Financial burden has
increased because of illegal migration. Now a days, the pressure of
population has increased on land, similarly the expenditure on
education and health facilities has also increased to the immigrants,
and also the posibility of the wage level is decreased rapidly in our
states.

Magnitude of migration
Illegal migration is a major issue in Assam. Since the

independence of India, the affect of migration to Assam is growing
day by day, specially from the neighbouring countries  which is largely
responsible for the demographic transformation of Assam. The decadal
growth rate of population of Assam is high since 1901 to 2011, shows
that the continuous migration would has taken place in Assam. From
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the given table 1, it can be seen that the decadal population growth
rate of Assam given in percentage +11.0 in 1901-11 and 16.93 in 2011.
From the year 1901 to 2011 there are many up and down fall in the
decadal growth rate.

Table 1: Decadal population growth rate of
Assam,1901-2011

Period Assam India 

1901-11 11.0 5.8 

1911-21 20.5 -0.3 

1921-31 19.9 11 

1931-41 20.4 14.2 

1941-51 19.9 13.3 

1951-61 35.0 21.6 

1961-71 35.0 24.8 

1971-81 23.3 24.7 

1981-91 23.6 23.5 

1991-01 18.8 21.3 

2001-11 16.93 17.6 

 
Source: CMIF, basic statistics relating to Indian Economy.

Again ,According to the 2011 census data Assam recorded the
highest increase in share of Muslim from 30.9 % (2001) of the state’s
population to 34.2% (2011).
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Conclusion
Above all the migration issues from neighbouring countries

especially from Bangladesh to Assam will continue to have serious
implications on the society of Assam in terms of political, socio-
economic and security of Assam. A large scale illegal migration of
people from Bangladesh have create dangerous consequences both for
the people of assam as well as the whole nation. These migrants are
now rapidly spreads in different parts of the country such as- Rajasthan,
Delhi, Madhya Pradesh, Maharashtra and so on. Pull and push factors
of migration affecting the growing population of Assam.  There is not
a single fool proof mechanism to mention about the exact data of illegal
migration from Bangladesh to do way with such issues but combine
efforts as suggested to get her with strong political will may definitely
minimize the problem. Thus, it is high time to solve the problems of
illegal migration to save the indigenous Assamese people in their own
land and save our nation from the threat of immigrants.
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Abstract
 The Kaibartas are considered to be the antique ethnic inhabitants

of Assam which are still considered as a backward caste. The present
study primarily concentrated to understand some aspects of
demographic profile by giving special emphasis on education,
occupation and family types among the Kaibarta population inhabiting
in a rural Kaibarta village of Bordoloni block of Dhemaji District of
upper Assam. An attempt was also made to understand the admixture
rate among them. The data were collected using a structured household
survey schedule; focused interview method and non-participant
observations method. This study reveals   that the socio-economic
profile of the Kaibarta population inhabiting in Deodubi village are
still not satisfactory. The frequency of graduate (5.84%) and post
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graduate (0.15%) level educated populations were found to be very
less and education dropout rate is considerably high in high school
level(24.58%) followed by higher secondary(23.04%) and primary
level(22.27%). The frequency of people expose with different private
(3.22%) and government jobs (5.38%) is tremendously very nominal
where the proportion of the woman is hard to find. Highest proportion
(9.06%) of village people earned their livelihood by doing various types
of business such as selling fish, milk, cloths, vegetables .etc. They
customarily prefer nuclear families (64.52%). Predominant proportion
of Kaibarta population married within the same community (84.44%)
for which the rate of admixture is found to be less (2.15) as compared
to many other studied communities of Assam. Depending on the
present findings, it could be said that government should paid special
attention for the development of these people particularly inhabiting
in rural areas by implementing special scheme.  Awareness
programmed should be organized in such villages to create
consciousness among the population concerning the importance of
education and accessible various developmental plans so that they can
uplift themselves.
KEYWORDS: Kaibartas, Assam, Dependency ratio, Admixture rate,
Demography, Socio-economic etc.

INTRODUCTION:
 The Kaibartas are one of the vital and indissoluble segments of

greater Assamese society who are considered as a backward caste
(Bordoloi and Sharma Thakur, 1994). They are the significant
constitution of the sixteen Scheduled Castes of the state as per
Constitution (Scheduled Castes) Order, 1950. The Kaibartas are
considered to be the antique ethnic inhabitants of Assam. However,
their origin and migration still shrouded with dimness. Different
historians and ethnographers opines differently about the origin and
migration of the Kaibarta population. Risley (1891) traced the origin of
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Kaibarta population in Bengal and stated that the Kaibartas were among
the earliest inhabitants of Bengal and occupied a commanding position.
According to Nath (1994) the Kaibartas are the earliest inhabitants of
ancient Assam. He has mentioned that the Tezpur rock inscription of
King Harjjara Varman (815-8355 A.D.) of Salastambha dynasty; Gauhati
copper-plate inscription of King Indrapal (1040-1065 A.D.) and
Puspavardra copper-plate of KingDharmapala (1095-1120 A.D.) of Pal
dynasty indicates the settlement of the Kaibartas in ancient Assam.
However, the most established one about the origin of Kaibarta
population is that they belongs to Dravidian group who have been
living in Assam since time immemorial. They believe to be the
descendants of earliest Dravidians and the creator of Indus valley
civilization at Harappa and Mohenjo-Da-ro . Anthropological analysis
based on physical appearance such as the facial and skull shape of the
Kaibarta people shows similarity with Dravidian people (Hazarika,
2016). Lakshminath Bezbarua and Kanaklal Barua, the eminent
litterateurs of Assam also specified Kaibartas as Dravidians. Doley
(1980) also documented that the Kaibartas are the descendants of the
first Dravidian immigrants.

The Kaibartas primarily inhabit in the plain areas of
Brahmaputra valley with other non-scheduled caste population of
Assam. They are basically dependent on fishing and cultivating. As
fishing was the traditional occupation of Kaibarta population, thus most
of the Kaibarta villages situated either on the river bank or near the
beel (natural large wetland) or streams where fishes are available. This
may be the reason, the forefathers of Kaibartas were not intended to
occupy agricultural land, for which the present generation are facing
acute shortage of agricultural land. It also delays their economic
development. Nowadays, apart from fishing they are also actively
engaged with cultivation and various other activities. Sarma and Irshad
Ali (2005) also stated that Kaibartas are not entirely dependent on
fishing as there is visible shrinkage in terms of fishing population and
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area of the wetlands in recent years, due to rapid urbanization and
industrialization. To plan any pragmatic and need based development
scheme for a community it is utmost essential to have knowledge about
some aspects of their life and culture of that community. However,
systematic scientific study on Kaibarta population particularly on their
socio-economic and demographic aspects is very dearth. This study
intends to understand some aspects of Kaibarta population especially
about their education, occupation and family types among the Kaibarta
population inhabiting in a rural Kaibarta village of Dhemaji District of
upper Assam.

MATERIALS AND METHODS:
The present study is based on the data collected from Deudubi

Gaon, a rural Kaibarta village of Dhemaji district of Assam. The village
has been predominantly inhabited by Kaibarta population. Primary
demographic data such as age, sex, educational status, occupational
pattern and family pattern of the villagers were collected using a
structured household schedule.   Apart from it focused interviews and
non-participant observations method were basically adopted to collect
data on physical facet of the village and socio-cultural milieu.

A brief description of the study village:
Deodubi village is situated on the western fringe of Dhemaji

town. It is approximately 32 km away from the Dhemaji town.  The
village is not directly connected with the National High way.
Gogamukh chariali, a small multipurpose business place of Dhemaji
district which is about six km away from the village linked the village
with the State High way road No 22. The roads are though Pokka in
terms are not well satisfactory. There is only one educational institution
i.e. Deodubi Kaibarta Parthomic Vidyalay in the village. There is only
one ICDS centre in the village which according to most of the villager
is not working properly. For health care the people of the village mostly



Lakhimpur Commerce College  Research Journal(LCCRJ), ISSN-2320-5415, Vol.4, No.2

141

depends on locally available medicines however, in severe cases they
went to Gogamukh Government Hospital for better treatments. Despite
of having electricity facilities in the village their drinking water systems
are not satisfactory. Although Prime Minister, Shri Narendra Modi has
announced Jal Jeevan Mission through which it is envision to providing
safe and adequate drinking water to every rural household with a
functional tape connection by 2024, it is observed that this scheme is
also still not working in   the village as a good number of the village
people used to filter their drinking water by preparing handmade water
filter by using white colored carton which is usually use to keep fishes.
At the bottom of the carton they make a light layer by using two pieces
of net. Above the net they keep some amount of sand and stones on
the carton to complete the filter. Some village people also uses pieces
of ash instead of stones in the filter.

RESULTS AND DISCUSSIONS:
Table 1 shows the distribution of Kaibarta population according

to their age, sex and marital status. It has been apparent from the table
that the frequency of child population in the study village is 29.8
percent. The proportion of population belonging to the reproductive
age group i.e., 15-49 years is 62.06 percent while the frequency of aged
population i.e., 50+ years is pretty less as compared to other age groups
(8.14%).Considerably higher proportion of population in the category
of 0-14 years and 15-49 years then in the category of 50+ years might
be the result of higher rate of fertility and low life expectancy of the
population under study.  Apart from it the table also depicts that the
frequency of married male and female are almost equal, it is 25.04
percent and 25.8 percent respectively in male and female. It is observed
that maximum proportion of married male recorded in the age group
35 -39 years(4.9%) followed by 25-29 years( 4.8%) while the proportion
of  married female found in the age group 20-24 years (4.9%).
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Nevertheless, the quantity of widow found to be fairly higher (1.99%)
then widower (0.5%).

The total  frequency of male population is  significantly
higher(52.07%) as compared to female population(47.93%).The overall
sex ratio i.e., a number of females per 1000 males (as per Indian Census)
is recorded as 920.35 which is considerably lower than the sex ratio
determined by the 2011 census for the state of Assam (958). This ratio
is also lower as compared to the sex ratio reported by Borah and
Sengupta(2013) among the Khampti population of Lakhimpur district
of Assam.
Table 1: Distribution of   population according to age, sex and marital
status

 

Age 
group 

UnmarriedMale UnmarriedFemale MarriedMale MarriedFemale DSW/Male DSW/Female Total(M+F) 

 
No % No % No % No % No % No % No % 

0-4 40 6.14 31 4.8 - 
 

- 
 

- 
 

- 
 

71 10.9 
5-9 29 4.45 31 4.8 - 

 
- 

 
- 

 
- 

 
60 9.23 

10-14 30 4.6 33 5.07 - 
 

- 
 

- 
 

- 
 

63 9.7 
0-14 99 15.2 95 14.6 - 

 
- 

 
- 

 
- 

 
194 29.8 

S.R 959.59 
X2 1.27 

15-19 40 6.14 24 3.7 1 0.15 13 1.99 - - - - 78 11.98 
20-24 25 3.8 10 1.54 13 1.99 32 4.9 - - - - 80 12.29 
25-29 6 0.92 2 0.3 31 4.8 28 4.3 - - 1 0.15 68 10.44 
30-34 3 0.5 - - 30 4.61 31 4.8 - - 1 0.15 65 9.98 
35-39 - - - - 32 4.9 19 2.92 - - - - 51 7.83 
40-44 - - - - 16 2.46 19 2.92 - - 1 0.15 36 5.53 
45-49 - - - - 17 2.61 9 1.4 - - - - 26 3.99 
15-49 74 11.37 36 5.53 140 21.5 151 23.2 - - 3 0.5 404 62.06 
S.R 887.85 
X2 

 
50-54 - 

 
- - 6 0.92 8 1.23 - - - - 14 2.15 

55-59 - 
 

- - 8 1.23 2 0.3 - - 2 0.3 12 1.84 
60+ - 

 
- - 9 1.4 7 1.07 3 0.5 8 1.23 27 4.15 

50+ - 
 

- - 23 3.53 17 2.61 3 0.5 10 1.54 53 8.14 
S.R 1038.46 

X2 
 

Total 
person 

173 26.6 131 20.12 163 25.04 168 25.8 3 0.5 13 1.99 651 100 

S.R 920.35 

Table 2 reveals the dependency ratio and index of aging among
the study population. It is evident from the table that young age
dependency ratio (45.12) is significantly higher as compared to old age
dependency ratio (6.28).Young dependency ratio is the ratio of the
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number of young people i.e. under 15 years of age .They are
economically inactive and unproductive in nature and decidedly
depend on their parents and other family members for their basic needs.
The old age dependency ratio is the ratio of population ages 65+ years
which is fairly less (it is as 6.28).  However, the total dependency ratio,
i.e. child and old age dependency ratio together, is recorded as 51.4
which could be said as considerably high that indicates the existence
of fairly lower working population among them. The index of aging
among the Kaibartas of present study is recorded to be 13.92 that reveal
the minimum presence of elderly population in the studied population
as the index of aging normally refers to the number of elderly
population above 60+ years per 100 individuals younger than 14 years
old in a specific population.

Table 2: Dependency ratio and index of aging among the
population under study

Population 
Young age 
dependency 

ratio 

Old age 
dependency 

ratio 

Total 
dependency 

ratio 

Index of 
aging 

Kaibarta 45.12 6.28 51.4 13.92 

 
Table 3 displays the educational status of the Kaibarta population

of the study village. Depending on the table it could be said that
educational profile of the village people is far away from satisfactory
where the frequency of graduate and post graduate people are very
less .It is 5.84 percent and 0.15 percent respectively in graduate and
undergraduate level.  Highest frequency (24.58%) of village population
irrespective to male and female has attained education up to high school
level only. Apart from it the percentage of Kaibarta population who
has attained education up to higher secondary level (23.04 %) and up
to primary level (22.27%) is also remarkable which disclose that
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Kaibarta population under study drop their education maximum at
high school and higher secondary level due to multiple reasons among
which economic problem and early age at marriage are most prominent.
In a study conducted by Sarma and Irshad Ali (2005) also observed
high rate of school drop-out among the Kaibartas of Boripara village
of Guwahati city.

Table 3: Educational Status among the studied Population

 

Sex 

Educational Level 

Too 
Young 

Illiterate 
Up to 

Primary 
Up to High 

School 

Up to 
Higher 

secondary 
Graduate 

Post 
Graduate 

Male 46 24 72 80 93 24 - 
% 7.07 3.69 11.06 12.29 14.3 3.69 - 

Female 33 54 73 80 57 14 1 
% 5.07 8.29 11.21 12.29 8.75 2.15 0.15 

Male+Female 79 78 145 160 150 38 1 
% 12.13 11.98 22.27 24.58 23.04 5.84 0.15 

Distribution of Kaibarta population according to the nature of
occupation has been illustrated in the table 4. It is observable from the
table that maximum proportion of economically active people of the
village earned their livelihood by doing various types of business such
as selling fish, milk, cloths, vegetables .etc. Their frequency recorded
as 9.06 percent. Apart from such business another higher section of the
village people engaged themselves in cultivation (6.91%). The frequency
of people expose with different private and government jobs is
tremendously very nominal. It is 5.38 percent and 3.22 percent
respectively in government   and private sector where the proportion
of the woman is hard to find. The womenfolk of the village essentially
remain busy in various domestic chores such as cooking, weaving,
cleaning, and also in agricultural activities. Kaibarta females are though
categorized mainly as housewives they sometimes support their
families by earning through weaving also. Thus depending on their
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types of present occupation, it could be stated that although the Kaibarta
population traditionally thought to be a fishing community, they are
no longer remains as earlier as they have switched over to various
ways of earning at present.

Table 4: Distribution of population according to nature of occupation

Sex 
Types of Occupation 

Dependent Student Business 
Wage 
Earner 

Cultivator 
Service 
(Govt.) 

Service 
(Pvt.) 

Driver 
House 
Wife 

Male 49 109 55 24 45 29 21 7 - 
% 7.53 16.74 8.45 3.69 6.91 4.45 3.22 1.07 - 

Female 47 98 4 2 - 6 - - 155 
% 7.22 15.05 0.61 0.3 - 0.92 - - 23.8 

M+F 96 207 59 26 45 35 21 7 155 
% 14.75 31.8 9.06 3.99 6.91 5.38 3.22 1.07 23.8 

 

Table 5 depicted the pattern of family types among the Kaibarta
population residing in Deodubi Gaon. It is observed  that the Kaibarta
people of the village mostly favours nuclear families where the
frequency recorded as 64.52 percent which is remarkably higher than
the frequency of joint families( 35.5%). The frequency of medium size
families consisted four to six members is recorded to be maximum
among them   (63.7%).

Table 5: Pattern of Family type

 Family Types Total 
Joint Nuclear 

No 44 80 124 
% 35.5 64.52 

Types of marriage among the studied population have been
showed in the table 6. It is observed that the Kaibarta population
primarily prefers endogamy marriage. Majority of Kaibarta population
married within the same community (84.44%). The incidence of
marriage outside the population is fairly less, it is 15.55 percent only.
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Table 6:  Type of marriage among studied population

Type of Marriages No % 

a)Marriage within the population 152 84.44 

b)Marriage outside the population 28 15.55 

 
The rate of admixture at village level has been shown in the

table 7. As majority of the village people marries within the same
community therefore the  rate of admixture is  recorded as 2.15 only
which is much lower as compared to number of earlier findings
recorded among  Ahom (10.82%), Mishing (8.91%) and Sonowal Kachari
(9.88%) studied by Baruah (2007); Khamti (4.32%; Borah and Sengupta,
2013) and Ahom population (9.01%; Gogoi, 2016) of Assam.

Table 7: Admixture Rate: Village Level

Items Results 
a)Total Population 651 
b)No of Parents whose one of the 
Parents is from another population 

28 

c)Total No of gametes 651X2=1302 
d) Total No of gametes coming from 
another population 

28X1= 28 

e) Admixture Rate=Total number of 
gametes coming from another 
population/ Total number of gametes 
X100 

28/1302X 100 =2.15 
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CONCLUSION:
It is observed that the socio-economic profile of the Kaibarta

population inhabiting in Deodubi village are still not satisfactory.
Majority of the village people earned their livelihood by doing some
kind of small business such as vegetable vendor, selling fish, milk; cloths
etc., Incidences of government service holders are pretty less. The
frequency of educated people particularly graduate and post graduate
level are very few whereas the rate of school drop-out in high school
and higher secondary level is considerably high. Despite of having
various scheme associated with education; students still drop their
education at a high rate. Poor economic background of the family and
their lack of interest towards education might be important reason in
this regard. As we know education affects socio-economic profile of
any community either directly or indirectly as education  is the prime
tool that makes people aware about every aspects of life through which
a community or a society can upgrade. Although there are various
scheme and strategy implemented by government to develop the
population, most of the people from rural villages are still not aware
about it. Thus, government should paid special attention for the
development of these people particularly inhabiting in remote areas
by implementing special schemes. Apart from it, awareness
programmed should be organized in such rural villages to create
consciousness among the population concerning the consequence of
education and accessible various developmental plans so that they can
uplift themselves.
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Abstract
This  articlethrows  light  on  the  evolution  of  Hinduism  in

India  through  ages. It  would  throw  light  on  both  arguments  and
counter  arguments  regarding  this  process  of  incorporating  the
local  tribes  into  Hinduism. We  will  consider  various  regional  cults
from  Puri, Coorg, etc  to  trace  their  relation  with  mainstream
Hinduism. The  two  way  process  of  enrichment  of  both  Hinduism
and  tribal  religion  will  also  be  highlighted  here.Again  the  complex
process  of  social  formation  as  well  as  emergence  of  various  castes
and  sub  castes  as  a   result  of  Hinduization  is  also  discussed  here.
Here  some  anthropological  case  studies  of  Santals, Munda, Juang
tribes, etc. have  also  been  discussed  to  get  a  clearer  picture. The
process  of  Hinduization  and  the  nature  of  tribal  reaction  against  it
is  also  showed  in  this  article. Finally  the  answer  to  the  main
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question  of  this  article  “Hinduism : Annihilation or assimilation of
local tribes ?” has  been  addressed at  the  end  of  this  discussion.
Keywords- Integration, Little culture, Great  culture, Hinduization,
Sanskritization, Lingantara, Tribalization.

Introduction
The  historical  evolution  of  Hinduism  may  be  called  as  a

dynamic  process  of  integration.  As  a  historical  notion  ‘Integration’
requires  a  probing  into  how  and  in  what  historical  contexts
certain  elements  become  dominant  in  relation  to  others. Whether
some  scholars  blame  Hinduism  for  the  annihilation  of  local  cultures
some  other  scholar  rather  admire  this  as  a  process  of  appropriation
and  assimilation  of  local  cultures. Here  we  may  examine  some
aspects  of  the  Hindu  as  well  as  tribal  societies  to  arrive  at  a
conclusion  whether  the  expansion  of  Hinduism was  a  process  of
assimilation  of  tribal  cultures  or  a  process  of  appropriation  and
assimilation  of  them. These  aspects  are –

Objectives of  the  study
Firstly, this  article  aims  at  finding  the  link  between  Hinduism

and  local  tribal  religions  of  India.
Secondly, it  wants  to  examine  the  diverse  reactions  of  the

tribes  towardsthe  process  of  Hinduization.
Lastly, here  an  attempt  has  been  made  to  reach  at  a

conclusion  regarding  the  nature  of  incorporation  of  tribal  religions
into  Hinduism, etc.

Methodology:
The  sources  used  in  this  article  are  secondary  sources. Here

a  comparative  approach  has  been  adopted  to  address  the  demand
of  the  main  question  of  this  topic.
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I)The  Hindu  and  Tribal  Cults -
In  the  words  of  Daniel  Ingall, “ Within  India’s  diversified

culture  the  worship  of  the  Goddess  never  ceased. The  two  thousand
year  silence  of  the  record  may  be  explained  by  the  fact  that  all
our  texts  from  that  period  are  either  in  Sanskrit  or  closely  related
languages. Our  earliest  hymns  to  the  Goddess…are  the  continuation
of  an  old  religion, not  an  invention. These  first  appear  at  the
conjunction  of  two historical  processes . On  the  one  hand, Sanskrit, by
the  third  century, had  become  the  nearly  universal  language  of
letters  in  India. On   the  other  hand, the  pre-Aryan  worship  of  the
Indians  had  spread  by  that  time  very  widely  among  the Aryans.
From  the  third  or  fourth  century, at  any  rate, the  religion  of  the
Goddess  becomes  as  much  part  of  the  Hindu  written  record  as
the  religion  of  God.”1

Likewise  the  Jagannatha  cult  of  Puri  combines  the  tribal
world, the  Puranic  mythologies, the  Pancatantra  rituals  and  possibly
a  higher  philosophical  interpretation. The  unity  of  diverse  aspects
and  levels  of  Hinduism  concentrated  in  one  cult  and  the  nearly
uninterrupted  continuity  from  tribal  beliefs  to  the  highest
philosophy  is  clearly  traceable  in   the  Jagannatha  cult  and  it
represents  the   uniqueness  of    the  Hindu  culture.In  this  context
the  anthropological  sources  can  be  of  significant  use.

From  anthropological  perspective  the  tribal  culture  and  the
Sanskrit  culture  may  be  respectively  called  as  ‘Little  culture’  and
‘Great  culture’.  The  great-little  traditions  formulation  has  been
suggested  by  Mandelbaum  and  he  suggests  that  the  high  Sanskritic

....................................................................................................................................................

1Daniel H.H. Ingalls, ‘foreword’, in  C. Mackenzie  Brown, God  as  Mother: A Feminine
Theology of India( an  Historical  and  Theological  Study  of  the  Brahmavaivarta
Purana), cited  in  B.D. Chattopadhyaya,‘Reappearance  of  the  Goddess  or  the
Brahmanical  Mode  of   Appropriation : Some  Early  Epigraphic  Evidence  Bearing
on  the  Goddess  Cult’, In  B.D. Chattopadhyaya, ‘Studying  Early  India: Archaeology,
Text  and  Historical  Issues’, Delhi : Permanent  Black. [DSA], p.173
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Gods  are  almost  invariably  found  to  be  benevolent  and
keep  the  world  in  order  and  bestow  supernatural  merit, while  the
lesser  Gods  grant  specific  boons  pertaining  to  everyday  existence
but  are  inclined  to  be  malevolent  if  displeased  or  defiled.

Unlike  the  Brahmanical  Hinduism  the  Indian  tribal  religions
have  almost  no  anthropomorphic  representations  of  deities  relevant
to  the  cult. Practically  only  elementary  symbols  of  aniconic  signs
are  relevant  to  the  cult : trees, stones, posts  decorated  in  a
rudimentary  way  and  also  pots, etc. and  sometimes  literary  nothing.2

It  is  decisive  that  the  function  of  the  icon  in  later  Hinduism
– namely, to  mediate  the  real  presence  of  the  divinity  with  which
the  devotee  can  communicate – in  the  tribal  religions  is  taken  over
to  a  large  extent  by  a  person  who  is  the  Shamanistic  medium.3

Thus  it  is  seen  that  the  process  of  Hinduization  is  basically
effected  in  two  ways. Firstly, the  Gods  of  tribal  religions, with  their
symbols  and  cults  are  accepted  in  Hinduism, i.e., in  some  way  or
another, affiliated  to  or  even  incorporated  into  the  temple  cult.
Secondly, tribal  cults  take  up  Hindu  elements – names  of  gods,
rites, conceptions – and  through  this,  transient  though  this
assimilation  may  be,  are  a  matter  of  ‘reputation’ for  Hinduism. It
is  into  folk  religion  where  Hinduism  initially  made  its  way.

The  constant  of  Indian  folk  religion  is   the  recurring
possibility  of  epiphanies  of  the  gods  through  aniconic  signs  and
elementary  symbols. The  further  development  of  such  tribal  cults
like  Khambesvari  in  the  area  of  high  Hinduism  is  normally  initiated
by  the  fact  that  a  petty  prince  or  king  ensures  for  himself  the
support  of  the  local  deity  and  draws  her  cult  into  that  of  the
court. Only  very  seldom  does the  process  of  transition  from  sign  to
....................................................................................................................................................

2Eschman, A. 1994, ‘Sign  and  Icon : Symbolism  in  the  Indian  Folk  Religions’. In
G.C. Tripathi  and  H.  Kulke (eds.), Religion  and  Society  in  Eastern  India. Dekhi :
Manohar. [DSA], p.214
3 Ibid. p.216
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icon  develop  further  until  it  reaches  into  a  temple  of  inter-regional
importance  and  with  this  right  into  the  “Great  Tradition”.4  The
Jagannatha  temple   of  Puri  carries  such  traces  of  transition. The
Subhadra  figure  is  quite  similar  with  that  of  Khambesvari  in  Aska
and  certainly  goes  back  to  this  type  of  Hinduised  Goddess  of  the
post. Likewise, the  figure  of  Jagannatha  is  the  product  of
Hinduization  process. Hinduization  of  a  tribal  cult  to  the  greateset
extent  possible  is  reached  in  the  Jagannatha  temple  in  Puri.

In  these  changes  from  sign  to  icon  and  vice  versa  the
function  of  folk  religion  as  the  connecting  link  between  tribal
religion  and  “High  Hinduism” becomes  clear.Apart  from  cult  the
link  can  also  be  traced  in  the  complex  process  of  social  formation
and  in  the  next  part  we  have  brought  this  point  into  discussion.

II)Creation  of  some  new  Castes –
The  Varna  order  of  the  Indian  society  became  increasingly

complex  by  including  the  exterior  communities  or  by  creating
divisions  and  subdivisions  internally  as  a  result  of  the  improvement
of  the  craft   techniques  or  of  the  purification  of  the  ritual  customs
of  particular  groups.

From  the  days  of   the  Mahabharata  instances  of  various
communities  entering  into  the  Varna  system  are  found. When  the
king’s  rule  was  weakened, various  non-Aryan  groups  entered  the
different  varnas  by  the  process  of  Lingantara . It  was  prescribed  as
their  duty  to  follow  the  rules, customs  and  sacrificial  ceremonies
established  by  the  decree  of  the  Brahmins.5

In  this  regard  a  tendency  of  the  lower  castes  is  seen  to
imitate  the  rites  and  rituals  of  the  higher  castes  to  achieve  honour
in  society.  As  a  result  of  these  efforts  change  of  customs  and
occupations  emerged  and  it  paved  the  way  for  the  emergence  of
....................................................................................................................................................
4 Ibid. p.230
5Ibid.p. 90
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some  new  sub-castes. When  such  castes  limit  marriage  to  its  own
confines, such  a  sub-caste  becomes  a  separate  caste.

III) Acculturation –
M.N. Srinivas  in  his  book ‘Religion  and  Society  Among  the

Coorgs  in  South  India’ employed  the  term  Sanskritization  in  two
different  ways. First, the  Sanskritic  tradition  possesses  enormous
symbolic  appeal, representing  a  norm  of  socio-cultural  excellence
worthy  of  emulation, and  second, the  Sanskritic  tradition  is  not  a
monolithic  entity  but  is  involved  in  symbiotic  interplay  with
many  local  traditions, so  that  Sanskritization  is  a  very  complex
two  dimensional  process, drawing  from, as  well  as  feeding  into,
non-Sanskritic culture.6

Srinivas  again   defines  Sanskritization  as  a  process through
which  the  low  castes, tribal  or  other  caste  groups  changes  its
customs, ritual, ideology, and  way  of  life  in  the  direction  of  a  high,
and  frequently, “twice  born” castes.

Reverse  process  is  also  seen  in  the  acculturation  process.
S.L. Kalia  presents  an  example  of  tribalization  occurring  in  Jaunsar-
Bawar  kin  U.P.  and  Bastar  according  to  which  high-caste  Hindus,
temporarily  resident  among  tribal  people  have  taken  over  the
latter’s  mores, rituals, and  beliefs, antithetical  to  their  own. This
intermingling  of  both  the  mainstream  Hinduism  and  local  tribal
religions  was  quite  visible  in  the  context  of  Vana and  Ksetra.

The  dichotomy  of  Vana  and  Ksetra  is  not  mutually  exclusive,
but  it  is  rather  complementary  or  a  continuum  similarly  as  the
continuum  from  tribe  to  caste. With  the  slow  spread  of  the  ksetra,
and  the  reduction  of  the  Vana- whether  we  consider  it  in  religious,

6M.N. Srinivas 1978‘Religion  and  Society  Among  the  Coorgs  in  South  India’, Media
Promoters  and  Publishers  Pvt. Ltd.,Bombay. Cited  in  Kunal  Chakrabarti, 1992,
‘Anthropological  Models  of  Cultural  Interaction  and  the  Study  of  Religious

Process’, Studies  in  History, Vol.8, no.1,p.82

....................................................................................................................................................
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social, spiritual  or  in  ecological  sense- tribes  were  reduced  to  castes
and  assigned  a  place  in  the  hierarchical  system  of  the  ksetra.7

Anthropologist  Robert  Redfield  beautifully  depicts  this
acculturation  process  regarding  the  epics  as  great  epics  have
arisen  out  of  elements  of  traditional  tale-telling  by  many  people,
and  again  have  returned  to  the  peasantry  for  modification  and
incorporation  into  local  cultures. Regional  tradition  plays  the  role
of mediator  between  little  and  great  traditions. Regional  tradition
is  a  legitimate, independent  component  of  the  great  tradition.

A  beautiful  combination  of  the  Tribal  and  Brahmanical
cultures  is  seen  among  the  Juang  tribe  who  reside  on  the  Southern
bank  of  the   river  Mahanadi. In  N.K.Bose’s  ‘The  Structure  of  Hindu
society’ the  readers  come  across  many  features  of  the  ceremonies  of
the  Juang  village – the  bath, the  fast, the  incense,  the  use  of  turmeric
and  sun  dried  rice, the  invocation  of  names  such  as  Lakshmidevata
and  Rishipatni- give  evidence  of  Brahmanical  culture. On  the  other
hand, the  absence  of  a  separate  category  of  priests  and  of  formalized
prayers, the  cock  sacrifice, the  worship  of  Barambura, Baramburi,
etc, bear  witness  to  an  autonomous  folk  culture.8

Again  we  see  that  not  only  the  productive  organizations
but  also  the  social  gradations  of  Brahmanical  societies  also  made
its  way  into  the  lives  of  the  tribes  like  Kol  speaking  Mundas..
Though  theMundas  of  Chotanagpur  accepted  Brahmanical  modes
of  worship  they  did  not  give  up  the  worship  of  their  own  ancient
village  deities. In  the  place  of  their  ancient  deities  they  started
worshipping  Mahadev  in  their  own  way  by  practicing  sacrifices
which  were  not  prevalent  in  Brahmanical  religion.

Compared  to  the  Juangs  and  Pauri Bhuyans, the  influence  of

7 G.D. Sontheimar,1994, ‘The  Vana  and  the  Ksetra: The  Tribal  Background  of
Some  famous  Cults’ , . In  G.C. Tripathi  and  H.  Kulke (eds.), Religion  and  Society
in  Eastern  India. Dekhi : Manohar. [DSA], p. 164
8 N.K.  Bose ,1975, ‘The  Structure  of  Hindu   society’, pp.34-35

....................................................................................................................................................
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the  Aryan or  Brahmanical  culture  over  the  Mundas  and  Oraons
were  more  visible.

IV)Reaction  of  the  Tribal  people  to  Hinduization –
Case  studies  of  the  santals, who  form  a  significant  section  of

the  tribal  population  of  Bengal, have  shown  resistence  to
Sanskritization. Sarita  Bhowmick  gave  evidence  of  the  penetration
of  Brahmanical  ideas  and  styles  of  life  into  the  lives  of  the  Santals
of  Bengal, but  at  the  same  time  an  equally  remarkable  contra-
process  of  absorption  of  local  tribal  culture  by  the  Brahmanical
system  which, she  thinks,  might  have  been   designated  as
tribalization.

The  Hinduization  of  the  tribes  may  be  ascribed  to  three
factors – i) The  Hindu  Mahasabha’s  energetic  propaganda  to  return
as  Hindu  every  person  whose  religion  could  not  be  found  to  have
originated  outside  India, ii) Agitations  by  the  tribes  like  Gonds  and
Oraons  to  be  returned  as  Hindu and iii) Actions  of  the  overzealous
enumerates  mostly  Hindus, particularly  in  the  north  east.

In spite  of  their  long  years  of  interaction  with  Hinduism  the
tribal  religions  have  maintained  their  unique  system  of  beliefs  and
practices  including  propitiation  of  spirits, magic  and  witchcraft, its
priesthood  and  its  calendar  of  fairs  and  festivals  which  reinforce
the  tribals’  sense  of  solidarity.

The  reaction  of  the  tribal  people  towards  the  proselytization
process  of  Hinduism  can  be  traced  in  two  directions. Firstly, they
have  been  influenced  by  the  resurgent  forms  of  Hinduism  in  their
area. They  have  joined  the  swelling  ranks  of  Hinduism  and  adopted
its  norms  and  symbols.

Secondly, there has  been  a  going  back  to  the  roots, a  revival
of  the tribals’ own  way  of  life  and  their  own  traditional  religion.9

9 K.S. Singh, ‘Hinduism  and  Tribal  Religion: An  Anthropological  Perspective’,
Man  in  India, Vol.73, no. 1, p, 13

....................................................................................................................................................
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Conclusion
During  the  last  few  centuries  these  tribes  have  come  out

from  their  forests  and  got  involved  with  the  economic  and  cultural
relations  of  the  other  communitites. Their   languages  and  cultures
remain  intact  and  they  still  carry  the  traces  of  their  old  cultures.
A  close  analysis  of  these  cultures  which  form  a  part  of   the
Brahmanical  Aryan  society  reflects  the  century  long    process  of
placing  these  communities  within  the  bulk  of  the  Varnashram
system. As  a  result,  many  of  them have  almost  given  up  their
individual  identities  so  as  to  nourish  and  enrich  the  wider  Hindu
society  and  to  extend  their  own  horizon  and  enrich  their  own
lives.  In  spite  of  the  growing  influence  of  Brahmanism  or  Hinduism
or  Sanskritization  of  folk  deities  mediated  by  the  local  Brahmans
a  great  deal  of  non-Brahmanical  rituals  and  perceptions  survive.
This  significant  information  should  act  as  a  corrective  to  the
largely  held  view  that  there  are  strong, dominant  centralizing
influences  swallowing  up  local  forms  of  Hinduism. The  relation
between  Hinduism  and  tribal  religion  can  be  examined  in  multiple
ways. It  can  be  seen  in  relation  to  the  local  forms  of  Hinduism  as
well  as  Shamanistic  practices, rituals  and  propitiation  of  local
deities  are  concerned.  It  may  also  be  studied  in  regional  context
as  symbols  of  cultural  identity  at  the  regional  and  national  level
in  which  local  communities  including  tribes  are  involved. Again
Tribal  religion  and  Hinduism’s  relation  can  be  seen  in  terms  of
the  influence  of  Bhakti  movements  upon  the  tribal  people. Hence,
we  may  say  that  Hinduism  appears  to  be  neither  a  heterogenous
confusion  nor  a  fortuitous  conglomeration  but  a  historical  process
that  has  articulated  the  pluralities  of  all  types, structural  ideological
and  processional. It  has  been  an  ongoing  as  well  asan  evergrowing
process  reaching  out  and  subsuming  traditions, structures  and
substratum  at  different  historical  levels  without  destroying  their
identity.10From  the  above  discussions  I  would  like  to  say  that  to  a
great  extent  I  am  agree  with  the  view  that  Hinduism  expanded
not  by  annihilating  the  local  cultures  but  by  assimilating  and
appropriating  them.
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Contribution of Street Vending to the
Society: An Analysis

Dr. Dadul Rajkonwar

Abstract

The street vending business can be started with minimum capital
and efforts. The present study highlights some of the important roles
played by the street vendors in different aspects like creating additional
employment opportunities, extending help to a section of people in
the society, maintaining their family with their meager incomes etc.
The study shows that majority of sample readymade garment vendors,
fast food vendors and fruits vendors are providing additional
employment opportunities.

The study also reveals that vendors are well aware about their
environmental responsibility. A significant number of vendors in the
both towns are showing their responsibility by maintaining cleanliness
in and around their business places. Majority of the vendors in both
towns are paying fees to the authority barring a few vendors.
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The present study is primarily based on primary data collected from
field survey. Various secondary sources have been used for the present
study.

Key Words: Street Vending, Employment Opportunity, Distribution
Channel, Vending Profession, Environment.

1. INTRODUCTION:
Street vending in India has been existed since ancient civilization

as evidence from old Haat, Mela, Exhibition etc. where goods were
exchanged or traded by the people. Some vendors were found as
Travelling Vendors who move from one place to another to sell their
goods. Another kind of street vendors are selling their goods from the
pavement of roads and they usually sit there temporarily which make
convenient to the customer to buy goods from the vendors. Some of
the vendors supply their goods even at the doorstep of the customers
and resulted in saving time of the customers.

The street vendors have been played significant role in the
society. The vendors are helping to the poor people like daily wage
earners, domestic workers, labours etc. by selling goods at an affordable
price. This shows that some types of customers are always depended
on the street vendors for their livelihood. Moreover, the street vending
has been creating employment opportunities for the unemployed
people and they also helping the producers and whole sellers by
working on a distribution channel. They also contribute something to
the coffers of the state government and other local authorities in the
name of fees, local taxes etc. and thus helping in the economic growth
of the country.

2. LITERATURE REVIEW

The researcher has gone through some of the existing literatures
in the area of entrepreneurship development, informal sectors, micro-



Lakhimpur Commerce College  Research Journal(LCCRJ), ISSN-2320-5415, Vol.4, No.2

161

finance and others related books. Some of such available literature and
their coverage are stated in the following paragraphs.

Arora, R. & Sood, S.K. (2004)1, in their book entitled
“Fundamental of Entrepreneurship and Small Business”, observed
different aspects for rural entrepreneurship development and the legal,
financial, marketing problems of small business. However, this book
has not focused anything on the street vendors.

Bhowmik, K. Sharit & Saha Debdulal (2012)2 in their research
article entitled “Street vending in ten cities in India”, conducted their
study in ten cities of India namely Bhubaneswar, Bangalore, Delhi,
Hyderabad, Imphal, Indore, Jaipur, Lucknow, Mumbai and Patna. They
found that around 30 percent of vendors comprised of female street
vendors in all cities taken together. The study reveals that most of the
vendors are married, high level of illiteracy, belong to OBCs caste,
Hindu religion, belong to productive age group, financing from own
savings etc. The study also reveals that around 60 to 70 percent of the
vendors in all cities have paid bribes to the authorities on a regular
basis. This study has made valuable contributions towards the vending
profession by highlighting socio-economic status of street vendors in
some selected cities of India.

Chaudhuri, Sreemoyee & Bhattacharyya, Jita (2013)3, in their
research article entitled “Role of Micro insurance in Protecting Low-
income People in West Bengal: An empirical study”, assessed the role
of micro-insurance in protecting low-income people in West Bengal.
They conducted the study with 415 sample micro-insured households
data collected from eight micro-finance institutions in West Bengal.
They observe that most of the respondents are in the age group of 31-
40 years, female, in service and do not have the basic education.
2 Arora, R. and Sood, S.K., Fundamental of Entrepreneurship and Small Business, Kalyani Publishers, New

Delhi, (2004)
3  Bhowmik, K. Sharit & Saha Debdulal, “Street vending in ten cities in India”, School of Management

and Labour Studies, Tata Institute of Social Sciences, Mumbai (2012)

....................................................................................................................................................
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Chopra, Saloni and Pudussery, Jessica (2014)4, in their research
paper entitled “Social security pensions in India-An
assessment”,highlights the status of pensions in India based on survey
conducted in 10 states of India. The study found that most of the
recipients of social security pensions are below poverty line have little
family support and are unable to engage in remunerated work to sustain
themselves.

Debdulal, S.5 observed that “They are targeted by municipalities
and police in the urban areas as illegal traders, the urban middle class
complains constantly on how these vendors make urban life a living
hell as they block pavements, create traffic problems and also engage
in anti-social activities”. This shows that the street vendors have been
targeted by different sections of people in the society. The traffic police,
municipal authority and the middle-class people of the society have
often been found complaining against the street vendors.

Dreze, J. and Khera, R. (2010)6, in their research article entitled
“The BPL Census and a Possible Alternative”, highlights the possibility
of simple method for the identification of households eligible for social
assistance. They explore possible uses of simple exclusion and inclusion
criteria for identification a social assistance base for the beneficiaries.
They suggest four simple ways of exclusion and inclusion criteria to
construct a social assistance base list. This article is mainly concentrated
devising approaches for listing of beneficiaries for social assistance.
Goswami, Manoj (2013)7, in his research article entitled “Financial
inclusions of Street Vendors- A case study in Guwahati City, Assam”,
examines the financial inclusion of street vendors based on 100 sample
data collected from Guwahati city of Assam. He found that the extent

4 Chopra, Saloni and Pudussery, Jessica, “Social security pensions in India  An assessment”,
Economic and Political Weekly , Vol. XLIX, No. 19, (May-10, 2014)

5 Bhowmik, K. Sharit and Saha Debdulal, “Street vending in ten cities in India”, School of Management
and Labor Studies, Tata Institute of Social Sciences , Mumbai, (June, 2012), p.5.

6 Dreze, J. and Khera, R., “The BPL Census and a Possible Alternative”, Economic and Political Weekly,
Vol. XLV, No. 9, (Feb ruary- 23, 2010), Pp. 54-63

7 Goswami, Manoj, “Financial inclusions of Street Vendors- A case study in Guwahati City,Assam“,
Vanijya, Dibrugarh University, Vol. 23, (2013), Pp. 191-202

....................................................................................................................................................
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of financial inclusions was very low in the study area. He also observed
that nobody could access the formal credit. The researcher concludes
that NGOs could play important role to bring forward Government
policy nearer to the target group and had an economic development of
urban poor. This article has examined the extent of financial inclusions
of street vendors.

Roy, Anup (2013)8, in his research article named “Operating Self
Sufficiency Performances: A comparison of the MFIs of Assam with
respect to the National MFIs”, compares the average performance of
operational self-sufficiency of the MFIs of Assam with that of the
average national OSS benchmark. He conducted his study with 34 top
MFIs of Assam selected from 14 districts of Assam. He found that the
average OSS of the sample MFIs of Assam over the last three years
was 192.52 percent as against the average OSS benchmark of 114.5
percent for India. This study is mainly concentrated with the operating
self-sufficiency of MFIs of Assam.

Swamy, N. R. (2013)9, in his research paper entitled “Social
legislation and social security-A case study of MGNREGA” states that
MGNREGA provides social protection through promoting gender
equality, empowering workers, reduction of social exclusion. He also
observes that literacy, health care, child and nutrition care, skill
building, moving towards sustainable employment could be initiated
through these schemes. However, he does not mention about social
protection schemes of the street vendors.

These studies show that only a few existing literature give some
thrust on the street vendors and that too in a very limited way. Most of
the studies are not covering many aspects of street vendors.

8 Roy, Anup, “Operating Self Sufficiency Performances: A comparison of the MFIs of Assam with
respect to the National MFIs”, Lakhimpur Commerce College Research Journal, Vol. 1(1), (April-
September, 2013), Pp. 3-11

9 Swamy, N. R., “Social legislations and social security-A case study of MGNREGA”, Kurukshetra
– A journal on Rural Development, Vol. 61, No. 4, (February, 2013), Pp. 33-40

....................................................................................................................................................
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3. OBJECTIVES OF THE STUDY
The main objective of the study is to analysis the contribution of

street vendors to the society. The present study specifically addressed
some issues to arrive at the general objectives. The issues undertaken
are: -

1. To study the contribution of street vendors to the society.
2. To record our suggestions on the basis of findings of the study.

4. METHODOLOGY / RESEARCH DESIGN

The study is confined to Jorhat and Sibsagar town of Assam.
Both the towns are selected purposively.

Sampling plan

The entire ‘street vendors’ of Jorhat and Sibsagar Town are
considered as population of the study. The population of the present
study is infinite as the total number of street vendors in the select towns
under study is not available. The street vendors are casual in nature
and they are moving from place to place to offer their goods and
services. Due to lack of exact database of the population of street
vendors of the both towns of Assam, the researcher could not decide
how much sample is to be drawn from the population. To avoid this
problem, the researcher has adopted the snowball sampling technique
for selecting the sample items from the population of the present study.
This is a non-probability sampling technique where 1st stage of sample
is selected randomly, and then the respondents of 1st stage are asked to
name of respondents to form  the 2nd stage, the 3rd stage form from the
respondents of 2nd stage and the process goes on to certain stages.

By adopting this technique we have selected 130 number of
sample street vendors from Jorhat town and 120 number of sample
street vendors from Sibsagar town for the purpose of the study.
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Collection of data

The study is based on both primary data and secondary data.
Primary data have been collected with the help of interview schedule
method and personal interview methods. As the street vendors
possessed low level of education, we selected interview schedule
method for collection of primary data. Observation method used in
some cases as the street vendors often remain busy with the customers.
The researcher asked the questions to sample street vendors and filled
the answers by himself. All these techniques have been selected so that
accurate, reliable, representative data could be collected for the purpose
of the study.

Since secondary data are not enough in the area under study an
intensive survey was made. However, to collect information on all India
basis and for global information some secondary sources like web sites,
database maintained by some all-India level institutions like SEWA,
NASVI etc. have been used. Secondary data also collected from books,
journals, research articles, magazines, government/non-government
records, newspapers etc.

Tools for Research

The following statistical tools and techniques are used for the
analyzing of data: Simple percentage analysis and Graphical
presentation

5. CONTRIBUTION OF THE STREET VENDING TO SOCIETY:

The street vendors are becoming integral part of the urban
society. They are helping the common people of the urban areas by
selling different goods and services at an affordable price. The roles of
street vendors cannot be denied in urban areas. The street vendors sell
daily requirement of the common people. This vending profession gives
vast employment opportunities to the unemployed. As per National
Alliance of Street Vendors of India (NASVI), more than 1 crore people
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have been working as street vendors in urban and rural areas of India.
As a result of rapid urbanization, the urban population in India has
also been rapidly growing.

Table-1.1 reveals the trend in urbanization in India and Assam10

Table-1.1
Trend in urbanization in India and Assam

 (Urban population as percentage of total population)

Year India Assam 

1971 19.9 8.67 

1981 23.3 9.88 

1991 25.7 11.10 

2001 27.8 12.90 

2011 31.2 14.08 

 
Source: Ministry of statistics and programme implementation, Central
                       statistical office

Table-1.1 shows that in the year 1971 the percentage of urban
population in India and Assam was 19.9 percent and 8.67 percent
respectively. The percentage of urban population increased to 31.2
percent and 14.08 percent in India and Assam respectively in the year
2011. It can be observed from Table-1.1 that more and more people
have been migrated to urban areas. As a result of increasing trend of
urban population, the role of street vendors has also been increased
considerably. Sekar R. Helen1 observed that “the increasing urban
population with limited income to meet the needs of housing, food
and garmenting themselves and their families generate a significant
demand for a variety of products and services which can be supplied
by informal sector vendors”. The demand of goods and services
supplying by the street vendors has been increasing due to rising trends
of urban population.
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Some of the positive roles of street vendors have been analyzed
below:
5.1 Additional Employment Generation

The street vending is an important source for the unemployed
who are unable to get employment opportunities in the formal sector
for various reasons like lack of adequate skills required for formal sector
job, downsize of formal employment by the companies etc. Saha, D.2

mentioned that “urban poor namely street vendors are providing the
market for home based manufacturing products as well as agricultural
products. In this way, street vendors are helping in sustainable
employment in these home based and small scale industries and
traditional sectors”. The street vendors act as intermediaries for the
products of home based and small scale industries and other traditional
industries and in this way they are helping another section of people
to find employment opportunities by creating indirect employment.
Table-1.2 shows additional employment created by the sample street
vendors in the study area.

Table-1.2
 Additional Employment Generated by the sample street vendors

1 Sekar, R. Helen, “Insecurities and vulnerabilities of informal sector vendors with special focus on
street vending children of Noida”, V.V. Giri National Labour Institute, Noida, (2008),
www.vvgnli.org/publications/veiws/498, Accessed on 14th July, 2013.

2 Saha, Debdulal, “ Conditions of decent working life of street vendors in Mumbai”, Discussion
paper,Tata Institute of Social Sciences, Mumbai (2009)

Towns Self-employment 
(%) 

Additional Employment 
created(%) 

Total (%) 

Jorhat town 110 (84.62) 20 (15.38) 130 (52) 

Sibsagar town 107 (89.17) 13 (10.83) 120 (48) 

Total  217 (86.80) 33 (13.20) 250 (100) 

Source: Primary data collected from field survey

....................................................................................................................................................
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Table-1.2 reveals that 84.62 percent of sample street vendors in Jorhat
town are fully employed and they are creating 20 (15.38 percent)
additional employment opportunities to their family members and
others. In case of Sibsagar town, 89.17 percent are fully employed while
creating 13 (10.83 percent) additional employment opportunities to their
family members and others. It has been observed from Table-1.2 that
majority (86.80 percent) of sample street vendors is self-employed and
only 13.20 percent of total sample street vendors are creating additional
employment opportunities to their family members and others.

Figure-1.1 has been prepared to depict the employment status of the
sample street vendors in both of the towns of Assam.

Figure-1.1: Employment status of sample street vendors

13 Saha, Debdulal, “ Conditions of decent working life of street vendors in Mumbai”,  Discussion
paper, Tata Institute of Social Sciences, Mumbai (2009)

Source: Primary data collected from field survey

Figure-1.1 shows that a significant number (110 nos. in Jorhat town
and 107 nos. in Sibsagar town respectively) of sample street vendors
are self employed in both selected towns of Assam. Small numbers of
the total sample street vendors are providing additional job
opportunities to others and their family members in both the towns.
....................................................................................................................................................
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Table-1.3
 Employment status according to the types of street vendors

Sample street 
vendors 

Jorhat town Sibsagar town 

Fruits street 
vendors 

Self 
employment 

(%) 

Additional 
employment 
created (%) 

Total 
(%) 

Self 
employment 

(%) 

Additional 
employment 
created (%) 

Total 
(%) 

15(78.95) 4 (21.05) 19 
(14.61) 

28 (90.32) 3(9.68) 31 (25.83) 

Vegetables street 
vendors 

16 (66.67) 8 (33.33) 24 (18.46) 15 (78.95) 4 (21.05) 19 (15.83) 

Fast food street 
vendors 

14 (87.5) 2 (12.5) 16 (12.31) 6 (85.71) 1 (14.29) 7 (5.83) 

Rickshaw pullers 7 (100) 0 (00) 7 (5.38) 16 (10) 0 (00) 16 (13.33) 
Peddlers hawkers  11 (100) 0 (00) 11 (8.46) 11(100) 0 (00) 11 (9.17) 
Panwalla  12 (100) 0 (00) 12 (9.23) 7 (100) 0 (00) 7 (5.83) 
Readymade 
garment vendors 

10 (71.43) 4 (28.57) 14 (10.77) 3 (60) 2 (40) 5 (4.17) 

Stationery 
vendors 

7 (87.50) 1 (12.50) 8 (6.15) 5 (83.33) 1 (16.67) 6 (5) 

Chanawalla  5 (100) 0 (00) 5 (3.84) 7 (87.50) 1 (12.50) 8 (6.67) 
Seeds and flowers 
street vendors 

5 (100) 0 (00) 5 (3.84) 3 (100) 0 (00) 3 (2.5) 

Cobblers  3 (75) 1 (25) 4 (3.08) 3 (100) 0 (00) 3 (2.5) 
Ice cream street 
vendors 

3 (100) 0 (00) 3 (2.32) 2 (100) 0 (00) 2 (1.67) 

Other vendors 2 (100) 0 (00) 2 (1.55) 1 (50) 1 (50) 2 (1.67) 
 Total (%)  110 (84.62) 20 (15.38) 130 (100) 107 (89.17) 13 (10.83) 120 (100) 

 Source: Primary data collected from field survey
Table-1.3 indicates that majority (33.33 percent) of vegetable vendors
have provided additional employment opportunities to their family
members and others in Jorhat town, followed by readymade garment
vendors (28.57 percent), cobbler (25 percent), fruit vendors (21.05
percent), fast food vendors (12.5 percent) and stationery vendors (12.5
percent). The panwalla, rickshaw pullers, peddlers and hawker,
chanawalla, seeds and flowers vendors, other street vendors and ice
cream vendors are not providing additional employment opportunities.
In case of Sibsagar town, Table-1.3 shows that a significant number
(50 percent) of   other street vendors are providing additional
employment opportunities to their family members and others. The
other categories of sample vendors in the town who provided
additional employment opportunities are readymade garment vendors
(40 percent), vegetable vendors (21.05 percent), stationery vendors
(16.67 percent), fast food vendors (14.29 percent), chanawalla (12.5
percent) and fruit vendors (9.68 percent).
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Majority of vendors are fully employed in the study area. Table-
1.3 highlights that 84.62 percent of total sample vendors in Jorhat town
are employed by themselves and only 15.38 percent of total sample
vendors are providing additional employment opportunities.  In case
of Sibsagar town, 89.17 percent are getting full employment as against
10.38 percent are creating additional employment.

It has been observed from Table-1.3 that some tiny vendors like
seed and flower vendors, ice cream vendors, peddlers and hawkers,
rickshaw pullers, panwalla are unable to provide additional
employment opportunities to their family members and others because
of very smaller size of business which can be handled by a single person
and in some vending like rickshaw pullers, peddlers and hawkers does
not require any help from other persons. But all the street vendors are
creating additional employments who are supplying goods to them
collecting some from another whole seller.
5.2 Awareness about environment:

The vendors were asked some questions to know about their
level of awareness about the environment. The street vendors are found
well aware about the environmental responsibility in the study area.
The study shows that a significant number of sample street vendors in
the both towns are aware about disposal of wastage in the dustbins
after closing their shops, cleaning of the surrounding of the shops on
daily basis.
Table-1.4 reveals that in Jorhat town 80.77 percent of the total sample
street vendors are aware about the environment while 19.23 percent of
total vendors are unaware about the same. In case of Sibsagar town,
85.83 percent of the total sample vendors are showing awareness about
the environment while 14.17 percent of total sample vendors are not
showing awareness about the same. From Table-1.4 it has been found
that majority of street vendors are well aware about the environmental
aspects like cleanliness of the surroundings of their establishments etc.
The street vendors who are not aware about how to keep the area clean
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and hygienic the fellow vendors are to take the pain of educating them
so that they can run their business without creating much problem to
them and the members of the society.

Table-1.4
 Awareness about maintaining environmental cleanliness

Status Jorhat town Sibsagar town Grand total 
(%) 

No % No % 

Aware about 
maintaining 
cleanliness 

105 80.77 103 85.83 208 (83.20) 

Unaware  25 19.23 17 14.17 42 (16.80) 

Total 130 52 120 48 250 

Source: Primary data collected from field survey

Figure-1.2: Awareness and no awareness of sample street vendors

Primary data collected from field survey
Figure-1.2 reveals that 105 nos. of sample vendors of Jorhat town are
involved in maintaining cleanliness and 103 nos. of sample vendors of
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Sibsagar town are interested in the same while 25 nos. of sample

vendors of Jorhat town and 17 nos. of sample vendors of Sibsagar town
are not very much eager about maintaining cleanliness.
5.3 Payment of fees/fines

The street vendors have been contributing something to the
government in the form of fees and fines. A significant numbers of
sample street vendors are found paying fees to the local authority in
the study areas. Table-1.5 reveals that 97.69 percent and 95 percent of
the total sample street vendors have been paying fees in Jorhat and
Sibsagar town respectively. Only 2.31 percent and 5 percent of total
sample street vendors are not paying any kind of fees to the local
authority in Jorhat and Sibsagar town respectively. The street vendors
who have not been paid fees include only two types of vendors namely
panwalla vendors and readymade garment vendors. Panwalla vendors
are very small and generally run by female street vendors and this
type of vendors are very casual in nature compared to others street
vendors. A few readymade garment street vendors have not been paid
fees as they have been doing their business for the longest time and
familiar with fees collectors. For these reasons the two types of street
vendors are not paying any fees and fines to the local authority. It has
been observed from Table-1.5 that street vendors have remarkably been
contributed for the economic development of the country by paying
fees and fines to the local authority.

Table-1.5
Payment status of fees/fines

Payment 
status 

Jorhat town Sibsagar  town 
 

Grand 
total (%) 

No % No % 
Yes 127 97.69 114 95 241 

(96.4) 

No 03 2.31 06 05 9 (3.6) 

Total  130 52 120 48 250 
(100) 

Source: Primary data collected from field survey



Lakhimpur Commerce College  Research Journal(LCCRJ), ISSN-2320-5415, Vol.4, No.2

173

Table-1.6
Payment status of fees/fines according to payment ranges

Payment ranges 

(daily in ) 

Jorhat town Sibsagar  
town 

 

Grand 
total (%) 

No % No % 

Less than 5 03 02.31 23 19.17 26 (10.40) 

Between 5 and 10 77 59.23 74 61.66 151 (60.4) 

More than 10 47 36.15 17 14.17 64 (25.6) 

No fees paid 03 02.31 06 05.00 9 (3.6) 

Total  130 52 120 48 250 (100) 
 Source: Primary data collected from field survey

Table-1.6 shows that majority (59.23 percent and 61.66 percent in Jorhat
and Sibsagar town respectively) of sample vendors have been paying
fees in the ranges between  5 and 10 daily. 25.6 percent of the total
street vendors have been paying fees more than 10 in both towns while
10.40 percent of the total street vendors are paying fees less than  5 per
day. Table-1.6 reveals that only a negligible section (3.6 percent) of
street vendors have not been paying fees and fines to the local authority
in the study area.

Figure-1.3: Number of vendors paying fees and fines to the local authorities

Source: Primary data collected from field survey
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6. SUMMARY OF FINDINGS

The study highlights that the street vendors are playing very
important role in different aspects like creating additional employment,
extending help to a section of people of the society, maintaining their
family with their meager incomes etc. A significant numbers of
readymade garment vendors, fast food vendors, and fruit vendors are
providing additional employment opportunities.

The vendors are well aware about their environmental
responsibility.  Majority of street vendors in the both towns are showing
the responsibility through disposing of wastage in the dustbin after
closing their shops, cleaning the surroundings of their shops etc. A
significant number of sample street vendors in both towns are paying
fees to the local authority barring a few vendors.

The observations:

The study highlights that 84.62 percent of total sample vendors
in Jorhat town are engaging themselves and 15.38 percent of sample
vendors are providing additional employment opportunities to their
family members and others. In Sibsagar town, 89.17 percent of total
sample vendors are creating employment for while 10.83 percent of
sample vendors are successful in providing additional employment
opportunities to their family members and others.

A significant number (33.33 percent) of vegetable sample
vendors of Jorhat town are provided additional employment
opportunities followed by readymade garment vendors (28.57 percent),
cobbler (25 percent), fruit street vendors (21.05 percent), fast food
vendors (12.5 percent) and stationery vendors (12.5 percent).

The study in Jorhat town shows that 80.77 percent of total sample
vendors are aware of maintaining cleanliness while 19.23 percent of
them are not aware about maintaining cleanliness in the town. In case
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of Sibsagar town, 85.83 percent of total sample vendors are reported
that they are concerned with maintaining cleanliness while 14.17
percent of them are not very much concerned about the maintaining
cleanliness.

The study reveals that in Jorhat town 97.69 percent of total
sample vendors are paying fees to the local authority and only 2.31
percent of them are not paying any fees to the local authority. 95 percent
of total sample vendors in Sibsagar town are paying fees to local
authority while 5 percent of them are not contributing anything to the
local authority. A few sample vendors who are not paying fees to the
local authority reported that they have been working for long time
from the same place and familiar with the local authority so they need
not pay anything.

7. SUGGESTIONS

The following broad policy implications have been suggested
on the basis of the findings of the study-

The street vendors are integral part of the society particularly to
the urban poor who are more dependent on the vendors for collecting
daily necessities. In order to make effective functioning and continuity
of the vending profession there is a need of consciousness among the
street vendors about their right of vending and they should raise their
voices collectively against the harassment or frequent eviction. The
threat of eviction de-motivates the vendors to run the street business
in a profitable style. The street vendors of this region should become
member of national and international street vendors’ organizations like
NASVI, SEWA, and Street Net International etc. to protect their
interests.

The study reveals that street vending has been creating self-
employment opportunities as well as additional employment
opportunities in the study area. Around 10 millions of street vendors
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in India have satisfactorily been providing livelihood to themselves
and their family members. The roles of street vendors are not adequately
be recognized by the government. The government intervention
through enactment of acts and schemes to protect the street vending
business is very essential.

The study shows that the street vendors in the study area are not
officially recognized. The municipal authority has not been maintaining
of database of street vendors which create many problems to take any
welfare measures for street vendors. The Act Street Vendors (Protection
of livelihood and Regulation of Street vending) 2014, has included many
provisions to protect and promote the street vending including
licensing to street vendors among others. This requires complete
enumeration of street vendors operating in the towns and cities. The
investigator can undertake photo survey or census in this regard. The
database of street vendors should be maintained by using computer
system and this would be very helpful to take any measures including
registration and licensing of the street vendors.

8. CONCLUSION:

The street vendors are generally conducting their business from
public spaces which create problems for commuters and public in
general. The customers in both of towns reveals that the vendors are
creating some problems like selling of low-quality goods, high prices,
short supply of quality goods etc.

The study shows that a significant number of vendors desire to
expand their business. However, they are facing many problems like
lack of sufficient funds, permanent spaces, management skills etc. to
expand their business. Moreover, the vendors are also facing problems
due frequent eviction by municipal authority, bribes charged from
them.

The study highlights that the vendors are motivated by different
factors to take the vending profession in the study area. The important
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motivational factors are self-interest, family members, profit earnings,
friends and relatives etc.
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